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The literature information included in the meta-analysis and its sources

Author & Year of Publication Quality Score Technology Source
Carolina Martins 2014 5 internet banking [1]
Jianli Xie 2021 5 FinTech 2]
information and communication
Abdul Aziz Al-Thomaly 2017 8 [3]
technology
Abdullah Baabdullah 2016 6 mobile government [4]
Abdullah M. Makki 2016 7 mobile payment [5]
Abhipsa Pal 2019 4 mobile payment [6]
Ahmet Bulent Ozturk 2017 6 mobile hotel booking [7]
Ainsworth Anthony Bailey 2019 7 tap-and-go payment [8]
Ali Abdallah Alalwan 2018 7 internet banking [9]
Ali Anwar 2020 4 mobile commerce [10]
Ali Saleh Al-Ajam 2015 7 internet banking [11]
Anil Gupta 2018 6 smartphone app [12]
Apostolos Giovanis 2019a 7 mobile banking [13]
Apostolos Giovanis 2019b 8 mobile banking [14]
Bang Nguyen-Viet 2021 5 internet banking [15]
Begofia Peral-Peral 2019 7 internet banking [16]
Bijith Marakarkandy 2017 5 internet banking [17]
Caroline Lancelot Miltgen 2013 5 biometrics [18]
Chen Yan 2021 6 mobile financial service [19]
Cheng-Min Chao 2019 6 mobile learning [20]
Chian-Ching Chen 2019 7 mobile payment [21]
information and communication
Christian Fernando Libaque-Sa’enz 2016 5 [22]
technology
Christoph Mittendorf 2017 4 drone deliveries [23]
autonomous robotic vacuum
Daniel Franzmann 2018 5 [24]
cleaner
Dharun Lingam Kasilingam 2020 6 chatbots for shopping [25]
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Duraipandian Israel 2011 e-government service [26]
Dwiza Riana 2018 online laboratory [27]
Eloy Gil-Cordero 2020 cryptocurrencies [28]
Emma L. Slade 2015 mobile payment [29]
Esperanza Lo pez-Va'zquez 2012 nanotechnology [30]
Evon Tan 2016 mobile banking [31]
Fernanda F. O. Malaquias 2016 mobile banking [32]
Francisco Liébana-Cabanillas 2018 NFC mobile payment [33]
Frederick Dayour 2019 smartphone [34]
Gabriele Prati 2012 genetically modified food [35]
Gary Mortimer 2015 m-banking [36]
Ge Zhu 2020 autonomous vehicle [37]
Gorkem Akdur 2020 mobile health app [38]
Ha Hoang 2020 mobile wallet [39]
Haitham Jouda 2020 mobile banking [40]
Hanif Adinugroho Widyanto 2021 mobile payment [41]
Hannah R. Marriott 2018 mobile shopping [42]
Ha-Won Jang 2020 serving robots [43]
He Hankun 2016 online payment [44]
Heetae Yang 2016 wearable devices [45]
mobile customer
Heikki Karjaluoto 2014 relationship management [46]
systems
Hepola, Janne 2016 m-banking and m-wallet [47]
Hiba Alhassany 2018 internet banking [48]
Hongwei Liu 2019 autonomous vehicle [49]
Hua Xin 2013 mobile payment [50]
artificial
Huiwen Zhai 2021 intelligence—-assisted contouring [51]
technology
Huseyin Yildirim 2019 wearable device [52]
Hye Jin Sung 2020 robot barista [53]
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Hyeon Mo Jeon 2020 self-service technology [54]

Hyun Sang Park 2020 personal health record app [55]

Hyun-Sun Ryu 2020 FinTech [56]

Irfan Bashir 2015 internet banking [57]

Jared M. Hansen 2018 social media for transactions [58]

Jee-Won Kang 2019 mobile app [59]

Jian Chen 2020 Driverless Buses [60]

Jieun Yu 2017 media tablets [61]

Jinxin Pan 2019 smart healthcare service [62]

Jinyuan Guo 2021 sharing economy (DiDi (63]

platform)

Joanna Ejdys 2019 e-government [64]

Johannes M. Gerlach 2021 robo advisory [65]

Jong Kyu Choi 2015 autonomous vehicle [66]

Juan-Pedro Cabrera-Sanchez 2020 big data techniques [67]

Julio C. Mendoza-Tello 2019 cryptocurrencies [68]

Juthamon Sithipolvanichgul 2021 cloud computing [69]

Kamel Rouibah 2021 eWoM [70]

Katharina Keller 2019 smart assistance systems [71]

