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Abstract

:

Although cultivating tourist pro-environmental behavioral intentions (TPEBI) has been emphasized, the effect of destination unique fascination on TPEBI is unknown. Applying the theory of planned behavior (TPB) and the cognition-affect-behavior (CAB) model, this research develops an integrated theoretical framework to predict TPEBI. The results suggested that: (1) attitudes toward the behavior, subjective norms, perceived behavioral control, destination unique fascination and tourist delight directly influence TPEBI; (2) tourist delight positively meditates the links between destination unique fascination and TPEBI; (3) the integrated model had better explanation power than either TPB or CAB models; and (4) a cross-validation method of rural and wetland cases demonstrated support for the results. This study enriches the extant studies of pro-environmental behavioral intentions by introducing an integrated conceptual model coupled with the cross-validation approach. Aside from the impact of TPB constructs, the research offers a reference for practitioners to promote TPEBI through the enhancement of destination unique fascination and tourist delight.
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1. Introduction


Landscape, represented by irreplaceable raw materials on land, is a key resource element as well as primary driving force in tourism [1]. Rural landscape, with its idyllic environment, authentic husbandry, distinctive customs, and pastoral lifestyle, is a magnet for developing rural tourism [2]. Especially during the aftermath of COVID-19, when people were paying special attention to low density, less pollution, open fields, smaller scale, healing environments, etc., rural landscapes became a good option and helped fuel a boom in rural tourism [3].



The coupling of rural landscapes and tourism is attracting growing attention. On the one hand, landscapes are the foundation for tourism development in rural areas, as rural landscapes involve diverse ecosystems (e.g., forest, meadows and wetlands) which are the major aspects of destination attractiveness [4]. On the other hand, rural tourism makes significant contributions to reviving local economies, causing landscape transformation [5]. Thanks to rural tourism, local family-based small firms expand [6], farmers’ livelihoods are diversified, and reliance on land is reduced [7]. The agricultural function of rural landscape is weakened and land plays a more prominent leisure and recreational role [8]. In this sense, rural tourism is a highly effective strategy to further the protection and upgrading of rural landscapes and enhances the eco-sustainability of rural areas [5,8].



Tourists are critical stakeholders of destinations, for they constitute the main tourism activity agent and major service target [9]. Tourist behavior is closely associate with rural landscapes, as landscapes and particularly natural landscape are the essence of rural tourism development [10]. Tourist activities such as orchard picking [11] and hunting [12] conducted in rural areas help promote natural resource conservation and facilitate ecological restoration of rural landscapes [13]. However, increasing tourist involvement has also created many negative effects on rural landscapes, including environmental destruction, resource damage, improper uses and overuse, waste accumulation, harmful emission release, and overcrowding [14,15], all of which slow down the sustainable evolution of rural landscapes and hamper rural tourism development.



Given that rural landscapes are the core asset in rural tourism, and their transformation is a constant and inevitable process, cultivating pro-environmental behavior among tourists appears to be a good solution. Pro-environmental behavior plays an essential role in balancing ecological environment preservation and providing good travel experiences for tourists to access landscape at tourism destinations [9]. Therefore, it has gained attention from scholars and becomes a leading research field [16]. The research literature has covered national scenic areas [17], hotels [18], coasts [19], national parks [20], museums [21], and tour companies [22]. However, the rural context has been insufficiently analyzed.



The research explores pro-environmental behavioral intentions considering behavioral intentions acting as a proxy for actual behavior [23]. To better understand pro-environmental behavioral intentions, attention should be given to identifying its antecedents [24]. Loureiro, Guerreiro, and Han (2021) completed a systematic literature review based on Scopus and Web of Science on pro-environmental behavior in tourism and hospitality and extracted 210 qualified papers between 2002 and 2020, among which the theory of planned behavior (TPB) was the most utilized construct [25]. Consistent with these findings, the current research introduced the three TPB constructs, namely the attitudes toward the behavior, subjective norms and perceived behavioral control to predict pro-environmental behavioral intentions. Additionally, the need for exploring the relationship of destination-specific factors and pro-environmental behavioral intentions has also been noted, including destination eco-friendly reputation [26], social responsibility [27], reputation [28], and pro-environmental destination image [29]. Unfortunately, the effect of destination unique fascination on pro-environmental behavioral intentions has been unexplored.



Destination unique fascination highlights the perceived uniqueness of a destination to fascinate and satisfy tourists. Destination unique fascination occurs when something distinctive and enchanting attracts people’s involuntary attention, and encourages their engagement in exploring the uniqueness and charm of a destination via a fascinating experience process [30]. Therefore, it is deemed as a crucial perception of tourists and key concept in destination branding. Tourism destinations worldwide are promoted or voted on as fascinating places in tourism from time to time [31]. The previous literature has underpinned the impact of fascination on people’s decision-making processes and relevant behaviors including destination loyalty [32] and revisit intention [31]. However, to the best of the authors’ knowledge, the influence of destination unique fascination on pro-environmental outcomes remain unresearched. Nowadays, challenged by increasing homogenization at destinations, tourists favor those who offer highly memorable and impressive experiences in providing distinctive tourism resources and services. Once they are enchanted with the destination, they are expected to be more positively influenced, and more willing to engage in environmentally sustainable development [32].



Regarding positive emotions generated by unique fascination, delight is a more of an affect-based construct. Delight is often associated with emotions containing surprise elements such as joy and pleasure, and leads to both customer and employee’s behavioral outcomes such as customer loyalty, positive mouth-of-word, repurchase intention, and employee engagement [33]. Despite its recognized significance in influencing personal behaviors, studies examining delight in the tourism literature remains scarce to date. Beside the notable benefits when formulating marketing and managerial strategies for destinations, identifying the relationship between destination unique fascination and tourist delight as well as their impacts on pro-environmental behavioral intentions could be valuable in academic exploration, especially in theory construction, which thus provides an opportunity for this research.



To address the theoretical gap, the cognition-affect-behavior (CAB) model, underscoring cognitive and affective impacts and their influence in shaping behavior [34], was employed beside the theory of behavior (TPB), hence forming an integrated framework. The reasons for the extension of TPB were twofold. First, since TPB is a representative of rational theories, it is not perfect in all situations and needs extension [35], especially including emotional determinants [36] which show considerable power to influence and shape behavior formation [37]. Second, viewing destinations as complex, destination-tourist bundling would be treated better from an integrated perspective [38] by stressing destination factors and examining the interaction between cognitive and affective factors and behavioral intentions [39].



The specific research objectives were to: (1) apply the theory of planned behavior and cognition-affect-behavior model to analyze tourist pro-environmental behavioral intentions in rural context; (2) test the mediating role of delight; (3) examine whether the integrated model had a better explanatory power than either the TPB or CAB models; and (4) introduce a cross-validation approach to reexamine the conceptual model in a wetland context.




2. Literature Review and Hypotheses Development


2.1. Theory of Planned Behavior (TPB) and Its Extension


As one of the most favored social-psychology theoretical frameworks to predict and explain behaviors [40], the theory of planned behavior has been extensively employed to examine environmental behaviors, and has become the most widely used model in the pro-environmental behavior domain [41,42]. The contexts covered include scenic areas [9], national parks [20], islands [43], mid-route water source areas [40], green lodging [44], edible insect restaurants [45], households [46], workplaces [47], cities [48], universities [49], and student dormitories [50], while relevant research on rural land remains scant.



The theory of planned behavior consists of three core constructs, namely, attitudes toward the behavior, subjective norms, and perceived behavioral control, all of which influence individual’s behavioral intentions [51].



Attitudes toward the behavior are defined as an individual’s overall evaluation of engaging in a certain behavior [51]. Attitudes reflect an individual’s psychologically comprehensive assessment of whether it is valuable, wise, necessary, beneficial, or not to perform an action. Consistent with the expectation–disconfirmation paradigm, a positive attitude deriving from favorable expectation generates a positive motivational force to drive behavioral intentions, and vice versa [52], i.e., attitudes demonstrate causal links with behavior. For instance, environmental attitudes have been shown to exert a positive impact on pro-environmental intentions [53]. Hence, the first hypothesis of this research was:



Hypothesis 1 (H1).

Attitudes toward the behavior have a positive and direct influence on tourist pro-environmental behavioral intentions.





Subjective norms are perceived social pressure when performing a behavior [51]. Subjective norms imply that people value and act according to those who they consider to be important [54]. Subjective norms, acting as a source of social pressure, encourage people to adjust behaviors when referring to environmental and social responsibility [55], e.g., subjective norms were found to significantly affect tourists’ responsible environmental behavioral intentions [56]. Accordingly, this research put forward the second hypothesis as:



Hypothesis 2 (H2).

Subjective norms have a positive and direct influence on tourist pro-environmental behavioral intentions.





Perceived behavioral control is conceptualized as a person’s perception of the ease or difficulty in conducting a behavior [57]. Perceived behavioral control reflects a person’s evaluation of the resources or opportunities as well as difficulties to engage in a specific behavior [51]. Studies suggest that perceived behavioral control is effective in predicting behavior. For instance, a positive connection was observed between traveler’s perceived behavioral control and their pro-environmental behavioral intentions at destinations [58]. Based on the above evidence, the third hypothesis was:



Hypothesis 3 (H3).

Perceived behavioral control has a positive and direct influence on tourist pro-environmental behavioral intentions.





Although it has been acknowledged that the theory of planned behavior (TPB) has a significant explanatory power for the variance in behavioral intentions [59], it has deficiencies in fully explaining all cases and needs extension [35].



