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Abstract: To study the impact of perceived creativity disposition on entrepreneurial attitude and
intentions, based on the theory of planned behavior, a model of the relationship between perceived
creativity disposition and entrepreneurial intentions and attitude was constructed, relevant hypothe-
ses were proposed, and the moderation mechanism of perception of university support on perceived
creativity disposition and entrepreneurial intentions was also developed and analyzed. The study
population included university business students in Pakistan. A sample of 330 students was selected
from eight universities in Lahore and Islamabad, Pakistan. A random stratified sampling technique
was executed. For this study, a cross-sectional and quantitative research design was used based on the
survey process. The two-part questionnaire was used for data collection. Smart-PLS software version
3.2.7 was used to assess the hypothesis of this study. It was found that perceived creativity disposi-
tion and attitude toward entrepreneurship has a positive influence on entrepreneurial intention. It
was also discovered that the perception of university support moderates the relationship between
perceived creativity disposition and entrepreneurial intention. In this study, the moderation effect of
perception of university support on the relationship between perceived creativity disposition and
entrepreneurial intention was acknowledged. As a policy implication, the government should ensure
students with an innovative entrepreneurial environment and well-built perception of university
support are supported through different channels. Finally, a conceptual model was proposed based
on adopting the theory of planned behavior, and the study ends with a conclusion and implications
for future research.

Keywords: perceived creativity disposition; entrepreneurial intention; attitude toward entrepreneur-
ship; theory of planned behavior; perception of university support

1. Introduction

The field of entrepreneurship is rapidly progressing and now receiving a considerable
amount of attention from scholars and researchers, as it is considered the driver of economic
growth. Entrepreneurs create wealth not only for themselves but also for others by creating
employment. An insight into the making of successful entrepreneurs has over-arching
implications for the society. What enforces an individual to be an entrepreneur has been an
area of interest for entrepreneurship scholars. In this connection, one of the critical areas
of research is investigating factors that predict entrepreneurial intention. We believe that
understanding the factors that impact an individual’s intention to be an entrepreneur can
accelerate the entrepreneurial process and support the practice and theory. Although there
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is burgeoning research on EI’s antecedent, the decision process that fosters entrepreneurial
behavior remains an open research issue.

The past plethora of studies focused on how individual characters, such as personality
traits, foster entrepreneurial intentions [1–4].The researchers have also highlighted the
importance of interaction between the contextual and individual factors in investigating
EI [5]. Similarly, scholars have also shown great interest in examining the role of cognitive
elements that facilitate individuals to recognize and exploit the opportunities to start a new
venture [6]. In this connection, entrepreneurship’s cognitive perspective sheds light on
the importance of creativity disposition, which is the inherent quality of an individual to
create a novel idea—cultivating EI of individuals. Creativity is recognized as an essential
element of entrepreneurship as the individuals have to be creative to identify and exploit
the opportunities. Therefore, there is no doubt that an individual’s creative disposition has
a strong connection with an individual’s entrepreneurial attitude and intentions. However,
we believe that the relationship between creative disposition and entrepreneurial intention
might be responsive to certain environmental factors such as the perception of the support,
in this study’s context, the perception of university support. However, not much has
been written on the role of creative disposition and perception of university support in
fostering students’ entrepreneurial intentions. Thus, to fill this research gap, this study
focuses on entrepreneurship’s cognitive perspective and purposes that students with a
higher level of creative disposition will have a strong attitude toward entrepreneurship
and entrepreneurial intentions. We also believe that the link between creative disposition
and EI is responsive to the environment; thus, the perception of university support may
moderate this relationship.

In the following sections, this article presents the conceptual framework of the related
literature. It uses quantitative research methods to provide the necessary data collection
and evaluation procedures. The results and discussion section sheds light on the findings
of the study. This article ends with the contribution and political implications.

2. Literature Review
2.1. Context of the Study

Pakistan’s population is approximately 220 million, with more than 60 percent of
residents under the age of 30 years [7]. The country has more than 200 public and private
universities, and currently, almost all offer business courses at the undergraduate and
graduate levels (HEC Pakistan, 2019). Despite this, the number of unemployed individuals
based on Pakistan’s educational level had reached more than 8 million people [8]. This
phenomenon is ironic, given that the young, educated generation is jobless, contributing
significantly to Pakistan’s unemployment. Interestingly, the rate of open unemployment
tends to be higher among the highly educated labor force. Therefore, the remaining grad-
uates accept odd jobs or are underemployed [6–9]. Among entrepreneurship disciplines,
higher education courses have historically been aimed at cultivating positions in large
companies. For young graduates, this situation often generates frustration and despair
and has brought socio-economic impacts to countries like Pakistan in the face of the grow-
ing population of unemployed youth. This situation is due to students lacking adequate
support and afraid to take risks and face new challenges [10].