Kayode Odusanya 2022 electronic retail platforms [72]

Khaled M.S.Faqih 2016 internet shopping technology [73]

Kiyoshi Murata 2019 cyborg technology [74]

Komlan Gbongli 2020 mobile financial service [75]

Konrawan RATTANABURI 2021 mobile shopping applications [76]

Kuei-Feng Chiang 2021 mobile instant messaging 7]
application

LM. Al-Jabri 2015 mobile banking [78]

Latifah Amin 2015 genetically modified technology [79]

Latifah Amin 2014 genetically modified technology [80]
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mobile cosmetic medical

Li-Ling Liu 2014 [81]
systems
Linda Ferrari 2022 genetically modified technology [82]
Lingming Chen 2021 e-commerce platform [83]
Lisa Schmidthuber 2020 mobile payment [84]
Longji Hu 2021 genetically modified food [85]
Ludwig Christian Schaupp 2010 e-file [86]
Lynda Andrews 2014 internet purchasing [87]
M. M. Rind 2017 mobile commerce [88]
M. Vimalkumar 2021 voice based digital assistants [89]
Macario Rodriguez-Entrena 2013 genetically modified food [90]
Manuel Alector Ribeiro 2022 Autonomous Vehicles [91]
Margot Kuttschreuter 2019a nanotechnology [92]
Margot Kuttschreuter 2019b nanotechnology [93]
Marie Waung 2021 autonomous vehicles [94]
Mario Arias-Oliva 2021 cryptocurrencies [95]
Md Irfanuzzaman Khan 2021 social media [96]
Md. Alamgir Hossain 2019 mobile payment [97]
Meena Kumari Pradhan 2018 smart tourism [98]
Mei-Fang Chen 2013 nanotechnology [99]
Michael D. Williams 2017 mobile payment [100]
Mihail Cocosila 2017 Electronic Medical Record [101)
systems
Min Qin 2007 online shopping [102]
Min Zhou 2020 self-service parcel service [103]
Min-Fang Wei 2021 mobile payment [104]
Ming-Chi Lee 2009a internet banking [105]
Ming-Chi Lee 2009b online trading [106]
Muhammad Adzran Che Mustapa 2021 genetically modified crops [107]
Muhammad Asim Nawaz 2019 genetically modified food [108]
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Muhammad Fazal Jjaz 2018 online-shopping [109]
Naan Ju 2021 smart clothing [110]
Nguyen Tran Le Na 2021 m-wallet [111]
Nicole Koenig-Lewis 2015 mobile payment [112]
Panupong SUEBTIMRAT 2021 QR code payment [113]
Peng Jing 2019 autonomous vehicle [114]
Peng Liu 2018 automated driving [115]
Peng Liu 2019a self-driving vehicles [116]
Peng Liu 2019b self-driving vehicles [117]
Picjung Hsieh 2015 Electronic medical records (18]
exchange system
PK Senyo 2020 FinTech [119]
Prasanta Kr. Chopdar 2018 mobile shopping app [120]
Prasanta Kr. Chopdar 2019 mobile shopping app [121]
Priyanka Jayashankar 2018 internet of things [122]
Qiaozhe Guo 2020 genetically modified food [123]
Qijun Xie 2017 e-government [124]
Qing Yang 2015 online payment [125]
Radwan Moh’d Al-Dwairi 2019 online shopping [126]
Rajat Kumar Behera 2021 cognitive chatbot [127]
Rajibul Hasan 2021 voice-controlled artificial [128)
intelligence
Rashmini Sharma 2020 internet banking [129]
Robert Kwame Dzogbenuku 2021 digital payment [130]
Rodrigo F. Malaquias 2016 mobile banking [131]
Ronald Baganzi 2017 mobile money [132]
Rory Mulcahy 2019 smart home technology [133]
Safeer Ullah Khan 2020 electronic stock trading [134]
Sajjad M. Jasimuddin 2017 digital technology [135]
Sandeep Goyal 2022 online doctor consultation [136]
platforms
Sangwon Park 2020 tourism service robots [137]




Sustainability 2023, 15, 3939 6 of 24

Sebastian Kapser 2021 5 autonomous delivery vehicles [138]

Serap CABUK 2014 8 genetically modified food [139]

Shang Gao 2019 5 bike sharing systems [140]

SHAO Mingxing 2014a 5 mobile payment [141]

SHAO Mingxing 2014b 7 online banking [142]

Shuchih Ernest Chang 2017 7 social networking service [143]

Shu-Fen Lin 2013 3 nanotechnology [144]

