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Abstract

:

The study aims to provide empirical evidence on the impact of corporate social responsibility (CSR) and accounting comparability (AC) on earnings persistence (EP) in listed firms on the Vietnamese stock market. Data were collected from 76 companies that have disclosure financial statements, annual reports, and CSR of companies and listed firms on the Vietnamese stock market in the period from 2014 to 2017. The study used the Generalized Method of Moments (GMM) regression method to evaluate the correlation. We believe that CSR and AC have a positive impact on EP. The study helps to contribute to a review of previous studies on the relationship between CSR disclosure, AC and EP in developing countries. The study points out some policy implications for regulators and firms on transparency in an information disclosure to increase AC and CSR on the basis of maintaining EP.
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1. Introduction


CSR has garnered increased attention from publicly traded companies, government agencies, and researchers [1]. Disclosure CSR is the dissemination of financial and non-financial information about the environment, the community in which the business operates, and the society to which the firm contributes. Carroll [2] stated that CSR is concerned with society’s economic, legal, ethical, and political expectations at any particular period. According to Freeman [3], CSR is concerned with the company’s stakeholders, those who directly or indirectly influence or are impacted by the company’s actions. Specifically, CSR reports on the economic, environmental, and social concerns affecting the business are compiled and released annually in the company’s annual reports [4,5]. CSR has become a critical factor in corporate decision-making, and many organizations now plan, perform, and manage their CSR activities in order to be able to publicly report them [6,7]. Numerous CSR studies have been conducted on industrialized economies like the United States, the United Kingdom, and other European countries [1,8,9,10]. In industrialized nations, companies have built and altered CSR concepts, norms, and frameworks over a reasonably lengthy period. According to academics, mature economies pay more attention to CSR than emerging economies do [11,12]. Countries at varying levels of economic and social development have varying effects on CSR awareness and practice [12,13]. Additionally, different cultural and traditional conventions have a varying effect on how CSR is perceived [14]. Although affluent countries engage in a large amount of CSR [1,12], numerous research studies on CSR and EP in developing countries, particularly in Indonesia and China, indicate a favorable association between CSR and EP [15,16]. However, little is known about how CSR is seen and implemented in developing countries, particularly in Vietnam, which has experienced rapid economic expansion in recent decades [17,18,19].



Vietnam is a prime example of a developing country undergoing rapid economic expansion while also confronting social difficulties spurred by rising corporate activity. However, there is currently a shortage of studies on CSR in the Vietnamese context, even though the country’s diverse political, economic, social, and cultural circumstances give Vietnam an ideal location for popular CSR ideas in the present. These contextual elements, which include governmental institutions and business models, have affected the development of the CSR framework [17]. By finishing research on CSR in the food retail business, and by combining the perspectives of various key stakeholders and consumers, this study identifies eight key themes that govern CSR activities in the food retail industry: the implementation of activities that demonstrate fairness and equality, ensure food quality and safety, promote information transparency, create favorable procurement conditions, protect employee rights, and promote environmental protection and charitable activities [19]. Relatively few studies have been conducted in the Vietnamese market [20]. In particular, there has been no study on the link between CSR and EP in Vietnam or between CSR and AC.



Our study makes a variety of contributions to the existing literature. Firstly, this is the first paper that explores the impact of AC on EP in an emerging market such as Vietnam. Besides, our findings are robust, and through many robustness tests, we have also changed the indicators representing CSR and AC. Thirdly, in the Vietnamese context, few research measures on CSR activities based on the 2016 GRI general standards have been implemented to cover all aspects of CSR. On the other hand, this paper provides helpful empirical evidence for policymakers in developing countries to issue regulations and policies on CSR as well as enhance AC.



The following portions of the study are organized as follows: The Section 2 introduces the background theory and develops the research hypothesis; the Section 3 details the research methods; Section 4 summarizes and analyzes research results; and Section 5 addresses the study’s conclusions and implications for firms, as well as some of the subjects covered.