The higher educational institutions have responded to the mandate asserted by gov-
ernments in teaching entrepreneurship to develop skills necessary for self-employment
and meet the demand of business sectors that desire individuals with knowledge and req-
uisite skills to fit into the corporate world [11]. It is increasingly necessary for developing
countries to establish graduate entrepreneurship education and programs to encourage
new business development and enhance entrepreneurial skills. It may also be beneficial
for national competitiveness and economic development [12]. In Pakistan, only a few
universities are concerned about the entrepreneurship significance on these grounds [13].

Pakistani higher education institutions (HEI) (including public and private univer-
sities) have launched numerous entrepreneurship education programs. To encourage
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student start-ups, the federal government is investing considerable resources in setting up
business incubation programs [13,14]. The main challenges were lack of awareness and
support to take the initiative to start a business. Creativity only comes through with a
new start-up and with a high risk. Because ofthe lack of resources and funds, universities
interested in establishing similar business activities are limited. Therefore, it is necessary to
fill the knowledge gaps caused by the lack of established plans of prominent local business
schools and the lack of research and efforts on the actual and practical transfer of business
awareness.

2.2. Entrepreneurship and Entrepreneurial Intentions

Entrepreneurship should be a comprehensive program because of its immense con-
tribution to the nations’ economic growth through job formation, innovation, creativity,
and social development [15,16]. Entrepreneurship is a competitive behavior that drives
the new market, employment creation, and innovation [17]. Entrepreneurship is essential
as the engine of economic broadening and job creation and as the driver of innovation
in a country. As a result, entrepreneurs benefit the economy, innovation itself, and the
country’s total productivity [18]. Entrepreneurs have a fundamental contribution to job and
wealth creation, modernization, health improvement, and even economic development.
Entrepreneurship is identical to self-employment and is considered as a natural approach
to solving employability problems, especially among young people [19,20]. Understanding
the antecedents of entrepreneurial behavior has been a long-standing interest of scholars,
and EI is the single best predictor of entrepreneurial behavior [21].

EI can be described as the process of seeking knowledge that can be used to attain a
business drive. People eager to start a company would have a different temperament than
someone reluctant to create a new business [22–24].Therefore, EI is a strategic determinant
of an individual’s tendency to start and operate companies. If an individual is not interested
in entrepreneurship, all business process-related matters will seem more severe than those
involved in entrepreneurship [25]. They are seen as risk-takers with optimism and ample
self-confidence who begin to realize their ideas and want to succeed independently in the
business world [26]. Therefore, the unique entrepreneurial idea should be regarded as a
substantial economic growth opportunity [27].

2.3. Creative Disposition, Attitude toward Entrepreneurship and Entrepreneurial Intentions

Creativity is to innovate the valuable stuff as a combination and reorganization of
knowledge. Creativity is the human ability to think, modify, discover, and create [28,29].
Exploring and exploiting the new opportunities largely depend upon an individual’s
abilities to recognize and understand connections among the ideas. The same is the case
in the entrepreneurial process, where an entrepreneur has to be creative in identifying
and exploiting the opportunities to start a new venture. The literature on creativity shows
that creativity plays a significant role in the entrepreneurial process. The people with a
higher level of creative disposition can maintain an increased self-confidence and positive
attitude in the entrepreneurial process [30]. Past few studies have incorporated creativity
to study individuals’ entrepreneurial intentions; for example, Hamidi et al. [31] introduced
creativity in the entrepreneurial intention model. They found a positive link between
creativity and EI. According to Sternberg [32], entrepreneurs tend to be more creative than
non-entrepreneurs, and they also have strong mental frameworks that enforce them to
think out of the box.

Similarly, another study [33] found that the higher the perception of individuals
regarding the creative disposition, the higher their EI. Feldman and Bolino [34] argued
that Individuals with a higher level of creativity disposition are more inclined toward
self-employment. Similarly, creative intelligence may significantly impact an individual
attitude to start a new venture [33]. Thus, based on these arguments, we propose that
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Hypothesis 1 (H1). There is a significant and positive relationship between Perceived Creativity
Disposition (PCD) and Entrepreneurial Intention (EI).

Hypothesis 2 (H2). There is a significant and positive relationship between Perceived Creativity
Disposition (PCD) and Attitude Toward Entrepreneurship (ATE).