Shwadhin Sharma 2020 6 internet voting [145]

Shweta Pandey 2020 4 M-commerce [146]

Silas Formunyuy Verkijika 2018a 5 E-government [147]

Silas Formunyuy Verkijika 2018b 5 mobile commerce applications [148]

Simarpreet Kaur 2021 7 online banking [149]

SIU SHING MAN 2020 7 automated vehicles [150]

Sonal Purohit 2021 7 mobile banking [151]

Sonja Th. Kwee-Meier 2016 3 wearable locating systems [152]

Sookeun Byun 2007 ; fingerprint recognition [153]
technology at ATMs

Soon-Hong KIM 2020 6 mobile payment [154]

Steven Leon 2021 7 drone delivery [155]

Sungjoon Lee 2013 6 mobile e-book [156]

Suping Xiong 2013 6 mobile banking [157]

Tamara Dinev 2006 4 e-commerce [158]

Tao Zhou 2013 7 location-based service [159]

Tao Zhou 2012 3 location-based service [160]

Thamaraiselvan Natarajan 2018 5 mobile shopping [161]

Tingru Zhang 2019 4 automated vehicles [162]

Tomas Falk 2007 5 self-service channels [163]

Vikas Chauhan 2019 7 internet banking [164]

Vikas Gupta 2021 A online food delivery [165)

applications

W. BRUCE TRAILL 2006 3 genetically modified food [166]
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Wannasiri Bhuasiri 2016 7 e-government service [167]
Wei-Chuan Chen 2019 5 mobile payment [168]
Wenjuan Li 2021 5 e-government [169]
Wenging Wu 2021 8 health information technology [170]
Wen-Tsung Ku 2016 7 Cloud-Based Healthcare Service [171]
Willard Munyoka 2019 6 e-government [172]
Wouter Poortinga 2005 5 genetically modified food [173]
Xuequn Wang 2020 5 smart home devices [174]
Ya-Ching Lee 2019 6 cloud computing [175]
Yali Zhang 2018 4 mobile payment [176]
Yanging Lin 2021 5 robotic service [177]
Yaobin Lu 2011 6 online banking service [178]
Yijun HUANG 2012 4 mobile payment [179]
Yikai Liang 2021 5 mobile government cloud [180]
Yikai Liang 2020 7 internet of vehicles service [181]
Yi-Ming Tai 2013 4 mobile stock trading [182]
Yong Liu 2019 7 mobile payment [183]
Yuan Tang 2019 7 online medical websites [184]
Yue Cao 2013 6 cloud storage service [185]
Yun Zhang 2018 5 internet-only banking [186]
Yung-Hsiang Cheng 2013 5 mobile ticketing [187]
Yu-Qian Zhu 2020 4 mobile access and QR code [188]
Yu-Wei Chang 2017 5 cloud computing [189]
Zapan Barua 2017 7 self-service technology [190]
Zepeng Gong 2019 . online health ?onsultation [191]
service
Zhangiang Zhu 2018 6 mobile chronic disease [192)
management system
Zhaohua Deng 2018 7 mHealth service [193]
Zhen Shao 2019 7 mobile payment [194]
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Zhongqing Hu 2019 FinTech [195]
Zhongxiang Feng 2021 automated driving [196]
Zoran Kalini¢ 2020 mobile payment [197]
Chen Ying 2018 exhibition app [198]
Chen Congjun 2015 genetically modified food [199]
Chen Xiaoshan 2017 mobile payment [200]
Chen Yujia 2018 mobile health [201]
Shan Milyuan 2015 mobile commerce [202]
Di Yifan 2017 WeChat service [203]
Ding Lisha 2019 mobile payment [204]
Fanhao 2021 artificial intelligence service [205]
Gao Kai 2018 E-commerce [206]
Guo Jinyong 2019 E-commerce [207]
Guo Kaiqgiang 2015 mobile payment [208]
He Fei 2018 E-commerce [209]
He Rihui 2020 Tik Tok [210]
Hu Heng 2017 internet credit payment [211]
Jingpeng 2021 autonomous vehicles [212]
Lei Jing 2014 mobile payment [213]
Li Hui 2014 genetically modified rice [214]
Li Jing 2021 smart medical app [215]
Li Jing 2017 StarC cloud-based integrated 216)
learning platform
Li Pucong 2014 mobile O20 commerce [217]
Li Rui 2017 robo-advisor [218]
Liu Bailing 2017 mobile payment [219]
Liu Dawei 2018 face scan payment [220]
Liu Jiajia 2018 mobile near-field payment [221]
Liu Jinda 2020 online office app [222]
Li Hongmin 2020 unmanned supermarket [223]
Mou Li 2020 mobile health service [224]
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Pang Zhenjing 2020 genetically modified technology [225]
Pang Zhenjing 2017 genetically modified technology [226]
Qiu Junping 2015 internet financial products [227]
Shi Chengyu 2013 genetically modified food [228]
Song Yan 2021 artificial intelligence [229]
Sun Yu 2018 genetically modified food [230]
Tan Meijuan 2018 mobile payment [231]
Wang Jianya 2016 cloud storage [232]
Wang Yu 2021 IT-based ride-sharing service [233]
Wu Pei 2017 genetically modified food [234]
Xia Hong Hong 2019 mobile payment [235]
Xiang Gaoyue 2016 genetically modified food [236]
Xu Ruoran 2021 smart tourism service platform [237]
Yang Lijing 2008 mobile payment [238]
Yang Shuiqging 2011 mobile payment [239]
Zhang Dongni 2013 telehome health management 240)
system
Zhang Qingjie 2018 face scan payment [241]
Zhang Yu 2014 genetically modified food [242]
Zhang Mengke 2019 020 business [243]
Zhao Junfeng 2018 third party payment platform [244]
Zhao Yansheng 2015 mobile social payment app [245]
Zheng Xuemei 2020 genetically modified food [246]
Zheng Yonghua 2020 industrial internet platform [247]
Zhong Xin 2014 mobile payment [248]
Zhou Tao 2010 mobile commerce [249]
Zhu Hong 2018 genetically modified food [250]
Zhu Zhangxiang 2016 mobile health [251]
Chorng-Shyong Ong 2021 internet banking [252]
Yi-Ping Lin 2010 nanotechnology [253]
De-Yuan Qiu 2022 online meeting [254]
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Hui-Ju Miao 2004 6 online auction [255]
CHEN, CHUN-YANG 2018 7 branchless banking [256]
Wei-Hsiu Wu 2016 6 mobile payment [257]
Shih-Ching Lin 2012 5 online shopping [258]
Yi-Chen Chen 2021 5 internet banking [259]
Hsiang-Hsiang Tsai 2014 6 cloud Service [260]
Zong-Lin Tsai 2002 7 internet payment [261]
You-Jia Chen 2019 7 online shopping [262]
Yu-Ying Chen 2009 6 internet banking [263]
Kuang-Ming Kuo 2011 6 mobile banking [264]
YANG, ZONG-CHENG 2015 ; cloud-based personal health 265)
records
Yan-Lun Wu 2014 mobile payment [266]
Wei-Chieh Wang 2018 mobile payment [267]
Yi-Cheng Lai 2017 E-Invoice [268]
LIN SHIH KAI 2014 electronic medical records [269]
Lin, Michael Chun-Cheng 2013 mobile phone credit card [270]
WANG, SHIH-CHANG 2017 mobile applications [271]
MIAO, TIAN-TIAN 2021 WeChat payment [272]