2. Literature Review and Hypothesis Development


According to stakeholder theory, CSR efforts assist businesses in efficiently managing relationships with their stakeholders by enabling them to build, develop, and sustain connections with critical resources [21,22]. Companies with superior CSR operations communicate with their stakeholders more frequently [23]. The effect of CSR disclosure on EP is based on the stakeholder hypothesis which holds that an organization’s longevity is highly influenced by support groups associated with its headquarters [24]. To foster stakeholder connections and to safeguard stakeholder interests, firms frequently publish the quality of earnings as reflected earnings smoothing [15,25]. As a result, positive connections among stakeholders may help businesses. On the other hand, poor stakeholder interactions expose businesses to additional risks and increase their susceptibility to corporate crisis [26,27]. As a result, developing positive connections with stakeholders may help a business operate better [21,28,29,30].



According to the signaling theory, stakeholders utilize information to make decisions that benefit them [31,32]. A company’s good CSR disclosure will communicate and project a more positive image to the public than a company’s poor CSR disclosure [33,34,35]. Orlitzky, Schmidt [36], and Peloza [37] have shown that CSR disclosure can help mitigate company risk. Businesses can post extremely socially responsible information as a result of developing stronger ties with consumers and suppliers as well as by establishing a brand and reputation for high-quality products and services. Additionally, being attentive to social and environmental changes may help organizations enhance performance, reduce chances for income management, and so retain the stability of high-quality financial statements while increasing EP [16,38].



According to legal theory, firms always exist within certain culture, institutions, and laws [39]. As a result, businesses are under societal and political pressure to demonstrate their legitimacy by actions that benefit society and enhance the environment in which they operate [40]. CSR enables businesses to obtain social credibility [41]. However, businesses with questionable sustainability practices choose to make low-quality sustainability claims in order to obscure their genuine activities while maintaining their validity [35]. On a more positive note, increasing a company’s legitimacy enables it to fulfill the promises required by stakeholders, resulting in decreased investment risks. The organization tries to increase employee pleasure while also gaining societal recognition and ensuring long-term viability [42]. Legitimacy confers a “permit to operate”, a critical and minimum essential component of a business’s reputation and hence a valuable intangible asset [43,44]. When a business exceeds the legal minimum, further reputational benefits can be realized, for example, by recruiting more qualified staff and loyal consumers [45,46]. Thus, authorized actions aid the business in improving its performance [38,41,47,48,49]. In summary, we anticipate that social responsibility claims aids in increasing EP, and so the following study hypothesis is stated:



Hypothesis 1.

CSR disclosure has a positive association with earnings persistence.





Transactions have been recorded, summarized, and presented in financial statements to provide users with accounting information. Users of financial statements may only utilize, analyze, and compare the accounting information included in financial statements if the companies’ accounting systems are comparable, demonstrating that comparability can be defined as the degree of similarity between firms’ accounting systems [50]. In other words, comparability refers to the extent to which identical transactions are treated similarly and dissimilar ones differently. According to the Financial Accounting Standards Board (FASB) [51], the major purpose for the development of accounting standards is comparability. Accounting standards standardize the selection and implementation of accounting procedures for economically comparable businesses and minimize industry-specific norms that encourage comparability. Srivastava [52] states that changes in accounting quality metrics such as the relevance of value and earnings volatility are mostly determined by economic fundamentals rather than accounting changes, implying a major absence of fundamentals for earnings characteristics. As a result, the comparability of accounting policy is primarily decided, particularly during short time spans. That is to say, comparability is mostly determined by external, environmental factors. To bolster this argument, the study posits that managers’ management reporting is mostly undertaken in the short term [53]. This assumption is also inherent in the comparability metric, as quarterly data from a number of prior years are utilized to determine comparability in the current year [50].