2.4. Attitude toward Entrepreneurship and Entrepreneurial Intentions

The creation of a new business was taking place at the time, and the first step in the
process was to form entrepreneurial intentions [35]. The three motivation factors of EI in
the TPB model, the attitude toward entrepreneurship (ATE) and the perceived behavior
control (PBC), have been found with the most robust indication with EI [36]. According
to entrepreneurship literature, the SN is less significant to EI than the ATE and the PBC
because entrepreneurs can be described as more internally oriented and less socially
oriented than non-entrepreneurs [37]. In this model, we only incorporate mediation impact,
which is the main strength of EI and is associated with creativity; i.e., ATE. Last shreds of
evidence have considered ATE acts as an intermediary variable in a series of relationships
that links individual/psychological parameters with business outcomes, such as ATE as
an intermediary between personality traits and EI [4]. It is shown that ATE continuously
improves EI. Students who have confidence and have the necessary entrepreneurial skills
and creative thinking, and are optimistic about starting a business, are more likely to start a
new career as an entrepreneur. Therefore, ATE can be a predictor of EI position, while PCD
is a distant antecedent. Therefore, it is expected to directly correlate with EI and an indirect
relationship between PCD and EI through ATE. Consequently, we develop the following
hypotheses:

Hypothesis 3 (H3). There is a significant and positive relationship between Attitude toward
Entrepreneurship (ATE) and Entrepreneurial Intention (EI).

Hypothesis 4 (H4). Attitude toward Entrepreneurship (ATE) mediates the relationship between
Perceived Creativity Disposition (PCD) and Entrepreneurial Intention (EI).

2.5. Perception of University Support, Perceived Creative Disposition, and Entrepreneurial
Intention

Universities are considered as a source of fostering innovation and entrepreneurial
spirit. Universities can play a significant role in positively manipulating students’ intentions
and efforts toward entrepreneurship and making them able to develop a new venture [38].
Therefore, we believe that universities are a hub of nurturing entrepreneurial passion
in students. It is vital to investigate the extent to which education institutes impact
students’ intentions to be entrepreneurs. This, perhaps, could be done by investigating the
perception of university support in impacting students’ creative disposition and their EI.
Universities can provide support in specific ways by instilling the skills and knowledge
necessary for business creation. Universities can also provide targeted support to the
students. The targeted support may include support in concept development and business
development [39]. Although creativity is conceptualized as personality traits; however,
literature advocates that creativity could be responsive to the environment, which means
the external factor may influence creativity [38]. Therefore, we believe that creativity may
be portrayed as an outcome of personal and environmental/external settings. For example,
studies argue that the university context may influence students’ creativity [40]. Thus
based on these arguments, we posit the following hypothesis.

Hypothesis 5 (H5). Perception of University Support (PUS) moderates the relationship between
Perceived Creativity Disposition (PCD) and Entrepreneurial Intention (EI) such that this relation-
ship is stronger for those students who have a higher perception of university support.
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2.6. Study Framework

A conceptual framework is thus constructed on the basis of the above discussion and
hypothesis development as we can see in Figure 1.
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3. Methodology

The data were collected from 330 final year students enrolled in a business degree
program specializing in entrepreneurship. Eight public and private Pakistani higher
education institutes were selected for data collection. The data was collected in the last
quarter of 2019. They were situated in Punjab and the capital city of Pakistan (Islamabad).
These students were included for two reasons. First, students taking such courses are more
likely to start a business. Second, students in their final year of higher education face crucial
career choices and are considered to have a good view of their future [16]. For this research,
the cross-sectional and quantitative research design was used based on the survey method.
Since the educational programs in Pakistan are taught in the English language; thus, the
questionnaire was developed in English. Before undertaking the actual data collection, a
pilot study was performed. Structural equation modeling (SEM) of partial least squares
(PLS) was used to analyze the results and the Smart-PLS software version 3.2.7 to run the
PLS-SEM. This method has been in marketing and management literature [41–47].

4. Data Analysis
4.1. Measures

To elicit information regarding the entrepreneurial intentions of the student EI items
were taken from [16]. A scale developed by Liñán and Chen [48] was adopted to collect
data about ATE whilePCD and PUS scale were borrowed from the [46,49,50]. All items
were tested in the Pakistani context and found to be up to the level value of Cronbach’s α.

PLS-SEM is a two-step process that involves evaluation measurement and structural
models [51–54]. First, by testing the internal consistency reliability (ICR), convergent valid-
ity (CV), and discriminant validity (DV), the measurement model should be tested [55,56].
The degree to which ICR test subjects measure latent structures and the evaluation are done
through composite reliability (CR) score. The study results showed that all the constructs’
CR scores exceeded the standard threshold of 0.70, indicating that the study’s scale has a
high internal consistency [57]. The composite reliability (CR) should be 0.708 or greater,
and 0.70 is considered similar enough to be appropriate [56].The threshold value of 0.5
was also met by the average variance extracted (AVE) scores of all constructs, suggesting a
good CV [57,58]. The factor loadings (FL), CR, and AVE scores are shown below in Table 1.
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Table 1. Measurement model (FL, CR, and AVE).

