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Abstract

:

This study investigated how residents’ empowerment influences their engagement in the sustainability of the convention industry in their community, specifically, their citizenship behavior (CB) toward convention visitors and support for convention development in their community. Additionally, the current study examined the moderator of a convention center’s innovativeness. The sample used for data analysis was 415 residents from Seoul and Busan, South Korea. The results of structural equation modeling revealed that residents’ empowerment enhances their participation in CB toward visitors and support. The multi-group comparison analysis suggested that a convention center’s innovativeness moderates the effect of residents’ empowerment on their CB toward visitors but not on convention development support. These results highlight the important role of empowering residents in convention host communities in psychological, sociological, and political ways in promoting community engagement and support for convention development. Local authorities and convention center management should ensure that residents have sufficient knowledge about the benefits of convention development and involve them in decision-making processes.
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1. Introduction


The convention industry is a fast-growing component of the tourism sector [1,2] and its use has emerged as a prominent strategy for economically driving growth and community development in host cities and regions [3,4,5]. Hosting such events attracts a considerable number of convention visitors from outside the area, which stimulates the local economy and generates revenue through visitor spending, job creation, and increased business activity [4,6,7]. This influx of visitor spending injects funds into the local economy, supporting local businesses and generating tax revenues for a host city [3,8,9]. The economic impact of the convention industry is substantial [4,6,7] and has a multiplier effect, extending beyond the immediate economic impact, often leading to long-term benefits, such as increased tourism, enhanced destination branding, and the attraction of new businesses and investments [10,11,12].



Hosting successful conventions can position a city or region as an attractive destination for future events, bolstering its international reputation [4,13]. However, events hosted in a specific host city reflect its current socioeconomic and cultural factors, and thus, specific stakeholders must be considered to obtain ongoing support [14]. The sustainability of convention events as permanent institutions in a host city is significantly impacted by the relationship quality between stakeholders [15].



Given the significant socioeconomic impacts of a sustainable local convention industry on the lives of local community residents, it is important to involve them in the convention development process. The support of residents is an important element in the success and sustainability of local tourism development, given their status as critical stakeholders [16,17,18]. Thus, residents’ active participation in shaping the convention experience and support for convention development initiatives can contribute to the overall success and sustainability of the industry within their community. This collaborative approach not only maximizes the economic benefits derived from hosting conventions but also fosters social cohesion, community development, and a positive experience for residents and visitors. It is essential to understand the factors influencing residents’ engagement behavior and their support for community management to ensure the success and sustainability of the convention industry in a community.



The concept of residents’ empowerment has gained significant attention as a means of enhancing community involvement and addressing local issues [19,20]. Empowerment refers to a range of initiatives and processes aimed at enhancing residents’ self-efficacy or self-confidence and equipping them with the skills, resources, and opportunities to take an active role in problem-solving [21,22]. Empowerment enables residents to gain a sense of agency, take control of their daily lives, and contribute to positive change within their communities [22,23]. Previous studies on residents’ empowerment mainly highlight its importance in trusting in a local government’s tourism decisions [24,25], achieving residents’ quality of life [26,27], and supporting for tourism development within their community [24,28,29]. Accordingly, empowering residents is a prerequisite for gaining the support of community leaders and convention authorities for convention development and promoting their active participation in convention initiatives. While the literature has assumed the importance of residents’ empowerment for sustainable convention development, the role of residents’ empowerment in a convention host community setting has not been empirically tested. This gap should be filled.



The level of innovation exhibited by a local convention center holds significant sway over the effect of residents’ empowerment on citizenship behavior (CB) and support. The innovativeness involves adopting and implementing novel approaches, technologies, and practices that enhance overall performance [30,31]. Convention centers assimilate the economic, cultural, and social development of a city and its surrounding areas as purpose-built facilities for convention and exhibition events [32]. An innovative convention center is distinguishable from its competitors by offering more captivating and trendy events and often attracting a substantial influx of visitors, businesses, and investments to the host community. Therefore, convention centers that prioritize innovation can amplify the positive effects of residents’ empowerment through local convention development led by the convention centers.