One major criticism centers on its theoretical nature as it has been noted that behavioral intentions are generated through a process combining cognitive (rational) and affective (emotional) systems [60]. The theory of planned behavior, however, is a representative of rational theories [61], neglecting emotional determinants of behavior [36]. As mental states arising from cognitive appraisals of events or thoughts, emotions demonstrate a powerful ability to influence and shape an individual’s decisions [37]. Affective components such as emotions are critical in marketing and consumer decision making by impacting information processing, reacting to appeals, and driving behaviors; failing to explore the role of emotions hinders the understanding of consumer behavior [62]. Therefore, it is suggested that emotions especially positive emotions should be included in pro-environmental behavior research [37]. Empirical studies, albeit far from sufficient, have underscored the importance of emotions in predicting intentions with the extended framework of TPB. For example, emotions added strongly to the prediction of intentions to reduce food waste [63]. Based on the above argument, the researchers decided to integrate positive emotional variables as antecedents for examining pro-environmental behavioral intentions. It is suggested that positive emotions enhance pro-environmental behavioral intentions at tourism destinations (i.e., tourists who have positive emotions are more likely to perform pro-environmental behaviors).



Another concern on the extension of TPB is that destination is large and complex, but a majority of studies using the theory of planned behavior focus on tourist traits or social factors as antecedents of pro-environment behavior, with destination factors being largely ignored [26]. There is a need for more research to reveal the nature of cognitive and affective constructs and their interaction in influencing attitudes and behavioral intentions [39]. Specifically, destination-tourist bundling as a representative of human–environment relationships should be treated from an integrated perspective [38] by taking destination factors into consideration. In fact, destination factors serve important roles in affecting tourist behavioral intentions [64], such as destination fascination which positively impacted tourist intention to revisit Cayman islands [31]. Hence, this research postulates that destination unique fascination reveals tourists’ cognitive side and triggers affective responses that lead to action, hence echoing the influence of the cognition-affect-behavior model.



In summary, on the basis of the discussion above, both conceptual and empirical grounds provide support for the integration of cognition-affect-behavior model and the theory of planned behavior.




2.2. Cognition-Affect-Behavior (CAB) Model and Relationships among Its Components


2.2.1. Cognition-Affect-Behavior Model


The cognition-affect-behavior model is a paradigm that delineates the behavior formation process based on the interaction between an individual and the environment [34]. The model holds that cognition triggers affective responses as either favorable or unfavorable, which in turn shape eventual behavior [65].



The cognition-affect-behavior model has been applied in various contexts, including e-commerce [66], fast-food services [67], e-banking services [68], mobile shopping cart abandonment [65], food industry greenwashing practice [69], e-commerce recommendation systems [70], and tourism destinations [71].



In this research, destination unique fascination is regarded as a cognitive component; tourist delight, as an affective variable and tourist pro-environmental behavioral intentions as a behavioral outcome. It is posited that destination unique fascination works as a cognition component eliciting tourist delight (affect) which further promotes tourist environmentally responsible behavior (behavior).




2.2.2. Cognition: Destination Unique Fascination


As a significant concept in attention restoration theory, fascination plays the core role in a restorative experience [30]. Its key component, unique fascination, showcases the environment-human intervening relationship especially in a destination setting where the destination presents unique attributes as perceived by tourists and adds to their special experiences that cannot be sampled in daily life. Destination unique fascination is measured subjectively by tourists according to their perception of how special the destination is and how difficult to replace it by counterparts. Its importance has been acknowledged and highlighted as the major purpose of destination branding in many studies in which scholars encouraged tourism destinations to enhance tourist positive word-of-mouth and revisit intentions by improving unique fascination [72].



Although destination unique fascination provides a notable insight into evaluating behavioral outcomes, little is known about its effect on tourist behavior. The prior literature has revealed the impact of destination fascination on destination loyalty [32] and revisit intentions [31]. Additionally, it has hinted that fascination with an environment could promote a person’s willingness toward environmentally sustainable development [32]. Based on the above consideration, this research expects that there is a causal link between unique fascination and pro-environmental behavioral intentions with the relevant hypothesis below:



Hypothesis 4 (H4).

Destination unique fascination has a positive and direct influence on tourist pro-environmental behavioral intentions.






2.2.3. Affect: Tourist Delight


Affect and emotions are interchangeably used in the extant literature [73]. Delight as a positive emotion refers to individuals receiving positive surprises beyond their expectations [74]. Stemming from the convergence of two primary emotions, namely surprise and joy [75], delight occurs when a person’s expectations are surpassed to an unanticipated and surprising degree [76]. The significance of delight has inspired research in the context of hotels [77], restaurants [78], airlines [79], and retailing [80]. In the marketing literature, delight is of great value in driving customer repurchases and positive word-of-mouth [81].



Given that positive emotions are likely to induce pro-environmental behavior, now there is an opportunity to introduce delight as a positive emotion into pro-environmental behavior research. Emotions especially delight can be triggered by many factors including novelty. Unique fascination as a representative of novelty impacts evaluations of destinations, readily awaking positive affection, which furthers the arousal of the more specific emotion of delight [82]. A similar finding was uncovered that tourism resource uniqueness exerted a positive impact on positive emotions [83]. Based on the argument above, the fifth hypothesis was as follows:



Hypothesis 5 (H5).

Destination unique fascination has a positive and direct influence on tourist delight.






2.2.4. Behavior: Tourist Pro-Environmental Behavioral Intentions


Although the key role of delight has been emphasized in the marketing and hospitality contexts [81], the tourism literature has rarely associated delight with behavior, and specifically pro-environmental behavior.



Pro-environmental behavior is the behavior taken by a person or group to eliminate or minimize negative environmental impacts [84]. In tourism and hospitality, pro-environmental behavior is particularly favored by scholars and tourism operators [25]. The term “pro-environmental behavior” is interchangeably used with equivalent expressions including environmentally responsible behavior, environmentally sustainable behavior, green consumption, green behavior, environment-protective/preserving behavior, environmentally friendly behavior, environmentally concerned/significant behavior, eco-friendly behavior, and ecological/environmental/sustainable behavior [24,85,86]. As a proxy for actual behavior [23], behavioral intentions offer a prediction of future behavior and represent one of the most accurate antecedents in forecasting [87]. Taken together, the current research adopted tourist pro-environmental behavioral intentions (TPEBI) which means a willingness to minimize environmental impacts on destinations.



It has been noted that what and how people do is determined by their emotions, that is to say, emotions are powerful in shaping various behaviors [37]. In tourism, emotions help predict environmental behaviors [88]. In particular, empirical analysis confirms that positive emotions positively impact environmentally responsible behavior [26]. For example, positive emotions of satisfaction and trust were found to positively influence energy saving behavior [71]. According to the broaden-and-build theory [89], positive emotions help broaden thought-action repertoires which nurture an open mindset towards others and the world, and naturally raise awareness of human-environment communication [88]. Thus, this research infers that once tourists feel delighted, they are less self-centered and more concerned about the environment, willing to engage in pro-environmental practices at destinations. Based on these arguments, the sixth hypothesis was:



Hypothesis 6 (H6).

Tourist delight has a positive and direct influence on tourist pro-environmental behavioral intentions.







2.3. Conceptual Model


Based on the above discussion, this research developed the integrated conceptual model below (Figure 1) to predict tourist pro-environmental behavioral intentions.





3. Method


3.1. Measurement


Table 1 lists the detailed measurements of each construct in the conceptual model with items that have been well identified and validated with modification. To measure attitudes toward the behavior, four items (e.g., ‘I think conserving this destination’s environment is a wise behavior’) were adapted from Liu et al. (2020) [90]. To measure subjective norms, four items (e.g., ‘Most people who are important to me think I should conserve this destination’s environment’) were adapted from Liu, An, & Jang (2020) and Song, You, Reisinger, Lee, and Lee (2014) [90,91]. To measure perceived behavioral control, four items (e.g., ‘I am capable of conserving this destination’s environment’) were adapted from Meng and Choi (2016) [54]. To measure destination unique fascination, five items (e.g., I feel this destination is different from others) were adapted from Liu et al. (2017) [72]. To measure tourist delight, five items (e.g., Overall, I am delighted by the visit.) were adapted from Ahrholdt, Gudergan, and Ringle (2017) [92]. To measure tourist pro-environmental behavioral intentions, four items (e.g., I intend to conserve this destination’s environment) were adapted from Meng & Choi (2016) [54]. The scale of each item ranged from “strongly disagree” to “strongly agree” based on five-point Likert scales.



After the survey was bilingually translated and back translated, a pretest was made with a sample of 45 candidate tourists to ensure the reliability and validity of the scale.




3.2. Data Collection


The data collection was conducted at Yucun Village of Anji County, Zhejiang province, China. Yucun Village is the cradle of the “two mountains” concept (Full version is “lucid waters and lush mountains are invaluable assets”) proposed by Chinese president Xi Jinping [93]. As the demonstration case for national rural revitalization and green development, Yucun Village recently was among 2021 UNWTO Best Tourism Villages [94] and a provincial international cultural exchange base [95]. Since 2015, the total tourist number visiting Yucun Village has mounted to 5,000,000 [95], with around 900,000 annually from 2019 to 2021 [96,97,98]. Based on these recognitions, Yucun Village is qualified for the survey as the rural tourism destination.



Domestic tourists were the predominant respondents in the survey while international tourists were not included, since the number of international tourists was greatly limited due to the perceived health risks, travel restrictions, and quarantine regulations caused by COVID-19. The survey was conducted in the early October, 2021. Three college students were trained as assistants. Together with three researchers, three equal-sized teams were formed. The convenience sampling method was then used in the survey. A brief introduction and detailed instructions were provided to courteously invite potential respondents to participate in the survey. Survey gifts for free included masks, hand sanitizer, and antiseptic wet wipes. If visitors were not willing to participate in the survey or not qualified as domestic tourists, the research teams would look for next available respondent. Following the above procedure, some 440 questionnaires were collected with 403 usable responses, a 91.6% valid response rate. The respondents showed a relatively balanced ratio of males (48.6%) and females (51.4%). Among them, 10.9% were aged below 20; 24.8%, between 20–29 years old; 31.8%, 30–39 years old; 18.6%, 40–49 years old; and 13.9%, 50 years old and above. Some 7.4% only received middle school education or less; 10.7%, high school or vocational/technical secondary school education; 24.6%, vocational college education; 44.4% had Bachelor degrees; and 12.9% were postgraduates and above. The values of both univariate skewness statistics (−1.411 to −0.086) and kurtosis statistics (−0.791 to 0.947) met the requirements [99].