According to signal theory, when enterprises earn a high profit, grow their revenue, and maintain a positive image, they send a signal to investors, organizations, and users who wish to utilize financial data to make sound decisions [54]. Financial statements of firms within a country or area must follow a common accounting policy regime that ensures the information contained in the financial statements is easily readable by users while also assuring comparability. Numerous recent research has explored the impact of comparability on financial statements; research has emphasized the benefits of comparability, such as enhanced analyst follow-up [50], less credit risk [55], and a higher degree of mergers and acquisitions in foreign-owned firms [56]. Discretionary accruals linked with inadequate governance are positively correlated with future performance, which they interpret as evidence that discretionary accruals fulfill future performance expectations [57,58]. Managers can get fresh information from their colleagues’ financial records, update their preliminary data, and adjust their activities accordingly. Comparability, according to research, minimizes the cost of data gathering and processing, hence boosting the amount and quality of data [50,55,56,59]. Comparability broadens the pool of knowledge available to managers, facilitating data aggregation and minimizing judgmental ambiguity. As a result, managers should have a better understanding of the industry and its general environment. This will enable management to assess a company’s comparable performance and to comprehend and forecast economic developments and their influence on the business. We anticipate that managers increase their expertise and familiarity with their company environment in order to submit higher-quality accruals [59,60,61,62]. In summary, we anticipate that discretionary accruals reported by managers with greater knowledge will be of higher quality and help sustain profitability. The following is the second hypothesis:



Hypothesis 2.

Accounting comparability has a positive association with earnings persistence.






3. Methodology


3.1. Data


Between 2014 and 2017, a sample of listed enterprises on Vietnam’s stock market was gathered. Financial, banking, and securities businesses of a transactional orientation were removed from the research sample because economic conditions change, and business lines evolve. We excluded the firms mentioned above to obtain data on comparability and the amount of social responsibility disclosure as well as to assure the study sample’s trustworthiness. As a result, we selected a study sample of 76 businesses and extracted data from financial statements, annual reports, and CSR reports of enterprises listed on the Vietnamese stock market.



Vietnamese’ capital market structure includes nine primary industries: Basic Materials, Consumer Cyclicals, Consumer Non-Cyclicals, Energy, Healthcare, Industrials, Technology, Utilities, Financial sector. Excluded banking and finance industry, our sample represents nearly 60% market capitalization value, and chosen companies are spread across the remaining industries.




3.2. Estimation Method


We analyzed the data using the GMM technique [63]. GMM estimation is used to account for two fundamental issues: heterogeneity and endogeneity [64]. To ascertain the amount of delays, we used the Hansen over-determining constraint test [65]. Then, we employed another measure of comparability and analyze the outcomes between the two measures to strengthen the study model’s robustness.




3.3. Model


The study model is based on the research of Chen and Gong [59], Lassaad and Khamoussi [66]; The following model is proposed:


  P E R S I T E N C  E  i t   =  δ 0  +  δ 1  C O M P A C C  T  i t − 1   +  δ 2    CSR   i t   +  δ 3  S I Z  E  i t   +  δ 4  C A S H     i t   +  δ 5  D I V  Y  i t   +  δ 6  A G  E  i t   +  δ 7  D E B  T  i t   +  ε  i t    











In there,



The value i runs from 1 to 76 (76 companies respectively);



The value t runs from 1 to 4 (4 years respectively, from 2014 to 2017);



Dependent variable



PERSISTENCE: a metric for EP that is calculated using financial statement components and may be found throughout the financial statement [61,67]. After doing an OLS regression on Equation (*), obtaining the coefficient    β 1   , which symbolizes the income’s stability:


  E a r n i n g  s  i , t + 1   = α +  β 1  ∗ E a r n i n g  s  i , t   + ε   ( ∗ )  








where   E a r n i n g  s  i , t + 1     and   E a r n i n g  s  i , t     are the earnings per share (EPS) of firm i for years t + 1 and t, respectively, as computed using the year t stock price.



Independent variables



COMPACCT: Comparability is utilized by empirically quantify the AC of firm i in year t using the technique of De Franco, Kothari [50]. To begin, the preceding 16 quarters’ data are utilized to estimate the following equation, in which earnings is defined as the ratio of net income to the market value of equity at the start of the period. The return in Equation (1) refers to the stock’s quarterly return.


  E a r n i n g  s  i t   =  α i  +  β i  . R e t u r  n  i t   +  ε  i t    



(1)







Assuming that firm i and j have identical profit performance, the following formulae are used to forecast their earnings:


  E   ( E a r n i n g s )   i i t   =  α i  +  β i  . R e t u r  n  i t    



(2)






  E   ( E a r n i n g s )   i j t   =  α j  +  β j  . R e t u r  n  i t    



(3)







  E   ( E a r n i n g s )   i i t    , is the expected income of firm i in year t, whereas   E   ( E a r n i n g s )   i j t       denotes the projected income of firm j using firm j’s method for recognizing firm i’s profit in year t. In both Equations (2) and (3), the return of firm i is employed to guarantee that the same is taken into consideration.