This study attempts to address the gap in research on residents’ empowerment in convention host communities. The primary objective is to investigate the relationships between residents’ empowerment, CB towards visitors, and support for convention development within their community. Additionally, it explores the moderating effects of a convention center’s innovativeness on these relationships. By establishing the connection between residents’ empowerment, their CB, and their support for convention development, this research contributes significantly to expanding the literature. Furthermore, it offers valuable insights into the mechanisms through which residents’ empowerment influences their engagement with the community in the context of conventions. The findings emphasize the significance of empowering residents in convention host communities, which can lead to increased community engagement and support for convention development. Policymakers, local authorities, and convention center management must prioritize initiatives to enhance residents’ sense of agency and involvement in the convention decision-making process. Additionally, convention center managers should foster an innovative environment that aligns with residents’ expectations, empowering residents and fostering positive interactions between residents and convention visitors. These insights can help create a more inclusive and thriving convention destination that benefits both the community and visitors.




2. Literature Review


2.1. Residents’ Empowerment


Empowerment lacks a clear definition because of its context and issue-specific nature [33,34]. At its core, empowerment reflects the capacity of individuals to attain mastery and control over their affairs, which allows them to act toward enhancing their situations [18,35,36]. Empowerment includes participatory-developmental processes and outcomes [22,37]. The process of residents’ empowerment involves creating opportunities to improve the conditions within a community by developing residents’ personal sense of power, deepening understanding of their environments, and acquiring greater individual and collective resources [22,23]. Empowerment can also result from processes such as political, economic, and psychological empowerment for active and sustained community participation (i.e., enhanced control, influence, awareness, social coalitions, and participatory behaviors) [22,38].



Empowerment encompasses various dimensions that collectively shape its conceptualization [19,36,39]. Zimmerman [22,37] emphasizes the social-psychological approach to empowerment in an analysis of the effects of community-level empowerment, and suggests three facets of resident empowerment: intrapersonal, interactional, and behavioral. The intrapersonal facet includes individuals’ belief in their self-efficacy, motivation, and control to influence a given context. The interactional facet entails cognitive awareness and comprehension of the context, while the behavioral facet includes engagement in actions to establish a sense of control within the given context. Building on Scheyvens’ [18] conceptual model, Boley and McGehee [33] develop the Resident Empowerment through Tourism Scale (RETS), a 12-item scale comprising psychological, social, and political empowerment. Psychological empowerment indicates individuals’ consolidated self-esteem and pride within a community. It is derived from external recognition of distinctiveness and value placed on the community’s unique attributes [18,33,34]. When psychologically empowered, residents are confident in and proud of their community. Social empowerment deals with how residents develop stronger bonds with one another, thereby increasing their overall connection to the community [18]. Social empowerment also leads to residents making collaborative efforts to achieve a common goal for a more cohesive and empowered community [33,40,41]. Political empowerment refers to residents’ ability to participate in community-level decision-making processes. It entails voting, having a voice, and taking collective action about community matters [18]. Tourism researchers assert that this empowerment dimension is the most closely related to the overarching notion of residents’ power and attitudes toward tourism development within their community [20,21]. Overall, empowerment is critical for enhancing community well-being and fostering active community participation.




2.2. Effects of Residents’ Empowerment on CB toward Visitors and Support for Convention Development


Residents are a key stakeholder group in local tourism development and have significant power to shape its outcomes [17,42]. From a social exchange perspective, empowering residents through community development yields benefits such as heightened pride and self-esteem, stronger connections to the community, and opportunities for participation in community-level decision processes. These benefits ultimately increase community contributions and support for future tourism development [24,28,43,44]. Empowered residents are more likely to engage actively in community affairs, including local governance, community organizations, and public initiatives to protect their resources. By contrast, imbalanced power dynamics lead to residents developing negative perceptions toward tourism in their community [16]. Maton and Salem [39] note that empowerment increases civic engagement and participation in community activities. Civic engagement allows individuals to exert influence in their community by committing to society, becoming involved in the community, establishing connections in the neighborhood, and participating in civic activities [45,46]. For instance, Joo et al. [34] demonstrate that residents’ empowerment, augmented by their knowledge of the local tourism industry, results in their political involvement in tourism development.