4. Results


4.1. Common Method Variance Analysis


Since cross-sectional data were applied [100], several approaches were adopted to assess the potential problem of common method variance (CMV). The results of exploratory factor analysis generated a multi-factor pattern occupying 76.65% of the total variance. The first factor accounted for 31.93% of the variance, below the 50% threshold. In addition, the results indicated that the proposed measurement model was better than the common factor one (Δχ2 = 4518.275, Δdf = 15, p < 0.001). Thus a CMV problem was not detected [101].




4.2. Measurement Model Analysis


The confirmatory factor analysis (CFA) estimating the measurement reliability and validity was adopted to verify the measurement model [102] with the aid of AMOS. The results presented a good fit (χ2/df = 1.950, RMR = 0.017, RMSEA = 0.049, GFI = 0.906, NFI = 0.929, IFI = 0.964, TLI = 0.959, CFI = 0.964, SRMR = 0.0380).



Table 2 shows the composite reliability (CR) of each construct was above 0.883, higher than the 0.70 threshold [103,104]. Factor loadings of all items were significant (p < 0.001), ranging from 0.688 to 0.929. The average variance extracted (AVE) values ranged from 0.602 to 0.778, surpassing the minimum criterion of 0.50. Thus, convergent validity was satisfied [105]. By comparing the square root of each construct’s AVEs with the correlations between variable pairs [106], discriminant validity was tested and its results (Table 3) demonstrated that the measurement model met the validity requirement.




4.3. Structural Model Analysis


The direct hypotheses were examined through structural equation modeling (SEM). The fit indices suggested a good fit for the model (χ2/df = 2.040, RMR = 0.031, RMSEA = 0.051, GFI = 0.9, NFI = 0.925, IFI = 0.96, TLI = 0.955, CFI = 0.96, SRMR = 0.0636), and all six hypotheses were supported (Table 4). The TPB constructs (i.e., ATT, SN, PBC) had a significant and direct impact on TPEBI, respectively (βATT = 0.229, p < 0.001; βSN = 0.248, p < 0.001; βPBC = 0.231, p < 0.001). Hence, H1, H2 and H3 were supported. DUF exerted a significant and direct influence on TPEBI (β = 0.222, p < 0.001) and TD (β = 0.429, p < 0.001). H4 and H5 were thus confirmed. Additionally, the direct impact of TD on TPEBI (β = 0.141, p < 0.01) verified H6.




4.4. Mediating Effect Analysis


The mediating effect was assessed by AMOS’s bootstrapping method. The number of bootstrap samples was set to 5000 with bias-corrected confidence intervals at 95%. Table 5 shows a significant mediating effect of DUF on TPEBI through TD (β = 0.060; CI = (0.017, 0.116); p < 0.01).




4.5. Explanatory Power of the Conceptual Model


The explanatory power of the conceptual model was analyzed by estimating its endogenic constructs’ R2 values. The large, medium, and small effect of model thresholds for the R2 values were 0.25, 0.09, and 0.01 respectively [107]. Table 6 shows the findings from the squared multiple correlations (SMC = R2) and indicates that the theory of planned behavior (i.e., M0) explained 37.7% of the variance for TPEBI; the CAB model (i.e., M1), 26.6%; the integrated model (i.e., M2), a higher 43.9%. The results implied that compared with the single model, the integrated model was superior in explanatory power.




4.6. Cross-Validation Analysis


Cross-validation aims at furthering the applicability and generalizability of a study by testing it in different contexts [108]. As such, cross-validation was conducted in both rural and wetland tourism destinations for the conceptual model.



The target wetland destination was Xixi National Wetland Park. Located in Hangzhou, capital city of Zhejiang Province (Figure 2). Xixi National Wetland Park has earned multiple recognitions including the first national urban wetland, national top-tier 5A tourist attraction, and one of the top 10 fascinating wetlands in China [109,110]. It has also been officially included in the list of international key wetlands [111]. Considering the above recognitions, Xixi National Wetland Park is suitable for the survey as the wetland tourism destination.



The wetland tourism destination survey also concentrated on domestic tourists. Totally 440 questionnaires were collected with 406 usable responses, indicating a 92.3% usable response rate. The respondents showed a relatively balanced ratio of males (49.5%) and females (50.5%). Among them, 7.6% were aged below 20; 24.4%, between 20–29 years old; 33.7%, 30–39 years old; 20.2%, 40–49 years old; and 14.0%, 50 years old and above. Some 8.1% had middle school education or less; 11.8%, high school or vocational/technical secondary school education; 22.4%, vocational college education; 43.1% had a bachelor’s degree; and 14.5% were postgraduates and above.



All of the normality, validity and reliability tests were made and validated the conceptual model (Table 2 and Table 3). The six hypotheses developed from the conceptual model (Figure 1) were all supported in the wetland destination context (Table 4) and the mediation effect was also found (Table 5). Figure 3 presents the AMOS output results for the rural and wetland contexts.



Respondents were distributed to form a rural destination (n = 403) group and wetland destination (n = 406) group. In line with Su and Swanson (2017) [28], AMOS’ multi-group comparative analysis was adopted by testing both groups’ data in different conditions with good fit (Table 7). No significant statistical differences were noted (p > 0.05) and this supported cross-validation when examining differences between the constrained and the unconstrained models (Table 8).





5. Conclusions, Theoretical Contributions and Managerial Implications


5.1. Conclusions


The research combined the theory of the planned behavior (TPB) and cognition-affect-behavior (CAB) models to predict tourist pro-environmental behavioral intentions (TPEBI) in rural tourism destination. Later, the cross-validation test which took place at a wetland destination affirmed the integrated theoretical framework. The specific findings were as follows.



First, SEM and cross-validation results indicated that aside from the TPB constructs (i.e., attitudes toward the behavior, subjective norms and perceived behavioral control), destination unique fascination as an antecedent positively and significantly impacted tourist pro-environmental behavioral intentions. This finding was consistent with the assumption that destination fascination raises and enhances willingness to engage in environmental protection [32], and extended the literature by revealing the key role that destination unique fascination plays in predicting tourist pro-environmental behavioral intentions.



Second, the empirical analysis showed that tourist delight exerted mediating effects on the relationship between destination unique fascination and tourist pro-environmental behavioral intentions. Following the CAB model, this finding confirmed prior statements that positive emotions mediate the connections between destination factors and pro-environmental behavior [26]. Moreover, this broadened the delight literature into a tourism context by driving pro-environmental behavior [32,81].



Third, whether the SEM or cross-validation results, the finding was the same: the integrated theoretical framework had greater explanatory power in predicting tourist pro-environmental behavioral intentions. This is another empirical confirmation of the necessity for extending the TPB [35], and viewing destination-tourist relationship from an integrated perspective [38], for instance, the interaction of cognitive and affective constructs [39].



Fourth, the cross-validation method proved its suitability for the research by indicating the robustness of the conceptual model. Both the initial survey at a rural land area and the following one with a wetland setting displayed the value of the conceptual model, the latter of which, in the form of cross-validation, improved the generalizability and capacity of this research.




5.2. Theoretical Implications


First, the research applies the theory of planned behavior (TPB) to examine the formation of tourist pro-environmental behavioral intentions in a rural land context. Though TPB has demonstrated its power in various domains [55], this research initiates its application in the destination unique fascination literature and adds to the currently insufficient level of research in rural land settings. By corroborating the causality of endogenous constructs (i.e., attitudes toward the behavior, subjective norms, and perceived behavioral control) and pro-environmental behavioral intentions, TPB retained its robustness through SEM and cross-validation analyses. Thus, the research enlarges TPB’s applicability to analyze rural tourist pro-environmental behavioral intentions in the field of destination unique fascination.



Second, the research extends the application of the cognition-affect-behavior (CAB) model to explore the influence of destination unique fascination in a rural land setting. This model has manifested its power in many settings. However, rural land research has been far from sufficient. Taking destination unique fascination as a cognitive antecedent, and tourist delight as an affective variable, the CAB model demonstrated its potential in successfully predicting pro-environmental behavioral intentions, which was also acknowledged by the cross-validation analysis. Consistent with prior studies [71], the research affirms the value of applying the CAB model in a rural land context. Also, it empirically supports the suggestion of introducing cognitive and affective constructs to predict behavioral intentions [39]. Moreover, it reveals destination unique fascination’s connection with delight as a specific positive emotion, and enriches behavioral outcomes from loyalty-related to pro-environmental behavioral intentions.



Third, the research integrates the TPB and CAB models to examine tourist pro-environmental behavioral intentions. The validity of TPB extension has been frequently confirmed [112], but to the best of the authors’ knowledge, this is the first time that TPB has been combined with the CAB model. The empirical results showed that compared with each single theory, the integrated TPB plus CAB theoretical framework proposed had better predictive power in exploring pro-environmental behavioral intentions, which supports the preceding claims [38,39] and is a worthy perspective for destination-tourist relationship research.



Fourth, the study employed a cross-validation approach and adds to the present literature on destination unique fascination. The cross-validation approach contributes to testing a conceptual model’s stability by analyzing it in different situations [108]. This enhances the generalizability of the integrated model through different samples and contexts. Analytical results supported the invariant model, indicating that both TPB constructs (i.e., attitudes toward the behavior, subjective norms, and perceived behavioral control) and CAB variables (i.e., destination unique fascination and tourist delight) are stable predictors in driving tourist pro-environmental behavioral intentions, making a methodological contribution to the destination unique fascination literature.