Martins, C.; Oliveira, T.; Popovi¢, A. Understanding the Internet banking adoption: A unified theory of acceptance and use
of  technology @ and  perceived risk  application. Int. | Inf.  Manage. 2014, 34, 1-13.
http://dx.doi.org/10.1016/j.ijinfomgt.2013.06.002

Xie, J.; Ye, L.; Huang, W.; Ye, M. Understanding fintech platform adoption: Impacts of perceived value and perceived risk.
J. Theor. Appl. Electron. Commer. Res. 2021, 16, 1893-1911. http://dx.doi.org/10.3390/jtaer16050106

Al-Thomaly, A.A. Deconstructing the Information and Technology Adoption Process for the Ngo Sector in Saudi Arabia.
Ph.D., University of Hull, Hull, 2017.
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Makki, A.M.; Ozturk, A.B.; Singh, D. Role of risk, self-efficacy, and innovativeness on behavioral intentions for mobile pay-
ment systems in the restaurant industry. 2016, 19, 454-473.

Pal, A.; Herath, T.; De’, R.; Rao, H.R. Contextual facilitators and barriers influencing the continued use of mobile payment
services in a developing country: insights from adopters in India. Inform. Technol. Dev. 2020, 26, 394-420.
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Bailey, A.A.; Pentina, I.; Mishra, A.S.; Ben Mimoun, M.S. Exploring factors influencing US millennial consumers’ use of tap-
and-go  payment  technology. Int.  Rev.  Retail.  Distrib. ~ Consum.  Res. 2019, 30,  143-163.
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