Residents’ perception of gaining control within and a sense of ownership of their community instills psychological ownership, stimulating their engagement in community CB [47,48]. Residents’ CB refers to voluntary actions and attitudes of residents that contribute to the overall welfare and functioning of a community [49]. These actions range from simple acts of kindness, cooperation, helpfulness, and respect to more involved engagement, such as volunteering for convention-related activities and participating in community events organized for visitors [50,51,52,53]. Furthermore, tourism research suggests that empowerment strongly predicts residents’ support in tourism research [20,29,40,54,55]. Eluwole et al. [43] find that cultivating residents’ empowerment in psychological, social, political, and environmental aspects is essential for securing festival support among residents. Li et al. [24] demonstrate that increased psychological and social empowerment among residents has been positively associated with not only their trust in the government but also support for tourism development during the COVID-19 pandemic.



Therefore, it is reasonable to assume that empowering residents through community-driven convention development led by an international convention center within their community would lead to greater residents’ support for future convention-related activities and development. Therefore, residents’ empowerment functions as a precursor to their civic engagement, such as CB toward visitors and supportive behavior for convention development. We posit the following hypotheses:



H1: 

Residents’ empowerment enhances their CB toward visitors.





H2: 

Residents’ empowerment enhances their support for convention development.






2.3. Moderating Effects of Innovativeness of a Convention Center


The ability of a firm to remain competitive and stay ahead of its rivals heavily relies on its level of innovation. Innovation involves the firm’s ability and capability to embrace new technologies and ideas, allowing for the introduction of innovative products and solutions faster than others [30,56,57]. From a consumer-centric perspective, a firm’s innovativeness is based on consumers’ perception of its novelty, uniqueness, and differentiation, which is informed by their own knowledge and experience of the firm [30,31,58]. Kunz et al. [31] argue that consistent and stable firm characteristics and behaviors, such as “surprising market offers, new product attributes, new design elements, new marketing approaches, … the overall creativity of the firm, and its dynamic market behavior” (p. 817), can help maintain an organizational image of innovativeness. Kim et al. [59], developing a scale for the perceived innovativeness of a restaurant, suggest that a service business’s innovativeness encompasses “[its] broad activities that show capability and willingness to consider and institute unique and meaningfully different ideas, services, and promotions” (p. 86).



A firm’s perceived innovativeness is crucial for developing advanced marketing strategies [60]. Perceived innovativeness helps the firm distinguish itself from its competitors [61,62,63], improve its financial situation [64,65], and enhance its reputation [66]. A firm’s reputation is determined by the collective evaluations of observers who assess its innovative capabilities [67]. A convention center’s innovativeness in its business activities can be particularly important for community-wide sought benefits achieved through sustainable convention development in the city. An innovative convention center can have a competitive advantage in attracting visitors, businesses, and investments to the local area, contributing to the overall perception and reputation of the local convention industry and community as progressive, forward-thinking, and capable of hosting innovative events. This perception can empower residents by instilling in them a sense of optimism and confidence in the local economy, fostering a sense of pride, self-esteem, and belonging within the community, and leading them to advocate for their interests, voice concerns, and participate in political processes [18].