5.3. Managerial Implications


First, this empirical analysis suggests that attitudes are influential in predicting pro-environmental behavioral intentions. Therefore, creating positive attitudes should be given a top priority. Once aware of the environment, people will be on the lookout for responsible tourism [113]. Thus, people should be encouraged to self-educate to improve their environmental awareness and establish positive attitudes towards ecological sustainability especially landscape protection at destinations. Government publicity and education should be consistently arranged as well.



Second, different parties in society should make an effort to encourage tourist engagement in pro-environmental behavior. The government should take the lead to organize various communication campaigns, such as launching non-commercials on public transportation systems. Also, popular social media platforms such as TikTok, Red Book (Xiaohongshu), WeChat, and Weibo should follow up to create topics. Schools, communities, institutions, companies and commercial entities such as hotels and restaurants should cooperate in these educational programs. Specially to rural areas, lots of small and medium-sized tourism enterprises, rooting in the local environment, can help create the atmosphere, for they are regarded as the leading force in promoting local sustainabililty [114,115]. Destination working staff as well as tour guides should also advocate the significance of environmental conservation, for perception of a certain group will trigger individual behavioral tendencies [116]. In addition, considering peer’s online reviews is becoming more critical and positive comments are conducive in influencing tourist behaviors [117]. So, destination managers should encourage and reward positive online reviews.



Third, destination management organizations (DMOs) should consider how to reduce the difficulties and costs of people engaging in pro-environmental behaviors. They should assist tourists by means of incentives and infrastructure improvements. For instance, public signs should be increased and positioned at the right places. Garbage bins should be well designed and strategically located, making it inconvenient for people to litter. Incentives such as cultural souvenirs, local delicacies, mascot toys, performance tickets and mobile data, will be welcomed as recognitions of pro-environmental practices.



Fourth, since the SEM and cross-validation results demonstrated the significance of destination unique fascination in driving tourist pro-environmental behavioral intentions, DMOs should devote themselves to enhancing unique fascination by strategically highlighting uniqueness to achieve differentiation in marketing. They should also strive to design fascinating travel experiences, trying to design unique and memorable experiences that can be found only at destinations. One thing they should always bear in mind is that landscape is among the primary values of a destination; incorporating landscape at the core of the tourism development is fundamental, and this can be achieved by coordinating with local actors with the guidelines of sustainable development [1]. For example, rural land destinations should collaborate with experts and residents to improve fascination by renewing village halls into experience centers, launching events combined with natural and cultural resources, cultivating new economies based on local industry, and designing special activities special for all types of visitors. Another example is establishing attractive public transportation in rural areas according to different terrains, such as “soft mobility” and car-free alternatives which are unique selling points (USPs) that help shape unique fascination [118]. These methods not only help strengthen unique fascination, foster tourist affection towards destinations, lead to their strong willingness to protect the environment, but also create a sustainable pattern of landscape transformation, which encourages sustainable tourism development.



Finally, regarding the employee-customer interaction as a major catalyst for delight [119], the focus should be enhancing destination-tourist interactions to trigger greater delight. Destinations should design service environments and atmosphere to optimize the occurrence of delight. For instance, travel experiences will be more attractive by introducing avant-garde high-quality venue technologies (e.g., interactive and immersive experience backed by extended reality), incorporating highly unexpected service features, for example, high quality but unrelated supporting services (e.g., nail beauty services when queuing at scenic areas) can assist in creating tourist delight.





6. Limitations and Directions for Future Research


First, self-reported measurements were adopted in the research, which may have had social desirability effects. Observations or interviews should be considered for future research. Second, the data collected were limited to domestic tourists, not representing the entire tourist population. Future research should pay attention to diverse nationalities as well as more destination types. Third, the theoretical framework could be further enriched based on literatures, for instance, by simultaneously examing negative emotions [26,120] and introducing more interesting variables such as cultural values [121], perceived green image [122], and perceived policy effectiveness [123] to test the robustness of the integrated model. Fourth, more concrete emotions (e.g., gratitude, guilt) and segment pro-environmental behaviors (e.g., resource saving, waste sorting) can be examined to further this research.







Author Contributions


Conceptualization, H.Q. and X.Z.; methodology, H.Q. and W.W.; software, H.Q. and W.W.; validation, H.Q. and A.M.M.; formal analysis, H.Q. and X.Z.; investigation, W.Z.; data curation, H.Q. and W.Z.; writing—original draft preparation, W.Z. and H.Q.; writing—review and editing, A.M.M. All authors have read and agreed to the published version of the manuscript.




Funding


This research was funded by the Youth Foundation of Humanities and Social Science Project of the Ministry of Education of China (grant number: 19YJC630131); the Youth Key Project of Premier Humanities and Social Science Program for Higher Educational Institutes of Zhejiang Province, China (grant number: 2018QN015); the General Research Project of the Department of Education of Zhejiang Province (grant number: Y202147320); the Research Project of Zhejiang Federation of Humanities and Social Sciences (grant number: 2018B18); and the Cultivation Project of Tourism Top-notch Talent “Zhejiang Young Tourism Experts” (grant number: 2019LYBJ0103).




Institutional Review Board Statement


Not applicable.




Informed Consent Statement


Informed consent was obtained from all subjects involved in the study.




Data Availability Statement


Not applicable.




Conflicts of Interest


The authors declare no conflict of interest.




References


	



Abellán, F.C.; García Martínez, C. Landscape and Tourism as Tools for Local Development in Mid-Mountain Rural Areas in the Southeast of Spain (Castilla-La Mancha). Land 2021, 10, 221. [Google Scholar] [CrossRef]

	



Li, W.; Zhou, Y.; Zhang, Z. Strategies of Landscape Planning in Peri-Urban Rural Tourism: A Comparison between Two Villages in China. Land 2021, 10, 277. [Google Scholar] [CrossRef]

	



Marques, C.P.; Guedes, A.; Bento, R. Rural tourism recovery between two COVID-19 waves: The case of Portugal. Curr. Issues Tour. 2022, 25, 857–863. [Google Scholar] [CrossRef]

	



Ayhan, Ç.K.; Taşlı, T.C.; Özkök, F.; Tatlı, H. Land use suitability analysis of rural tourism activities: Yenice, Turkey. Tour. Manag. 2020, 76, 103949. [Google Scholar] [CrossRef]

	



Chi, X.; Han, H. Emerging rural tourism in China’s current tourism industry and tourist behaviors: The case of Anji County. J. Travel Tour. Mark. 2021, 38, 58–74. [Google Scholar] [CrossRef]

	



Li, Q.; Zhang, H.; Wu, M.-Y.; Wall, G.; Ying, T. Family Matters: Dual Network Embeddedness, Resource Acquisition, and Entrepreneurial Success of Small Tourism Firms in Rural China. J. Travel Res. 2021, 00472875211047275. [Google Scholar] [CrossRef]

	



Ma, X.; Wang, R.; Dai, M.; Ou, Y. The influence of culture on the sustainable livelihoods of households in rural tourism destinations. J. Sustain. Tour. 2021, 29, 1235–1252. [Google Scholar] [CrossRef]

	



Gao, C.; Cheng, L. Tourism-driven rural spatial restructuring in the metropolitan fringe: An empirical observation. Land Use Policy 2020, 95, 104609. [Google Scholar] [CrossRef]

	



Wang, C.; Zhang, J.; Xiao, X.; Sun, F.; Xiao, M.; Shi, Q. Examining the dimensions and mechanisms of tourists’ environmental behavior: A theory of planned behavior approach. J. Clean. Prod. 2020, 273, 123007. [Google Scholar] [CrossRef]

	



Su, L.; Huang, S.; Pearce, J. How does destination social responsibility contribute to environmentally responsible behaviour? A destination resident perspective. J. Bus. Res. 2018, 86, 179–189. [Google Scholar] [CrossRef]

	



Cui, J.; Li, R.; Zhang, L.; Jing, Y. Spatially Illustrating Leisure Agriculture: Empirical Evidence from Picking Orchards in China. Land 2021, 10, 631. [Google Scholar] [CrossRef]

	



Oltean, F.D.; Gabor, M.R. Cross-Cultural Analysis of the Consumer Profile of Hunting Tourism and Trophy Hunting from Tradition to Protected Areas: Study Case on Romania and Spain. Land 2021, 10, 1218. [Google Scholar] [CrossRef]

	



Hoang, H.T.T.; Vanacker, V.; Van Rompaey, A.; Vu, K.C.; Nguyen, A.T. Changing human–landscape interactions after development of tourism in the northern Vietnamese Highlands. Anthropocene 2014, 5, 42–51. [Google Scholar] [CrossRef]

	



An, W.; Alarcón, S. How Can Rural Tourism Be Sustainable? A Systematic Review. Sustainability 2020, 12, 7758. [Google Scholar] [CrossRef]

	



He, X.; Hu, D.; Swanson, S.R.; Su, L.; Chen, X. Destination perceptions, relationship quality, and tourist environmentally responsible behavior. Tour. Manag. Perspect. 2018, 28, 93–104. [Google Scholar] [CrossRef]

	



Su, L.; Huang, S.; Pearce, J. Toward a model of destination resident–environment relationship: The case of Gulangyu, China. J. Travel Tour. Mark. 2019, 36, 469–483. [Google Scholar] [CrossRef]

	



Luo, W.; Tang, P.; Jiang, L.; Su, M.M. Influencing mechanism of tourist social responsibility awareness on environmentally responsible behavior. J. Clean. Prod. 2020, 271, 122565. [Google Scholar] [CrossRef]

	



Han, H.; Hwang, J.; Kim, J.; Jung, H. Guests’ pro-environmental decision-making process: Broadening the norm activation framework in a lodging context. Int. J. Hosp. Manag. 2015, 47, 96–107. [Google Scholar] [CrossRef]