Then, take the average of the absolute difference between the two predicted returns generated by the accounting systems of firm i and j. The number is then assigned a negative value, indicating that bigger values of   C O M P A C C  T  i j t     indicate more AC between the two firms:


  C O M P A C C  T  i j t   = − 1 / 16 ∗  ∑  t − 15  t    E     E a r n i n g  s  i i t     − E     E a r n i n g  s  i j t          



(4)







The averages the   C O M P A C C  T  i j t     values for firms i in year t to provide a comparative measure for that firm in each year.



  COMP  4  i t     is the average of the four largest COMPACCT values in year t for the four j firms.



    COMPIND   i t     is the average of COMPACCT for all firms in the same industry as firm i for the year t.



CSR: CSR ECONOMIC; CSR ENVIRONMENT; CSR SOCIAL; the equivalent CSR ALL is the social responsibility disclosure score for economic, environmental, and social actions, with the average value [5].



The following is the calculating formula:


  CSR _   ECONOMIC  i  =   ∑  X i     n i       



(5)






  CSR _   ENVIRONMENT  i  =   ∑  X i       n i       



(6)






  CSR _   SOCIAL  i  =   ∑  X i     n i       



(7)






  CSR _    ALL     i  =   ∑  X i     n i       



(8)







   X i    If the company meets criteria i the recorded value is 1; if not, the recorded value is 0.



   n i      is the expected number of criteria for the firm i; the value is in the range [1;6] for economic topics (GRI 200); the value is in the interval [1;8] for environmental topics (GRI 300); and values in the range [1;19] for social topics (GRI 400).




3.4. Control Variable


The model’s control variables are drawn from several prior research [68,69,70]. SIZE shows the firm’s size as defined by the ln of Total Assets [71,72]. Larger organizations are more vulnerable to earnings fluctuation risk than smaller firms [68]. As a result, large enterprises’ sustainable income will be lower than the revenue of smaller firms. When total debt is divided by total assets, we obtain the debt ratio variable (DEBT), which is utilized as a control variable since enterprises with high debt ratios are more likely to experience financial difficulties, resulting in lower revenue levels. Vichitsarawong and Pornupatham [68] examined debt ratios and discovered a negative correlation between debt and EP. CASH as a percentage of total assets, as measured in cash and cash equivalents. Typically, firms with EP retain a specific proportion of cash on hand, implying a positive association between cash holdings and EP [73]. DIVY stands for dividend yield, which is calculated as the yearly payout divided by the stock’s market value [74]. Dividend yield changes in a good manner in response to EP in order to entice investors. AGE denotes the number of years in business as determined by the logarithm of the number of years the firm has been publicly traded [19,75]. The longer an organization has been in operation and is publicly traded, the more probable it is that it want EP in order to preserve consumer confidence while also benefiting corporations, investors, shareholders, and stakeholders [75].


   δ 1  ,  δ 2  …  δ 6  : coefficient  










   ε  i t   :   Random   error  













4. Research Results


4.1. Descriptive Statistics


Descriptive statistics for the study variables are presented in Table 1. COMP4 is the average of the greatest comparable values for four businesses j in year t with a mean of −0.006. COMPIND is the average of COMPACCT for all firms operating in the same industry as company I in year t, with a mean of −0.021 and a range of −0.125 to −0.006 for the minimum and highest values. Both COMP4 and COMPIND scores are negative and relatively low, indicating a poor level of comparability in Vietnam. CSR ECONOMIC; CSR ENVIRONMENTAL; CSR SOCIAL; The related CSR ALL variable represents the social responsibility disclosure score for economic, environmental, and social actions [5]. The average value of economic, environmental, and social responsibility activities, as well as the average value of overall CSR activities, are as follows: 0.234; 0.295; 0.244; 0.254; which is relatively low, indicating that social responsibility disclosure in Vietnam is quite low.