A firm’s innovativeness viewed from a customer perspective is a critical factor in fostering positive attitudes and behaviors toward service providers in various hospitality and tourism settings involving food service, e.g., [60,68,69,70], the bread, bakery, and pastry industry, e.g., [71], and air travel service, e.g., [72]. For example, Kim et al. [59] demonstrate that a restaurant’s innovativeness stimulates consumer value co-creation behavior toward the restaurant, such as CB and participation. Lee and Kim [73] provide empirical evidence on the effects of visitors’ perception of a food exhibition’s innovation capabilities regarding product, service, experience, and promotion of their loyalty to the exhibition. It has yet to be explored how innovativeness can moderate the impact of residents’ empowerment on their participatory and supportive behaviors in the context of convention communities. However, it is reasonable to assume that residents are more likely to be empowered when they perceive local convention centers as innovative, given the substantial benefits that innovative convention centers bring to the community. Therefore, this study posits the following hypotheses:



H3a: 

A convention center’s innovativeness moderates the impact of residents’ empowerment on their CB toward visitors, such that the impact is stronger when a convention center’s innovativeness is greater.





H3b: 

A convention center’s innovativeness moderates the effect of residents’ empowerment on support for convention development, such that the impact is stronger when a convention center’s innovativeness is greater.







3. Materials and Methods


3.1. Data Collection


The study sample comprised adult residents (aged over 20 years) living in either Seoul or Busan, South Korea’s first- and second-largest Meeting, Incentive, Convention, and Exhibition (MICE) cities. According to the Union of International Associations [74,75], in 2021, Seoul and Busan ranked 2nd and 12th in the world and 1st and 4th in the Asia-Pacific region, respectively, regarding the number of international conferences hosted. COEX and BEXCO are the largest convention centers in Seoul and Busan, respectively, having hosted big-sized international conferences as well as exhibitions [e.g., the Asia-Pacific Economic Cooperation Summit in 2005 (BEXCO), the G20 Seoul Summit in 2010 (COEX), the Seoul Nuclear Security Summit in 2012 (COEX), and the ASEAN-Republic of Korea Commemorative Summit in 2019 (BEXCO)]. In 2019, 98,476 MICE events were held in these two cities within South Korea, comprising 40% of all events hosted in the country during that year [76].



All respondents completed a self-administered online questionnaire. The survey was distributed via an online link to survey panels during 24–26 September 2022, by a South Korea-based research company. Participants were first requested to respond to three screening questions about which city they currently lived in, whether they knew of the convention center located in their city of residence, and whether they had visited the convention center in the last 3 years. Only those who selected Seoul or Busan as their response to the first question and answered “yes” to the second and third questions were eligible for inclusion in the main survey. In total, 415 responses were utilized for the research analysis.




3.2. Measurements


This study utilized multiple measures for each construct, as per Churchill’s [77] suggestion. The estimation of the constructs was conducted by utilizing scale items, which were borrowed from existing studies and adjusted to the current context. Empowerment incorporating three sub-dimensions were measured with five, three, and four items, respectively, drawn from Joo et al. [34]. To measure CB toward visitors, the three items employed in Yi et al. were measured. [52]. Convention development support was gauged by three items adapted from Lee [78]. Five items for measuring innovativeness were taken from Kunz et al. [31]. A five-point Likert-type scale was utilized in order to evaluate each item (one-point indicates “strongly disagree”; and five-points indicates “strongly agree”).




3.3. Analysis Tool


The statistical software for social science, IBM SPSS 24.0 [79] and Amos were utilized to analyze the data. Initially, we carried out a confirmatory factor analysis (CFA) in order to estimate validity and reliability of measurements and variables in the current model. Subsequently, to explore the structural relationships in the proposed model, a structural equation modeling approach was taken [80]. For determining the moderation effect, a multi-group comparison analysis was performed.





4. Results


4.1. Characteristics of the Sample


Table 1 illustrates the survey respondents’ characteristics.




4.2. Validity and Reliability Test


CFA was run to estimate our measurement model. The CFA result exhibits that the measurement model well fit to the current data (χ2 = 414.427, degree of freedom (df) = 243, p < 0.001; χ2/df = 1.705). Specifically, incremental fit index (IFI) was 0.97; Tucker–Lewis index (TLI) was 0.97; comparative fit index (CFI) was 0.97; and root mean square error of approximation (RMSEA) was 0.04 [81]. The internal consistency reliability of all constructs was satisfactory, with Cronbach’s alpha values surpassing the 0.70 threshold [82] (Table 2). Additionally, all measurement items demonstrated adequate convergent validity, as evidenced by factor loadings exceeding 0.50, and were found to be significantly loaded with their respective constructs [81] (Table 2).