	



Sultan, M.T.; Sharmin, F.; Badulescu, A.; Stiubea, E.; Xue, K. Travelers’ Responsible Environmental Behavior towards Sustainable Coastal Tourism: An Empirical Investigation on Social Media User-Generated Content. Sustainability 2021, 13, 56. [Google Scholar] [CrossRef]

	



Chen, Y.-S.; Lin, Y.H.; Wu, Y.-J. How personality affects environmentally responsible behaviour through attitudes towards activities and environmental concern: Evidence from a national park in Taiwan. Leis. Stud. 2020, 39, 825–843. [Google Scholar] [CrossRef]

	



Han, H.; Hyun, S.S. Drivers of customer decision to visit an environmentally responsible museum: Merging the theory of planned behavior and norm activation theory. J. Travel Tour. Mark. 2017, 34, 1155–1168. [Google Scholar] [CrossRef]

	



Tuan, L.T. Catalyzing employee OCBE in tour companies: Charismatic leadership, organizational justice, and pro-environmental behaviors. J. Hosp. Tour. Res. 2019, 43, 682–711. [Google Scholar] [CrossRef]

	



Rahman, I.; Reynolds, D. Predicting green hotel behavioral intentions using a theory of environmental commitment and sacrifice for the environment. Int. J. Hosp. Manag. 2016, 52, 107–116. [Google Scholar] [CrossRef]

	



He, X.; Cheng, J.; Swanson, S.R.; Su, L.; Hu, D. The effect of destination employee service quality on tourist environmentally responsible behavior: A moderated mediation model incorporating environmental commitment, destination social responsibility and motive attributions. Tour. Manag. 2022, 90, 104470. [Google Scholar] [CrossRef]

	



Loureiro, S.M.C.; Guerreiro, J.; Han, H. Past, present, and future of pro-environmental behavior in tourism and hospitality: A text-mining approach. J. Sustain. Tour. 2022, 30, 258–278. [Google Scholar] [CrossRef]

	



Su, L.; Hsu, M.K.; Boostrom, R.E., Jr. From recreation to responsibility: Increasing environmentally responsible behavior in tourism. J. Bus. Res. 2020, 109, 557–573. [Google Scholar] [CrossRef]

	



Su, L.; Swanson, S.R.; Chen, X. Reputation, subjective well-being, and environmental responsibility: The role of satisfaction and identification. J. Sustain. Tour. 2018, 26, 1344–1361. [Google Scholar] [CrossRef]

	



Su, L.; Swanson, S.R. The effect of destination social responsibility on tourist environmentally responsible behavior: Compared analysis of first-time and repeat tourists. Tour. Manag. 2017, 60, 308–321. [Google Scholar] [CrossRef]

	



Lee, W.; Jeong, C. Effects of pro-environmental destination image and leisure sports mania on motivation and pro-environmental behavior of visitors to Korea’s national parks. J. Destin. Mark. Manag. 2018, 10, 25–35. [Google Scholar] [CrossRef]

	



Kaplan, S. The restorative benefits of nature: Toward an integrative framework. J. Environ. Psychol. 1995, 15, 169–182. [Google Scholar] [CrossRef]

	



Girish, V.G.; Park, E.; Lee, C.-K. Testing the influence of destination source credibility, destination image, and destination fascination on the decision-making process: Case of the Cayman Islands. Int. J. Tourism Res. 2021, 23, 569–580. [Google Scholar]

	



Wang, Y.-C.; Liu, C.-R.; Huang, W.-S.; Chen, S.-P. Destination fascination and destination loyalty: Subjective well-being and destination attachment as mediators. J. Travel Res. 2019, 59, 496–511. [Google Scholar] [CrossRef]

	



Barnes, D.C.; Krallman, A. Customer Delight: A Review and Agenda for Research. J. Mark. Theory Pract. 2019, 27, 174–195. [Google Scholar] [CrossRef]

	



Dweck, C.S.; Leggett, E.L. A social-cognitive approach to motivation and personality. Psychol. Rev. 1988, 95, 256–273. [Google Scholar] [CrossRef]

	



Perugini, M.; Bagozzi, R.P. The role of desires and anticipated emotions in goal-directed behaviors: Broadening and deepening the theory of planned behavior. Brit. J. Soc. Psychol. 2001, 40, 79–98. [Google Scholar] [CrossRef] [PubMed]

	



Qi, X.; Ploeger, A. An integrated framework to explain consumers’ purchase intentions toward green food in the Chinese context. Food Qual. Prefer. 2021, 92, 104229. [Google Scholar] [CrossRef]

	



Chen, G.; Huang, X. From good feelings to good behavior: Exploring the impacts of positive emotions on tourist environmentally responsible behavior. J. Hosp. Tour. Manag. 2022, 50, 1–9. [Google Scholar]

	



Kaplan, S.; Kaplan, R. Creating a larger role for environmental psychology: The reasonable person model as an integrative framework. J. Environ. Psychol. 2009, 29, 329–339. [Google Scholar] [CrossRef]

	



Malhotra, N.K. Attitude and affect: New frontiers of research in the 21st century. J. Bus. Res. 2005, 58, 477–482. [Google Scholar] [CrossRef]

	



Wang, Y.; Liang, J.; Yang, J.; Ma, X.; Li, X.; Wu, J.; Yang, G.; Ren, G.; Feng, Y. Analysis of the environmental behavior of farmers for non-point source pollution control and management: An integration of the theory of planned behavior and the protection motivation theory. J. Environ. Manag. 2019, 237, 15–23. [Google Scholar] [CrossRef]

	



Ahmad, W.; Kim, W.G.; Anwer, Z.; Zhuang, W. Schwartz personal values, theory of planned behavior and environmental consciousness: How tourists’ visiting intentions towards eco-friendly destinations are shaped? J. Bus. Res. 2020, 110, 228–236. [Google Scholar] [CrossRef]

	



Liu, X.; Wang, Q.-C.; Jian, I.Y.; Chi, H.-L.; Yang, D.; Chan, E.H.-W. Are you an energy saver at home? The personality insights of household energy conservation behaviors based on theory of planned behavior. Resour. Conserv. Recycl. 2021, 174, 105823. [Google Scholar] [CrossRef]

	



Panwanitdumrong, K.; Chen, C.-L. Investigating factors influencing tourists’ environmentally responsible behavior with extended theory of planned behavior for coastal tourism in Thailand. Mar. Pollut. Bull. 2021, 169, 112507. [Google Scholar] [CrossRef] [PubMed]

	



Han, H. Travelers’ pro-environmental behavior in a green lodging context: Converging value-belief-norm theory and the theory of planned behavior. Tour. Manag. 2015, 47, 164–177. [Google Scholar] [CrossRef]

	



Choe, J.Y.; Kim, J.J.; Hwang, J. The environmentally friendly role of edible insect restaurants in the tourism industry: Applying an extended theory of planned behavior. Int. J. Contemp. Hosp. M. 2020, 32, 3581–3600. [Google Scholar] [CrossRef]

	



Wang, Q.-C.; Chang, R.; Xu, Q.; Liu, X.; Jian, I.Y.; Ma, Y.-T.; Wang, Y.-X. The impact of personality traits on household energy conservation behavioral intentions—An empirical study based on theory of planned behavior in Xi’an. Sustain. Energy Technol. 2021, 43, 100949. [Google Scholar] [CrossRef]

	



Gao, L.; Wang, S.; Li, J.; Li, H. Application of the extended theory of planned behavior to understand individual’s energy saving behavior in workplaces. Resour. Conserv. Recycl. 2017, 127, 107–113. [Google Scholar] [CrossRef]

	



Krettenauer, T.; Wang, W.; Jia, F.; Yao, Y. Connectedness with nature and the decline of pro-environmental behavior in adolescence: A comparison of Canada and China. J. Environ. Psychol. 2020, 71, 101348. [Google Scholar] [CrossRef]

	



Aziz, F.; Md Rami, A.A.; Zaremohzzabieh, Z.; Ahrari, S. Effects of Emotions and Ethics on Pro-Environmental Behavior of University Employees: A Model Based on the Theory of Planned Behavior. Sustainability 2021, 13, 7062. [Google Scholar] [CrossRef]

	



Du, J.; Pan, W. Examining energy saving behaviors in student dormitories using an expanded theory of planned behavior. Habitat Int. 2021, 107, 102308. [Google Scholar] [CrossRef]

	



Ajzen, I. The theory of planned behavior. Organ. Behav. Hum. Dec. 1991, 50, 179–211. [Google Scholar] [CrossRef]

	



Wong, I.A.; Wan, Y.K.P.; Huang, G.I.; Qi, S. Green event directed pro-environmental behavior: An application of goal systems theory. J. Sustain. Tour. 2021, 29, 1948–1969. [Google Scholar] [CrossRef]

	



Karimi, S.; Liobikienė, G.; Saadi, H.; Sepahvand, F. The Influence of Media Usage on Iranian Students’ Pro-Environmental Behaviors: An Application of the Extended Theory of Planned Behavior. Sustainability 2021, 13, 8299. [Google Scholar] [CrossRef]

	



Meng, B.; Choi, K. The role of authenticity in forming slow tourists’ intentions: Developing an extended model of goal-directed behavior. Tour. Manag. 2016, 57, 397–410. [Google Scholar] [CrossRef]

	



Ulker-Demirel, E.; Ciftci, G. A systematic literature review of the theory of planned behavior in tourism, leisure and hospitality management research. J. Hosp. Tour. Manag. 2020, 43, 209–219. [Google Scholar] [CrossRef]

	



Wang, C.; Zhang, J.; Yu, P.; Hu, H. The theory of planned behavior as a model for understanding tourists’ responsible environmental behaviors: The moderating role of environmental interpretations. J. Clean. Prod. 2018, 194, 425–434. [Google Scholar] [CrossRef]