4.2. Correlation Matrix


The correlation matrix in Table 2 demonstrates that comparable variables (COMP4; COMPID), CSR (CSR_ECONOMIC; CSR_ENVIRONMENT; CSR_SOCIAL; CSR_ALL), cash debt ratio (CASH), dividend ratio (DIVY), and years in business (AGE) are positively related to earnings sustainability (PESISTENCE), whereas size (SIZE) and debt ratio (DEBT) are negatively related. The correlation coefficient between the CSR_ALL and CSR_ENVIRONMENT disclosure measures is 0.857; the correlation coefficient between the CSR_ALL and CSR_SOCIAL disclosure measures is 0.895, indicating that these variables are closely related and approximately equivalent when used in conjunction to measure CSR. Correlation coefficients between the measured variables COMP4; COMPIND are 0.736, nearly 0.8, indicating that these two variables are highly correlated and hence adequate for evaluating comparability in the research. Additionally, the findings indicate that the model does not exhibit significant multicollinearity, since no pairwise correlation coefficient has an absolute value larger than 0.9 [76].




4.3. Main Results


The study uses regression modeling to investigate the link between CSR and comparability and EP (Table 3), as well as the relationship between the variables. We used the Hansen test in the GMM model to examine the model’s overidentification constraints. The p-value for each model 1–4 in the Hansen test is 20.99 percent; 20.36 percent; 13.59 percent; and 16.19 percent, all of which are more than 10%, indicating that the H0 model is a solid model according to Hansen’s test. Columns 1–4 correspond to models (1), (2), (3), and (4), respectively, by measuring the relevant CSR disclosure variable: CSR_ECONOMIC; CSR_ENVIRONMENT; CSR_SOCIAL; and CSR_ALL. According to Hypothesis 1, CSR disclosure has a beneficial influence on revenue sustainability. The results indicate that the correlation coefficients for CSR are positive and statistically significant, implying that Hypothesis 1 is verified. This outcome corroborates previous research findings [41,47,48,66]. This is because CSR efforts help businesses manage relationships with their stakeholders more efficiently by allowing them to build, develop, and maintain connections with essential resources. Firms commonly report the quality of earnings as reflected earnings smoothing to create stakeholder connections and protect stakeholder interests [15]. As a result, developing solid relationships with stakeholders may assist a business in operating more efficiently [28], resulting in an increase in EP. Furthermore, stakeholders use the information to make decisions that benefit them [31,32], therefore organizations tend to have good CSR disclosure to enhance their public image and assist them in maintaining a stable market position [33,34,35]. On the other hand, a firm with good CSR incentives might lead to closer links with customers and suppliers, which could contribute to the establishment of a brand and reputation for high-quality products and services [36,37]. Furthermore, being aware of social and environmental changes may assist firms in improving performance, reducing income management risks, and maintaining the stability of high-quality financial statements while growing EP [16]. According to McWilliams, Siegel [40], businesses under societal and political pressure establish their legitimacy by doing acts that benefit society and improve the environment in which they operate. As a result, implementing CSR is the company’s best option for gaining a social reputation [41]. Furthermore, because organizations always operate inside particular cultures, institutions, and laws [39], managers are constantly attempting to strengthen their companies’ legitimacy in order to fulfill the promises made to stakeholders, resulting in lower investment risks. In other words, legitimacy is a key and minimum necessary component of a company’s reputation, and hence a valuable intangible asset [43,44]. Many advantages may be realized if businesses go above and beyond the legal minimum, such as more qualified employees and loyal customers [45,46]. As a result, permitted activities such as CSR were implemented to assist the company in enhancing its EP [41,47,48].



In particular, in the Vietnamese context, CSR disclosure is just voluntary, not mandatory, but it is encouraged by the Government to enhance the effectiveness and transparency of the market. If companies have a suitable strategy in CSR implementation, the financial performance will be improved and positively directly impact EP [77,78]. Understanding CSR’s role in companies’ operational process, the Vietnamese government promulgated several legal documents to regulate the degree of CSR disclosure in Vietnam. The most recent is Circular 155/2015/TT-BTC about the instruction for disclosing information of Vietnamese listed firms. Since this circular has come into force, the magnitude of information disclosure is higher and has resulted in enhancing companies’ EP. However, after 2018, no new regulations on CSR disclosure were issued, so this study’s result about the pivotal role of CSR on EP would motivate future research to explore more about this topic in order to provide a more comprehensive view for other related parties.