The constructs’ correlations, average variance extracted (AVE) and composite reliability (CR) are presented in Table 3. Internal consistency for all constructs was acceptable, as the CR values for each of them exceeded 0.70 [83]. Additionally, the values of AVE surpassed 0.50, suggesting that convergent validity has been established [81]. The AVE values for each individual variable were higher than all squared correlation values of the variable pairs, with the exception of the pair of CB towards visitors and convention development support. To ensure the discriminant validity of all constructs, the χ2 difference (Δχ2) test was conducted by merging both constructs into one in a merged model, and the resulting χ2 value of the merged model was then compared to that of the free model [83]. The results of the chi-square difference (Δχ2) test revealed that the merged model (χ2 = 522.916, df = 246) significantly differs from the free model (Δχ2 = 108.489 > χ20.05(3) = 7.815; p < 0.05). This indicates that both measures and constructs achieved discriminant validity.




4.3. Causal Relationships Test


A structural model was established to verify the hypothesized relationships. The model fit was found to be adequate, indicating that the model accurately reflects the data (χ2 = 310.022, df = 130, p < 0.001; χ2/df = 2.385; IFI = 0.96; TLI = 0.95; CFI = 0.96; RMSEA = 0.06, p < 0.001). Residents’ empowerment was positively related to CB toward visitors, supporting H1. Furthermore, residents’ empowerment was positively related to convention development support, supporting H2. Table 4 displays the comprehensive results.




4.4. Moderation Test


In order to investigate the moderating effects of innovativeness of a convention center, a multi-group comparison analysis was performed as recommended by Byrne [84]. The path coefficients of the hypothesized paths for the high and low innovativeness groups were compared. To ensure consistency in the model estimates across both groups, a chi-square difference (Δχ2) test was utilized. The analysis results can be found in Table 5.



First, the effect of residents’ empowerment on CB towards visitors varied significantly between the groups (Δχ2 = 18.277 > χ20.05(1) = 3.841). For the high innovativeness group, the effect of residents’ empowerment on CB towards visitors was stronger than for the low innovativeness group, supporting H3a.



Second, although residents’ empowerment positively influences convention development support for both groups, the difference in the magnitude of the effect of residents’ empowerment on convention development support was not significant (Δχ2 = 1.08 < χ20.05(1) = 3.841). Therefore, H3b was rejected.





5. Discussion and Conclusions


5.1. Theoretical Implications


Sustainable convention development focuses on a convention center and serves as a catalyst for the local economy. In-depth understanding of the level of residents’ support and engagement in a convention host community is of paramount importance for sustainable convention development. Enhancing residents’ empowerment has been identified as a critical non-economic component of sustainable tourism [19,20,40]. However, further exploration is required to understand its integration into a comprehensive study of residents’ participatory behaviors in convention development. This study adapted RETS [33] and tested a conceptual model to examine how residents’ empowerment through the development of the local convention industry, centered on a convention center, promotes community involvement and support from residents. The findings highlight the significance of residents’ empowerment in convention host communities.



First, the statistical analysis revealed that residents’ empowerment has a significant relationship with their CB toward visitors, corroborating the results of previous studies [47,48]. When residents feel psychologically, socially, and politically empowered through convention development in their community, they are more likely to voluntarily share information with, help, and make recommendations toward convention visitors. Residents’ CB is a manifestation of resident engagement behavior exhibited for the economic and sociopolitical benefits that residents perceive from tourism [47,85]. Empowered residents, who perceive enhanced power and capacity followed by a sense of pride, community bonding, self-efficacy, and control, are likely to interact with and accommodate visitors, which can promote positive experiences and enhance a community’s reputation. Furthermore, the study revealed that residents’ empowerment furthers their support for additional convention development within the community, in line with the findings of prior studies [29,34,43]. Power is a key factor to social exchange, since it determines a resident’s ability to obtain advantages from convention development within their community, actively participate in actions conducive to effective community functioning, and support a community’s focal industry development [16]. This finding suggests that residents’ empowerment affords significant grounds and opportunities for rationally considering the offerings and benefits of the local convention industry and, in turn, support for additional convention development within their community.