	



Choi, Y.J.; Park, J.W. The decision-making processes of duty-free shop users using a goal directed behavior model: The moderating effect of gender. J. Hosp. Tour. Manag. 2017, 31, 152–162. [Google Scholar] [CrossRef]

	



Liu, A.; Ma, E.; Qu, H.; Ryan, B. Daily green behavior as an antecedent and a moderator for visitors’ pro-environmental behaviors. J. Sustain. Tour. 2020, 28, 1390–1408. [Google Scholar] [CrossRef]

	



Armitage, C.J.; Conner, M. Efficacy of the theory of planned behaviour. A meta-analytic review. Brit. J. Soc. Psychol. 2001, 40, 471–499. [Google Scholar] [CrossRef]

	



Sloman, S.A. The empirical case for two systems of reasoning. Psychol. Bull. 1996, 119, 3–22. [Google Scholar] [CrossRef]

	



Wang, X.; Qin, X.; Zhou, Y. A comparative study of relative roles andsequences of cognitive and affective attitudes on tourists’ pro-environmental behavioral intention. J. Sustain. Tour. 2020, 28, 727–746. [Google Scholar] [CrossRef]

	



Kim, Y.J.; Njite, D.; Hancer, M. Anticipated emotion in consumers’ intentions to select eco-friendly restaurants: Augmenting the theory of planned behavior. Int. J. Hosp. Manag. 2013, 34, 255–262. [Google Scholar] [CrossRef]

	



Russell, S.V.; Young, C.W.; Unsworth, K.L.; Robinson, C. Bringing habits and emotions into food waste behaviour. Resour. Conserv. Recy. 2017, 125, 107–114. [Google Scholar] [CrossRef]

	



Chi, C.G.-Q.; Qu, H. Examining the structural relationships of destination image, tourist satisfaction and destination loyalty: An integrated approach. Tour. Manag. 2008, 29, 624–636. [Google Scholar] [CrossRef]

	



Huang, G.H.; Korfiatis, N.; Chang, C.T. Mobile shopping cart abandonment: The roles of conflicts, ambivalence, and hesitation. J. Bus. Res. 2018, 85, 165–174. [Google Scholar] [CrossRef]

	



Chang, H.H.; Chen, S.W. Consumer perception of interface quality, security, and loyalty in electronic commerce. Inform. Manag. -Amster. 2009, 46, 411–417. [Google Scholar] [CrossRef]

	



Chebat, J.-C.; Kerzazi, L.; Zourrig, H. Impact of culture on dissatisfied customers: An empirical study. City Cult. Soc. 2010, 1, 37–44. [Google Scholar] [CrossRef]

	



Kao, T.W.D.; Lin, W.T. The relationship between perceived e-service quality and brand equity: A simultaneous equations system approach. Comput. Hum. Behav. 2016, 57, 208–218. [Google Scholar] [CrossRef]

	



Nguyen, T.T.H.; Yang, Z.; Nguyen, N.; Johnson, L.W.; Cao, T.K. Greenwash and Green Purchase Intention: The Mediating Role of Green Skepticism. Sustainability 2019, 11, 2653. [Google Scholar] [CrossRef]

	



Abumalloh, R.A.; Ibrahim, O.; Nilashi, M. Loyalty of young female Arabic customers towards recommendation agents: A new model for B2C E-commerce. Technol. Soc. 2020, 61, 101253. [Google Scholar] [CrossRef]

	



Zheng, W.; Qiu, H.; Morrison, A.M.; Wei, W.; Zhang, X. Rural and Urban Land Tourism and Destination Image: A Dual-Case Study Approach Examining Energy-Saving Behavior and Loyalty. Land 2022, 11, 146. [Google Scholar] [CrossRef]

	



Liu, C.-R.; Wang, Y.-C.; Huang, W.S.; Chen, S.-P. Destination fascination: Conceptualization and scale development. Tour. Manag. 2017, 63, 255–267. [Google Scholar] [CrossRef]

	



Hwang, Y.H.; Shi, X.; Wang, X. Hospitality employees’ emotions in the workplace: A systematic review of recent literature. Int. J. Contemp. Hosp. M. 2021, 33, 3752–3796. [Google Scholar] [CrossRef]

	



Berman, B. How to Delight Customers. Calif. Manag. Rev. 2005, 48, 129–151. [Google Scholar] [CrossRef]

	



Plutchik, R. Emotion: A Psychoevolutionary Synthesis; Harper Collins College Division: New York, NY, USA, 1980. [Google Scholar]

	



Oliver, R.L.; Rust, R.T.; Varki, S. Customer delight: Foundations, findings, and managerial insight. J. Retail. 1997, 73, 311–336. [Google Scholar] [CrossRef]

	



Torres, E.N.; Kline, S. From customer satisfaction to customer delight: Creating a new standard of service for the hotel industry. Int. J. Contemp. Hosp. M. 2013, 25, 642–659. [Google Scholar] [CrossRef]

	



Bowden, J.L.H.; Dagger, T.S. To Delight or Not to Delight? An Investigation of Loyalty Formation in the Restaurant Industry. J. Hosp. Market. Manag. 2011, 20, 501–524. [Google Scholar] [CrossRef]

	



Ali, F.; Kim, W.G.; Ryu, K. The effect of physical environment on passenger delight and satisfaction: Moderating effect of national identity. Tour. Manag. 2016, 57, 213–224. [Google Scholar] [CrossRef]

	



Arnold, M.J.; Reynolds, K.E.; Ponder, N.; Lueg, J.E. Customer delight in a retail context: Investigating delightful and terrible shopping experiences. J. Bus. Res. 2005, 58, 1132–1145. [Google Scholar] [CrossRef]

	



Barnes, D.C.; Mesmer-Magnus, J.; Scribner, L.L.; Krallman, A.; Guidice, R.M. Customer delight during a crisis: Understanding delight through the lens of transformative service research. J. Serv. Manag. 2021, 32, 129–141. [Google Scholar] [CrossRef]

	



Torres, E.N.; Fu, X.; Lehto, X. Examining key drivers of customer delight in a hotel experience: A cross-cultural perspective. Int. J. Hosp. Manag. 2014, 36, 255–262. [Google Scholar] [CrossRef]

	



Liu, L.; Cui, T.; Wu, J.; Cao, R.; Ye, Y. Encouraging tourist citizenship behavior through resource uniqueness and service quality: The mediating role of emotions. J. Vacat. Mark. 2021, 27, 45–60. [Google Scholar] [CrossRef]

	



Li, M.; Wei, W. Consumers’ pro-environmental behavior and the underlying motivations: A comparison between household and hotel settings. Int. J. Hosp. Manag. 2013, 32, 102–112. [Google Scholar]

	



Han, H. Consumer behavior and environmental sustainability in tourism and hospitality: A review of theories, concepts, and latest research. J. Sustain. Tour. 2021, 29, 1021–1042. [Google Scholar] [CrossRef]

	



Wang, X.; Zhang, C. Contingent effects of social norms on tourists’ pro-environmental behaviours: The role of Chinese traditionality. J. Sustain. Tour. 2020, 28, 1646–1664. [Google Scholar] [CrossRef]

	



Lin, N.; Roberts, K.R. Using the theory of planned behavior to predict food safety behavioral intention: A systematic review and meta-analysis. Int. J. Hosp. Manag. 2020, 90, 102612. [Google Scholar] [CrossRef]

	



Junot, A.; Paquet, Y.; Martin-Krumm, C. Passion for outdoor activities and environmental behaviors: A look at emotions related to passionate activities. J. Environ. Psychol. 2017, 53, 177–184. [Google Scholar] [CrossRef]

	



Fredrickson, B.L. The role of positive emotions in positive psychology: The broaden-and-build theory of positive emotions. Am. Psychol. 2001, 56, 218–226. [Google Scholar] [CrossRef]

	



Liu, J.; An, K.; Jang, S.S. A model of tourists’ civilized behaviors: Toward sustainable coastal tourism in China. J. Destin. Mark. Manag. 2020, 16, 100437. [Google Scholar] [CrossRef]

	



Song, H.J.; You, G.-J.; Reisinger, Y.; Lee, C.-K.; Lee, S.-K. Behavioral intention of visitors to an oriental medicine festival: An extended model of goal directed behavior. Tour. Manag. 2014, 42, 101–113. [Google Scholar] [CrossRef]

	



Ahrholdt, D.C.; Gudergan, S.P.; Ringle, C.M. Enhancing Service Loyalty: The Roles of Delight, Satisfaction, and Service Quality. J. Travel. Res. 2017, 56, 436–450. [Google Scholar] [CrossRef]

	



Quicken the Construction of an Ecological Demonstration City. Available online: http://www.huzhou.gov.cn/art/2019/8/16/art_1229213994_55061967.html (accessed on 9 February 2022).

	



UNWTO Announces List of Best Tourism Villages. 2021. Available online: https://www.unwto.org/news/unwto-announces-list-of-best-tourism-villages-2021 (accessed on 9 February 2022).

	



Yucun Village Was selected as An International Cultural Exchange Base in Zhejiang Province. Available online: http://www.anji.gov.cn/art/2022/1/7/art_1229211475_58913705.html (accessed on 9 February 2022).

	



The Significance of Yucun Village as the Demonstration Site: How Do Human and Nature Co-Exist in Harmony? Available online: https://www.ccdi.gov.cn/toutiao/202004/t20200402_214608.html (accessed on 17 March 2022).

	



Why Does the Global Honor-the World’s Best Tourist Village Gives to Yucun Village? Available online: https://zj.zjol.com.cn/news.html?id=1770183&from_channel=52e5f902cf81d754a434fb50&from_id=1770184 (accessed on 17 March 2022).