According to Hypothesis 2, comparability has a beneficial influence on income sustainability. As a consequence of the results, the correlation coefficient of comp4 for the four models 1–4 corresponding to various CSR metrics is as follows 7.779; 8.393; 7.052; 7.382 are all positive and statistically significant at p < 0.01. This results corroborates previous research findings [60,61]. Accounting information is critical for shareholders and stakeholders because they can only use, analyze, and compare the accounting information included in financial statements if the companies’ accounting systems are comparable, which can be defined as the degree of similarity between firms’ accounting systems [50]. As a result, the increase in AC of the companies would lead to enhancing EP because by having that, investors can assess and compare the financial information between companies. Our results are in line with the signal theory that when enterprises earn a high profit, grow their revenue, and maintain a positive image, they send a signal to investors, organizations, and users who wish to utilize financial data to make sound decisions [54]. Consequently, firms with solid financial backgrounds try to improve their AC to help investors accurately assess companies’ financial status and attract investment from shareholders. This results in the growth of enterprises’ EP. Financial statements of companies within a country or region, on the other hand, must adhere to a standard accounting policy regime that guarantees that the information in the financial statements is clearly understandable by consumers while also ensuring comparability. The benefits of comparability on the financial statement were spotted our such as enhanced analyst follow-up [50], less credit risk [55], and a higher degree of mergers and acquisitions in foreign-owned firms [56]. Discretionary accruals are positively connected with future performance when there is insufficient governance, which they interpret as evidence that discretionary accruals meet future performance expectations [57,58]. Managers can update their preliminary data and alter their operations based on new information collected from their colleagues’ financial records. According to previous research, comparability reduces the cost of data collection and processing, hence increasing the amount and quality of data or, in other words, enhancing EP [50,55,56,59,79]. AC expands the pool of knowledge available to managers, making data aggregation easier and reducing judgment uncertainty. Assume that managers have a better grasp of the industry and its general environment. In such situations, they may compare a company’s performance to others and understand as well as foresee economic trends and their impact on the firm. As a result, providing higher-quality accruals to aid in the maintenance of profitability or the enhancement of EP [59,60,62].



Our findings suit the Vietnamese context. Our sample includes just 76 companies, but such firms are key players of the Vietnamese stock market and accounted for nearly 50% of market capitalization. As a result, they always try to improve the AC to better interpret their competitive advantage with other rivals in the same business sector. In addition, these companies are usually global firms; in this case, they would prefer to adopt IFRS in order to improve the AC ability and compete with other enterprises worldwide. So, the EP would be enhanced through adopting IFRS or, in other words, an increase in AC helps to improve EP [8,80,81].




4.4. Robustness Test


To strengthen the confidence of the research findings, we employ a distinct representation of financial statement comparability and evaluate CSR across measurement components. Specifically, COMPIND is used to assess comparability, and CSR is quantified using four factors: CSR ECONOMIC; CSR ENVIRONMENTAL; CSR SOCIAL; and CSR. All relate to models (5), (6), and (7), respectively (8). The research findings indicate that both hypothesis H1 and H2 are validated by positive correlation coefficients and that all three are statistically significant (Table 4). Whether COMP4 or COMPIND is used to determine comparability, both produce study findings demonstrating that comparability has a beneficial influence on income sustainability. The findings of this study corroborate those found in the prior research of Chen and Gong [59], Aier, Comprix [60], Demerjian, Lev [62].





5. Conclusions


The study’s purpose is to examine the effect of CSR disclosure and comparability on the EP of publicly traded non-financial firms in Vietnam. We employ the GMM regression approach to account for endogenous phenomena using a sample size of 76 businesses from 2014 to 2017. The findings demonstrate that CSR disclosure and comparability increase EP. This demonstrates the importance of socially responsible information disclosure in promoting information transparency and, consequently, company EP. Additionally, comparability is a good channel for investor decision-making and aids in the smoothing of results. We test the robustness of the research model using an alternative method of assessing the independent variables. In summary, the study findings support the signal theory’s explanation for the link between research themes.