Empowerment connects an individual’s competence and control with social participation [22,23]. Boosting the level of residents’ empowerment from psychological, social, and political perspectives can effectively induce community engagement and support. Thus, relevant community and convention authorities should direct their approaches toward empowering residents to achieve the objective of sustainable convention development in a host community. Theoretically, the findings deepen knowledge on the important role of empowerment in understanding social engagement for collective benefit and its relationship with CB and community support, and further provide insight into the effectiveness of non-economic multidimensional constructs of empowerment in measuring residents’ perception of the level of power and control gained within their community.



Second, this study investigated whether the effect of residents’ empowerment on CB toward visitors heightens by a convention center’s innovativeness. The findings suggest that residents’ perception of a convention center’s innovativeness plays a facilitator in amplifying the effect of empowerment on CB toward visitors. Residents who perceive a convention center as innovative exhibit stronger discretionary supportive actions toward convention visitors than those who do not. Innovative convention centers are regarded as capable and willing to attract more visitors through hosting and marketing differentiated, more innovative events, which raises residents’ positive perceptions of the convention center and its socioeconomic contributions to the community. Consequently, residents become more psychologically, socially, and politically empowered as they regard a convention center as more innovative in its overall business activities and adopt more civic actions to exert their influence in the community.



Conversely, perceived innovativeness did not moderate the effect of residents’ empowerment on support for additional convention development. Residents who perceive stronger empowerment are more likely to support additional convention development regardless of the level of a convention center’s innovativeness. This suggests that residents may consider future convention development as an opportunity for the addition of convention-related infrastructure and investment in advancing the improvement of relevant industries within the community when making support decisions rather than the innovative advancement of existing convention centers.



Overall, the research findings demonstrate the crucial role of residents’ power perception in shaping community involvement decisions in the context of an internationally top-ranked convention host community. Additionally, this study uncovered the moderating role of residents’ perception of a local convention center’s innovativeness in stimulating their engagement in contributive actions. Although convention host communities may have different dynamics and unique challenges compared to traditional tourism destinations, the fundamental principles of empowerment remain relevant. By building on the existing research, this study adapted and applied the framework of residents’ empowerment to the distinctive context of convention host communities. This approach enhances our understanding of how individual-level empowerment can facilitate residents’ community engagement in convention planning and development.




5.2. Managerial Implications


The current study findings hold implications for local authorities, policymakers in local government as well as convention center management. First, the observed relationships of residents’ empowerment with their engagement in CB and support for convention development highlight the importance of understanding the capabilities of empowered residents in contributing to local industry development. Given these findings, local authorities and convention center management can benefit from focusing on community engagement initiatives that empower residents and foster a sense of ownership and pride in their community and the local convention industry. For instance, empowerment programs aimed at enhancing residents’ psychological, social, and political empowerment can be implemented through community workshops, training sessions, and community outreach programs. Such educational opportunities can provide residents with the necessary skills and knowledge about the local convention industry to engage effectively with community affairs.



Second, to foster positive relationships with residents and garner their support for convention initiatives, convention authorities should actively engage them in collaborative discussions and decision-making processes. This approach empowers residents to have a say in shaping the community’s convention environment and promotes a sense of ownership and pride among them. To achieve this, local authorities can implement measures such as establishing resident advisory boards or community forums, where residents can actively participate in shaping the convention development plans and policies.



Third, clear and transparent communication is crucial to maintaining positive resident relationships and building trust. It is important that residents have access to accurate and up-to-date information about convention center activities, economic impacts, and future convention development plans. Communication platforms, such as public meetings, community forums, social media platforms, newsletters, and dedicated websites, can keep residents informed and engaged.