	



Our Motherland so Rich in Bueaty- Yucun Village of Anji County, Zhejiang Composes a New Chapter of “Lucid Waters and Lush Mountains Are Invaluable Assets”. Available online: https://tm.zjol.com.cn/news.html?id=545135 (accessed on 17 March 2022).

	



Kline, R.B. Principles and Practice of Structural Equation Modeling; Guilford: New York, NY, USA, 1998. [Google Scholar]

	



He, M.; Liu, B.; Li, Y. Tourist Inspiration: How the Wellness Tourism Experience Inspires Tourist Engagement. J. Hosp. Tour. Res. 2021, 10963480211026376. [Google Scholar] [CrossRef]

	



Podsakoff, P.M.; Organ, D.W. Self-reports in organizational research: Problems and prospects. J. Manag. 1986, 12, 531–544. [Google Scholar] [CrossRef]

	



Anderson, J.C.; Gerbing, D.W. Structural equation modeling in practice: A review and recommended two-step approach. Psychol. Bull. 1988, 103, 411–423. [Google Scholar] [CrossRef]

	



Nunnally, J.C. Psychometric Theory; McGraw-Hill: New York, NY, USA, 1978. [Google Scholar]

	



He, M.; Liu, B.; Li, Y. Redemption of travelers’ spoiled identity in a time of health crisis: The role of empathy and social distance. J. Hosp. Tour. Manag. 2021, 47, 262–272. [Google Scholar] [CrossRef]

	



Hair, J.F.; Black, W.C.; Babin, B.J.; Anderson, R.E. Multivariate Data Analysis, 7th ed.; Prentice Hall: New York, NY, USA, 2009. [Google Scholar]

	



Fornell, C.; Larcker, D.F. Evaluating structural equation models with unobservable variables and measurement error. J. Mark. Res. 1981, 18, 39–50. [Google Scholar] [CrossRef]

	



Cohen, J. Statistical Power Analysis for the Behavioral Sciences, 2nd ed.; Hillsdale: New Jersey, NJ, USA, 1988. [Google Scholar]

	



Iniesta-Bonillo, M.A.; Sánchez-Fernández, R.; Jiménez-Castillo, D. Sustainability, value, and satisfaction: Model testing and cross-validation in tourist destinations. J. Bus. Res. 2016, 69, 5002–5007. [Google Scholar] [CrossRef]

	



Representative of Wetland Protection and Utilization—”Xixi Model”. Available online: http://lyj.zj.gov.cn/art/2008/8/21/art_1277845_4830329.html (accessed on 10 February 2022).

	



Top 10 Fascinating Wetlands in China Have Been Revealed. Available online: http://lyj.zj.gov.cn/art/2013/11/4/art_1276367_4780989.html (accessed on 10 February 2022).

	



Xixi National Wetland Park Has Been Officially Included in the List of International Key Wetlands. Available online: http://www.hangzhou.gov.cn/art/2009/11/2/art_812259_111505.html (accessed on 10 February 2022).

	



Park, S.H.; Hsieh, C.M.; Lee, C.K. Examining Chinese college students’ intention to travel to Japan using the extended theory of planned behavior: Testing destination image and the mediating role of travel constraints. J. Travel Tour. Mark. 2017, 34, 113–131. [Google Scholar] [CrossRef]

	



Pan, S.Y.; Gao, M.; Kim, H.; Shah, K.J.; Pei, S.L.; Chiang, P.C. Advances and challenges in sustainable tourism toward a green economy. Sci. Total Environ. 2018, 635, 452–469. [Google Scholar] [CrossRef]

	



Wen, T.; Zhang, Q.; Li, Y. Why small tourism enterprises behave responsibly: Using job embeddedness and place attachment to predict corporate social responsibility activities. Curr. Issues Tour. 2021, 24, 1435–1450. [Google Scholar] [CrossRef]

	



Li, Y.; Huang, S.; Song, L. Opportunity and necessity entrepreneurship in the hospitality sector: Examining the institutional environment influences. Tour. Manag. Perspect. 2020, 34, 100665. [Google Scholar] [CrossRef]

	



Li, Y.; Song, Y.; Wang, M.; Huan, T.-C. The influence of tour guides’ service quality on tourists’ tour guide stigma judgment: An asian perspective. J. Hosp. Tour. Manag. 2021, 48, 551–560. [Google Scholar] [CrossRef]

	



Su, L.; Yang, Q.; Swanson, S.R.; Chen, N.C. The impact of online reviews on destination trust and travel intention: The moderating role of online review trustworthiness. J. Vacat. Mark. 2021, 48, 551–560. [Google Scholar] [CrossRef]

	



Juschten, M.; Hössinger, R. Out of the city—But how and where? A mode-destination choice model for urban–rural tourism trips in Austria. Curr. Issues Tour. 2021, 10, 1465–1481. [Google Scholar] [CrossRef]

	



Ball, J.; Barnes, D.C. Delight and the grateful customer: Beyond joy and surprise. J. Serv. Theor. Pract. 2017, 27, 250–269. [Google Scholar] [CrossRef]

	



Chen, A.; Lu, Y.; Gupta, S.; Qi, X. Can customer satisfaction and dissatisfaction coexist? An issue of telecommunication service in China. J. Inf. Technol. 2014, 29, 237–252. [Google Scholar] [CrossRef]

	



Chwialkowska, A.; Bhatti, W.A.; Glowik, M. The influence of cultural values on pro-environmental behavior. J. Clean. Prod. 2020, 268, 122305. [Google Scholar] [CrossRef]

	



Jeong, E.; Jang, S.S.; Day, J.; Ha, S. The impact of eco-friendly practices on green image and customer attitudes: An investigation in a café setting. Int. J. Hosp. Manag. 2014, 41, 10–20. [Google Scholar] [CrossRef]

	



Wan, C.; Shen, G.Q.; Yu, A. The moderating effect of perceived policy effectiveness on recycling intention. J. Environ. Psychol. 2014, 37, 55–60. [Google Scholar] [CrossRef]








[image: Land 11 00479 g001 550] 





Figure 1. Conceptual model. 






Figure 1. Conceptual model.
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Figure 2. Geographical locations of Yucun Village and Xixi National Wetland Park. (a) Map of the People’s Republic of China; (b) Geographical locations of Anji and Hangzhou in Zhejiang province; (c) Geographical locations of Yucun Village in Anji and Xixi National Wetland Park in Hangzhou. 
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Figure 3. AMOS output results in both rural (left) and wetland (right) contexts. 
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Table 1. The measurement items.
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Construct

	
Item

	
Source






	
Attitudes toward the behavior

(ATT)

	
ATT1 I think conserving this destination’s environment is a wise behavior.

	
Liu et al. (2020) [90]




	
ATT2 I think conserving this destination’s environment is a valuable behavior.




	
ATT3 I think conserving this destination’s environment is a necessary behavior.




	
ATT4 I think conserving this destination’s environment is a beneficial behavior.




	
Subjective norms

(SN)

	
SN1 Most people who are important to me think I should conserve this destination’s environment.

	
Liu et al. (2020);

Song et al. (2014)

[90,91]




	
SN2 Most people who are important to me support me to conserve this destination’s environment.




	
SN3 Most people who are important to me recommend me to conserve this destination’s environment.




	
SN4 Most people who are important to me agree me to conserve this destination’s environment.




	
Perceived behavioral control

(PBC)

	
PBC1 I am capable of conserving this destination’s environment.

	
Meng & Choi (2016) [54]




	
PBC2 Whether or not I conserve this destination’s environment is up to me.




	
PBC3 I have enough resource, time and opportunities to conserve this destination’s environment.




	
PBC4 I am confidence that if I want, I can conserve this destination’s environment.




	
Destination unique fascination

(DUF)

	
DUF1 I feel this destination is different from others.

	
Liu et al. (2017) [72]




	
DUF2 This destination has local features.




	
DUF3 This destination has special themed areas.




	
DUF4 This destination looks visually different from others.




	
DUF5 This destination performs unique style.




	
Tourist delight

(TD)

	
TD1 Overall, I am delighted by the visit.

	
Ahrholdt et al. (2017) [92]




	
TD2 I gleefully talk about the visit.




	
TD3 I am elated about the visit.




	
TD4 I am proud by the visit.




	
TD5 The visit has been an unforgettable experience.




	
Tourist pro-environmental behavioral intentions

(TPEBI)

	
TPEBI1 I intend to conserve this destination’s environment.

	
Meng & Choi (2016) [54]




	
TPEBI2 I will make an effort to conserve this destination’s environment.




	
TPEBI3 I am willing to conserve this destination’s environment.




	
TPEBI4 I am planning to conserve this destination’s environment.