Our findings provide several theoretical implications for the existing literature about CSR disclosure, AC, and EP. First of all, this is the first study that explored the link between CSR–AC, and EP in the Vietnamese context. Besides, our study also applies the signaling theory to explain the association above. Finally, the existing literature about EP and AC is rare, and the findings are still inconsistent, so the study contributes to a deeper insight into the given topics. The study has policy implications for strengthening the regulatory framework governing CSR for publicly traded firms in order to promote information transparency and provide investors with more information to make informed investment decisions. As a result, the management agency should continue to release additional guidance circulars in accordance with worldwide CSR disclosure rules. Maintaining a business image is critical for managers in all circumstances, and improving non-financial information will assist in boosting stakeholder trust.



Due to the study’s limited sample size, it is possible that it may not adequately cover the Vietnamese market. As a result, future research must include a larger sample size. Additionally, studying the financial sector in terms of operational and commercial characteristics will contribute to a broader understanding of the research topic.
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Table 1. Descriptive statistics of variables.






Table 1. Descriptive statistics of variables.





	Variables
	Mean
	Std. Dev.
	Min
	Max





	PESISTENCE
	0.247
	0.396
	−1.602
	0.941



	COMP4
	−0.006
	0.006
	−0.043
	−0.001



	COMPIND
	−0.021
	0.013
	−0.125
	−0.006



	CSR_ECONOMIC
	0.234
	0.121
	0.000
	0.833



	CSR_ENVIRONMENT
	0.295
	0.266
	0.000
	1.000



	CSR_SOCIAL
	0.244
	0.123
	0.000
	0.737



	CSR_ALL
	0.254
	0.131
	0.000
	0.727



	SIZE
	28.231
	1.209
	25.340
	31.027



	CASH
	0.100
	0.090
	0.001
	0.687



	DIVY
	0.088
	0.055
	0.000
	0.250



	AGE
	2.777
	0.451
	1.792
	3.689



	DEBT
	0.516
	0.191
	0.040
	0.862







Source: Author’s calculations from research sample.
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Table 2. Pearson’s correlation coefficient matrix.






Table 2. Pearson’s correlation coefficient matrix.




















	
	Pesistence
	comp4
	compind
	csr_ Economic
	csr_ Environment
	csr_ Social
	csr_

All
	Size
	Cash
	Divy
	Age
	Debt





	PESISTENCE
	1.000
	
	
	
	
	
	
	
	
	
	
	



	COMP4
	0.233
	1.000
	
	
	
	
	
	
	
	
	
	



	COMPIND
	0.150
	0.736
	1.000
	
	
	
	
	
	
	
	
	



	CSR_ECONOMIC
	0.084
	0.099
	0.251
	1.000
	
	
	
	
	
	
	
	



	CSR_ENVIRONMENT
	0.062
	0.108
	0.308
	0.333
	1.000
	
	
	
	
	
	
	



	CSR_SOCIAL
	0.060
	0.111
	0.262
	0.397
	0.575
	1.000
	
	
	
	
	
	



	CSR_ALL
	0.078
	0.130
	0.336
	0.549
	0.857
	0.895
	1.000
	
	
	
	
	



	SIZE
	−0.161
	0.000
	0.158
	0.453
	0.266
	0.234
	0.334
	1.000
	
	
	
	



	CASH
	0.090
	0.104
	0.029
	0.158
	0.080
	0.090
	0.115
	0.054
	1.000
	
	
	



	DIVY
	0.140
	−0.010
	0.143
	−0.148
	−0.035
	−0.158
	−0.129
	0.037
	−0.031
	1.000
	
	



	AGE
	0.072
	0.280
	0.112
	0.004
	0.171
	0.091
	0.134
	−0.015
	0.031
	−0.001
	1.000
	



	DEBT
	−0.275
	−0.108
	−0.195
	−0.165
	−0.183
	−0.200
	−0.227
	0.221
	−0.279
	0.028
	0.023
	1.000







Source: Author’s calculations from research sample.
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Table 3. Regression result about the relationship between CSR, AC and EP.
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	Variables
	Model 1
	Model 2
	Model 3
	Model 4