Fourth, the moderating effect of a convention center’s innovativeness highlights the importance of innovation and differentiation in its management to empower residents and promote their active participation in local convention events. Convention center managers should cultivate an innovative environment that aligns with residents’ expectations. This can be achieved by adopting and implementing novel approaches in the overall business activities of convention centers, such as engaging residents in innovation initiatives and showcasing innovative events that align with residents’ interests and preferences.





6. Limitations and Future Research


The limitations of this study need to be noted. First, it focused only on a sample of residents from South Korea, which means that differences in social, cultural, and political perspectives from other countries were not considered. Future research needs to be performed to expand the model to include different cultural contexts to evaluate the external validity of the findings. Second, the impacts of a set of characteristics of participants (e.g., age, gender, occupation, and years of residency) were not considered in examining the relationships suggested by this study. Older residents, those with higher-paid jobs, and those with longer residency may have better perceptions of the community they have lived in, have greater life satisfaction, and be more concerned and critical about local governments’ and firms’ performances than their counterparts. Future research could control these factors when replicating this study’s conceptual relationships. Third, participants were selected for an online survey using convenience sampling, which is extensively employed in social science research [86]. However, this survey method may lead to selection bias. Therefore, for the developing convention industry, it is necessary to investigate whether and how local residents’ empowerment could influence the success of events that take place in their destination by interviewing local residents. Additionally, in order to predict the economic effect of a convention center, it is essential to analyze the community economy depending on residential area-convention center proximity by employing a longitudinal method.
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Table 1. Profile of the sample (N = 415).
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Variable

	
Category

	
n

	
%






	
Gender

	
Male

	
211

	
50.8




	
Female

	
204

	
49.2




	
Age

	
20 years–29 years

	
67

	
16.1




	
30 years–39 years

	
127

	
30.6




	
40 years–49 years

	
129

	
31.1




	
50 years–59 years

	
65

	
15.7




	
60 years and over

	
27

	
6.5




	
Education level

	
High school or less

	
57

	
13.8




	
2-year college

	
50

	
12.0




	
Bachelor’s degree

	
259

	
62.4




	
Graduate degree or more

	
49

	
11.8




	
Occupation

	
Office worker

	
215

	
51.9




	
Professional

	
74

	
17.8




	
Self-employed

	
37

	
8.9




	
Homemaker

	
37

	
8.9




	
Student

	
17

	
4.1




	
Other

	
35

	
8.4




	
City of residence

	
Seoul

	
205

	
49.4




	
Busan

	
210

	
50.6








Mean age = 40.91 years; mean years of residency in Seoul = 27.26 years; and mean years of residency in Busan = 30.97 years.













 





Table 2. Constructs and measurement items.






Table 2. Constructs and measurement items.





	
Construct and Measurements

	
Factor Loadings

	
Cronbach’s Alpha






	
Residents’ empowerment

	
0.920




	
Psychological empowerment

	




	
Psychological empowerment 1

	
0.750

	




	
Psychological empowerment 2

	
0.784

	




	
Psychological empowerment 3

	
0.796

	




	
Psychological empowerment 4

	
0.761

	




	
Psychological empowerment 5

	
0.756

	




	
Social empowerment

	

	




	
Social empowerment 1

	
0.775

	




	
Social empowerment 2

	
0.817

	




	
Social empowerment 3

	
0.785

	




	
Political empowerment

	

	




	
Political empowerment 1

	
0.823

	




	
Political empowerment 2

	
0.851

	




	
Political empowerment 3

	
0.755

	




	
Political empowerment 4

	
0.711

	




	
CB toward visitors

	

	
0.780




	
CB toward visitors 1

	
0.702

	




	
CB toward visitors 2

	
0.740

	




	
CB toward visitors 3

	
0.769

	




	
Convention development support

	

	
0.827




	
Convention development support 1

	
0.768

	




	
Convention development support 2

	
0.852

	




	
Convention development support 3

	
0.741

	








p < 0.001.













 





Table 3. Result of measurem