Note: X = Yucun Village as rural tourism destination; Y = Xixi National Wetland Park as wetland tourism destination.
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Table 2. Results of the measurement model.
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Construct

	
Case1 (Rural Tourism Destination)

	
Case2 (Wetland Tourism Destination)




	
Loading

	
t-Values

	
CR

	
AVE

	
Loading

	
t-Values

	
CR

	
AVE






	
ATT

	

	

	
0.923

	
0.749

	

	

	
0.921

	
0.744




	
ATT1

	
0.811

	
20.395

	

	

	
0.834

	
19.513

	

	




	
ATT2

	
0.891

	
23.998

	

	

	
0.908

	
21.983

	

	




	
ATT3

	
0.893

	
24.093

	

	

	
0.894

	
21.536

	

	




	
ATT4

	
0.864

	

	

	

	
0.811

	

	

	




	
SN

	

	

	
0.933

	
0.778

	

	

	
0.935

	
0.783




	
SN1

	
0.82

	
21.475

	

	

	
0.833

	
22.289

	

	




	
SN2

	
0.929

	
27.295

	

	

	
0.937

	
28.121

	

	




	
SN3

	
0.904

	
25.898

	

	

	
0.893

	
25.558

	

	




	
SN4

	
0.872

	

	

	

	
0.874

	

	

	




	
PBC

	

	

	
0.906

	
0.706

	

	

	
0.907

	
0.709




	
PBC1

	
0.865

	
19.17

	

	

	
0.807

	
18.642

	

	




	
PBC2

	
0.884

	
19.659

	

	

	
0.858

	
20.292

	

	




	
PBC3

	
0.819

	
17.904

	

	

	
0.877

	
20.885

	

	




	
PBC4

	
0.79

	

	

	

	
0.824

	

	

	




	
DUF

	

	

	
0.909

	
0.667

	

	

	
0.9

	
0.643




	
DUF1

	
0.767

	
16.447

	

	

	
0.713

	
15.266

	

	




	
DUF2

	
0.825

	
18.019

	

	

	
0.784

	
17.201

	

	




	
DUF3

	
0.85

	
18.685

	

	

	
0.838

	
18.741

	

	




	
DUF4

	
0.85

	
18.709

	

	

	
0.866

	
19.515

	

	




	
DUF5

	
0.787

	

	

	

	
0.8

	

	

	




	
TD

	

	

	
0.883

	
0.602

	

	

	
0.88

	
0.595




	
TD1

	
0.688

	
14.051

	

	

	
0.745

	
16.197

	

	




	
TD2

	
0.775

	
16.149

	

	

	
0.735

	
15.927

	

	




	
TD3

	
0.797

	
16.686

	

	

	
0.728

	
15.739

	

	




	
TD4

	
0.827

	
17.396

	

	

	
0.821

	
18.317

	

	




	
TD5

	
0.784

	

	

	

	
0.822

	

	

	




	
TPEBI

	

	

	
0.896

	
0.684

	

	

	
0.906

	
0.709




	
TPEBI1

	
0.86

	
17.101

	

	

	
0.817

	
16.972

	

	




	
TPEBI2

	
0.906

	
17.921

	

	

	
0.919

	
19.249

	

	




	
TPEBI3

	
0.8

	
15.876

	

	

	
0.872

	
18.252

	

	




	
TPEBI4

	
0.733

	

	

	

	
0.75

	

	

	








Note: ATT, attitudes toward the behavior; SN, subjective norms; PBC, perceived behavioral control; DUF, destination unique fascination; TD, tourist delight; TPEBI, tourist pro-environmental behavioral intentions; CR, composite reliability; AVE, average variance extracted.
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Table 3. Discriminant validity results.
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Construct

	
Case1 (Rural Tourism Destination)

	
Case2 (Wetland Tourism Destination)




	
ATT

	
SN

	
PBC

	
DUF

	
TD

	
TPEBI

	
ATT

	
SN

	
PBC

	
DUF

	
TD

	
TPEBI






	
ATT

	
[0.865]

	

	

	

	

	

	
[0.863]

	

	

	

	

	




	
SN

	
0.268

	
[0.882]

	

	

	

	

	
0.281

	
[0.885]

	

	

	

	




	
PBC

	
0.111

	
0.267

	
[0.840]

	

	

	

	
0.175

	
0.337

	
[0.842]

	

	

	




	
DUF

	
0.209

	
0.283

	
0.257

	
[0.817]

	

	

	
0.243

	
0.263

	
0.182

	
[0.802]

	

	




	
TD

	
0.239

	
0.254

	
0.336

	
0.420

	
[0.776]

	

	
0.303

	
0.330

	
0.265

	
0.366

	
[0.771]

	




	
TPEBI

	
0.395

	
0.462

	
0.419

	
0.453

	
0.418

	
[0.827]

	
0.441

	
0.527

	
0.440

	
0.451

	
0.486

	
[0.842]








Note: ATT, attitudes toward the behavior; SN, subjective norms; PBC, perceived behavioral control; DUF, destination unique fascination; TD, tourist delight; TPEBI, tourist pro-environmental behavioral intentions.
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Table 4. Structural model analysis and hypothesis test result.
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Hypotheses

	
Path

	
Case1 (Rural Tourism Destination)

	
Case2 (Wetland Tourism Destination)




	
Standardized Coefficient

	
t-Value

	
Results

	
Standardized Coefficient

	
t-Value

	
Results






	
H1

	
ATT→TPEBI

	
0.229

	
4.883 ***

	
Supported

	
0.222

	
4.936 ***

	
Supported




	
H2

	
SN→TPEBI

	
0.248

	
5.091 ***

	
Supported

	
0.28

	
5.922 ***

	
Supported




	
H3

	
PBC→TPEBI

	
0.231

	
4.787 ***

	
Supported

	
0.227

	
4.967 ***

	
Supported




	
H4

	
DUF→TPEBI

	
0.222

	
4.11 ***

	
Supported

	
0.218

	
4.438 ***

	
Supported




	
H5

	
DUF→TD

	
0.429

	
7.628 ***

	
Supported

	
0.377

	
6.804 ***

	
Supported




	
H6

	
TD→TPEBI

	
0.141

	
2.808 **

	
Supported

	
0.204

	
4.366 ***

	
Supported








Note: ** p < 0.01, *** p < 0.001. ATT, attitudes toward the behavior; SN, subjective norms; PBC, perceived behavioral control; DUF, destination unique fascination; TD, tourist delight; TPEBI, tourist pro-environmental behavioral intentions.
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Table 5. Mediation test results.






Table 5. Mediation test results.





	
Mediating Hypothesized Path

	
Case1 (Rural Tourism Destination)

	
Case2 (Wetland Tourism Destination)




	
Indirect Effects

	
Lower

	
Upper

	
p-Value

	
Results

	
Indirect Effects

	
Lower

	
Upper

	
p-Value

	
Results






	
H7: DUF→TD→TPEBI

	
0.060

	
0.017

	
0.116

	
0.005

	
Supported

	
0.077

	
0.041

	
0.122

	
0.000

	
Supported








Note: DUF, destination unique fascination; TD, tourist delight; TPEBI, tourist pro-environmental behavioral intentions.
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Table 6. Model comparison test results.






Table 6. Model comparison test results.





	
Model Category

	
Case1 (Rural Destination)

	
Case2 (Wetland Destination)




	
R2: TPEBI

	
R2: TPEBI






	
M0: TPB

	
0.377

	
0.434




	
M1: CAB

	
0.266

	
0.321




	
M2: M0 + M1

	
0.439

	
0.502








Note: TPB, theory of planned behavior; CAB, cognition-affect-behavior model; TPEBI, tourist pro-environmental behavioral intentions.
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Table 7. Goodness results of fit indices.
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	Model
	χ2/df
	RMR
	RMSEA
	GFI
	NFI
	IFI
	TLI
	CFI





	Unconstrained
	2.057
	0.032
	0.036
	0.900
	0.925
	0.960
	0.954
	0.960



	Measurement weights
	2.026
	0.032
	0.036
	0.898
	0.923
	0.960
	0.956
	0.960



	Structural weights
	2.011
	0.033
	0.035
	0.898
	0.923
	0.960
	0.956
	0.960



	Structural covariances
	1.988
	0.034
	0.035
	0.897
	0.923
	0.960
	0.957
	0.960



	Structural residuals
	1.982
	0.034
	0.035
	0.897
	0.923
	0.960
	0.958
	0.960



	Measurement residuals
	1.970
	0.034
	0.035
	0.895
	0.920
	0.959
	0.958
	0.959
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Table 8. Significance results of tested model compared with unconstrained model.
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	Model
	DF
	χ2
	p
	NFI

Delta-1
	IFI

Delta-2
	RFI

Rho-1
	TLI

Rho-2





	Measurement weights
	20
	22.604
	0.309
	0.001
	0.001
	−0.001
	−0.001



	Structural weights
	26
	26.167
	0.454
	0.002
	0.002
	−0.002
	−0.002



	Structural covariances
	36
	32.295
	0.646
	0.002
	0.002
	−0.003
	−0.003



	Structural residuals
	38
	32.367
	0.727
	0.002
	0.002
	−0.003
	−0.003



	Measurement residuals
	64
	76.154
	0.142
	0.005
	0.005
	−0.004
	−0.004
















	
	
Publisher’s Note: MDPI stays neutral with regard to jurisdictional claims in published maps and institutional affiliations.











© 2022 by the authors. Licensee MDPI, Basel, Switzerland. This article is an open access article distributed under the terms and conditions of the Creative Commons Attribution (CC BY) license (https://creativecommons.org/licenses/by/4.0/).






media/file4.png
A || C. N
China A

r . s
< Y 4
3 :
9 — Yucun Village
TP«
; Xixi National Wetland Park _
\ .
1
Legend
China i
I: Zhepang Ol [ |12?3n

3 — Legend
Legend H}K v &r B
A mii L o High : 1708
adiiR e SN . 0 25 50 100
U 0 3060 120
Zhcjiang ' 0 O I Low : =74 I | | | | | | | | Km






nav.xhtml


  land-11-00479


  
    		
      land-11-00479
    


  




  





media/file0.png





media/file2.png
Destination Unique | i Attitudes toward ‘

o the Behavior
Fascination
H4 Hl
‘ Tourist Pro- ‘ .
HS5 Environmental | Subjective Norms ‘
‘__ Behavioral Intentions ‘
Ho6 H3
. . | | Perceived ‘
Tourist Delight | | Behavioral Control

== Cognition-affect-behavior Model ¢=== » Theory of Planned Behavior

\





media/file5.jpg
S

E«w— -

=

R
=





media/file6.png
H5(0429)

]

Attitudes toward
the Behavior

Subjective Norms }

Perceived
Behavioral Control






media/file3.jpg





media/file1.jpg
Destination Unique
Fascination

He
“Tourist Delight

== Cogtion-affect-behavior Model ¢=

Tourist Pro-
Environmental
Behavioral Intentions

Attitudes toward

the Behavior
I
n
Subjective Norms
m

Perceived
Behavioral Control

‘Theory of Planned Bebavior