	COMP4
	7.779 **
	8.393 ***
	7.052 **
	7.382 ***



	
	[2.18]
	[2.66]
	[2.17]
	[2.95]



	CSR_ECONOMIC
	0.550 ***
	
	
	



	
	[5.78]
	
	
	



	CSR_ENVIRONMENT
	
	0.176 ***
	
	



	
	
	[2.99]
	
	



	CSR_SOCIAL
	
	
	0.244 *
	



	
	
	
	[1.80]
	



	CSR_ALL
	
	
	
	0.412 ***



	
	
	
	
	[3.41]



	SIZE
	−0.088 ***
	−0.063 ***
	−0.059 ***
	−0.072 ***



	
	[−12.71]
	[−4.89]
	[−4.49]
	[−5.89]



	CASH
	0.470 ***
	0.500 ***
	0.464 ***
	0.540 ***



	
	[7.28]
	[3.39]
	[3.96]
	[3.84]



	DIVY
	1.349 ***
	1.267 ***
	1.367 ***
	1.529 ***



	
	[5.20]
	[4.14]
	[4.71]
	[5.49]



	AGE
	0.086 ***
	0.048
	0.078 **
	0.057 *



	
	[3.15]
	[1.39]
	[2.45]
	[1.75]



	DEBT
	−0.405 ***
	−0.508 ***
	−0.496 ***
	−0.471 ***



	
	[−6.06]
	[−7.92]
	[−7.75]
	[−7.83]



	CONS
	2.445 ***
	2.002 ***
	1.779 ***
	2.098 ***



	
	[12.59]
	[5.68]
	[5.42]
	[6.61]



	Hansen test
	0.2099
	0.2036
	0.1359
	0.1679



	R squared
	0.224
	0.219
	0.208
	0.222







*, **, *** denote the level of significance of 10, 5 and 1%, respectively; t-statistics in brackets.
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Table 4. Regression result about the relationship between CSR, AC, and EP with other indicators.






Table 4. Regression result about the relationship between CSR, AC, and EP with other indicators.












	Variables
	Model 5
	Model 6
	Model 7
	Model 8





	COMPIND
	12.336 ***
	16.26 3 ***
	1.779 *
	13.638 ***



	
	[3.23]
	[6.09]
	[1.87]
	[4.81]



	CSR_ECONOMIC
	0.320 **
	
	
	



	
	[2.43]
	
	
	



	CSR_ENVIRONMENT
	
	0.280 ***
	
	



	
	
	[4.96]
	
	



	CSR_SOCIAL
	
	
	0.216 *
	



	
	
	
	[1.68]
	



	CSR_ALL
	
	
	
	0.482 ***



	
	
	
	
	[5.90]



	SIZE
	−0.113 ***
	−0.090 ***
	−0.072 ***
	−0.107 ***



	
	[−5.39]
	[−4.63]
	[−6.42]
	[−5.38]



	CASH
	0.362
	0.229
	0.497 ***
	0.214



	
	[1.05]
	[0.75]
	[4.86]
	[0.79]



	DIVY
	1.302 ***
	1.130 ***
	1.132 ***
	1.401 ***



	
	[2.81]
	[3.68]
	[4.50]
	[5.46]



	AGE
	0.303 ***
	0.278 ***
	0.109 ***
	0.291 ***



	
	[10.22]
	[7.87]
	[4.14]
	[13.85]



	DEBT
	−0.520 ***
	−0.371 ***
	−0.500 ***
	−0.469 ***



	
	[−5.51]
	[−4.46]
	[−7.83]
	[−6.80]



	CONS
	2.766 ***
	2.169 ***
	2.071 ***
	2.548 ***



	
	[4.68]
	[3.93]
	[7.30]
	[4.57]



	Hansen test
	0.2147
	0.4252
	0.186
	0.3502



	R squared
	0.369
	0.42
	0.197
	0.385







*, **, *** denote the level of significance of 10, 5 and 1%, respectively; t-statistics in brackets.
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