Latent Variables Factor Loading CR AVE

Perceived Creativity Disposition 0.926 0.612

PCD1 0.785

PCD2 0.758

PCD3 0.715

PCD4 0.811

PCD5 0.825

PCD6 0.857

PCD7 0.725

PCD8 0.771

Attitude Towards Entrepreneurship 0.884 0.605

ATE 1 0.756

ATE2 0.714

ATE3 0.825

ATE 4 0.854

ATE 5 0.729

Entrepreneurial Intention 0.886 0.611

EI1 0.718

EI2 0.799

EI3 0.714

EI4 0.816

EI5 0.850

Perception of University Support 0.870 0.572

PUS1 0.751

PUS2 0.723

PUS 3 0.741

PUS 4 0.749

PUS 5 0.814

The next step for the assessment of the measurement model is the evaluation of
discriminant validity. It is a level where one variable differs from the variable in the
model. We have three main methods to evaluate the DV, i.e., cross-loading, Fornell–Larcker
criterion, and heterotrait–monotrait ratio (HTMT). The cross-loading and the Fornell–
Larcker criterion limitations were planned to use the HTMT ratio to test the DV [59]. Thus,
we used the HTMT ratio for evaluating the DV in this analysis. The values in Table 2
indicate that all the constructs’ HTMT ratiosare far below the 0.85 thresholds [59].

Table 2. Discriminant validity by heterotrait–monotrait ratio (HTMT).

PCD EI ATE PUS

PCD 0.000 0.000 0.000 0.000

EI 0.326 0.000 0.000 0.000

ATE 0.411 0.319 0.000 0.000

PUS 0.407 0.557 0.418 0.000
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4.2. Structural Model Assessment

The structural model assessment evaluates the latent constructs’ relationship and
checks the conceptual model [60]. The structural model outcomes are then presented after
determining the validity and reliability of the measurement model. The path coefficients
were evaluated using a bootstrap re-sampling approach based on 5000 replicates and
300 instances. After considering the measurement model, the path coefficient’s significance
was analyzed with the bootstrapping function of Smart-PLS to test the hypothesis. The
results are shown in Table 3.

Table 3. Direct effect.

Hypothesis Path Path Coefficient t-Statistics p-Values

H1 PCD → EI 0.325 4.125 0.000

H2 PCD → ATE 0.215 2.987 0.002

H3 ATE → EI 0.379 4.125 0.001

4.3. Mediation Analysis (Indirect Effect)

The bootstrapping approach was used to calculate the indirect effect. Bootstrapping
will not infer the sampling distribution of the statistical data or the distribution of variables;
for small sample sizes, it can also be used confidently [57]. Therefore, for the PLS-SEM
method, a bootstrapping strategy to test the indirect effects is very suitable. The results
in Table 4 indicate that ATE mediates the interaction between PCD and EI. Both direct
and indirect impacts are important and point in the same direction [57]. The method of
mediation will be complementary mediation and counted as complementary mediation in
the present analysis.

Table 4. Indirect effect.

Hypothesis Path Path Coefficient t-Statistics p-Values

H4 PCD → ATE → EI 0.115 4.987 0.001

4.4. Moderation Analysis

Moderation defines a condition in which the relationship is not constant between the
two constructs but depends on the third variable’s value, called the moderator variable.
In the model, the moderator variable adjusts the intensity or direction of the interaction
between the two structures. A product indicator approach was used to run the PUS
moderation analysis on the relationship between PCD and EI [57]. Table 5 shows the results
of the moderation analysis that indicate that PUS moderates PCD-EI linkages. The result of
moderation has to compare with the direct impact between PCD and EI, where we can see
it has become more assertive with the PUS.

Table 5. Moderation effect.

Hypothesis Path Path Coefficient t-Statistics p-Values

H5 Moderating Effect 1 → EI 0.278 2.970 0.000

Interpretation of moderation analysis is considered a challenging issue. Therefore, a
graphical representation of the relationship may help to conclude. In Figure 2, we present
the slope of moderation analysis. The green line represents a high perception of university
support, while the red line represents a low perception of university support. We can see
that the slope of high perception is steeper than that of low perception. This means that the
relationship between PCD and EI is stronger for the high perception of university support.
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4.5. Coefficients of Determination (R2)

R2 calculates the model’s predictive precision and, as illustrated by the model’s inde-
pendent variables, represents the percentage of variance in the dependent variable(s). For
each independent variable, path coefficients indicate the degree of change in the depen-
dent variable [57]. Therefore, the R2 value obtained could interpret the structural model’s
strength, indicating the exogenous variables’ explanatory variance in the endogenous
variable. The combined effect of variables on endogenous latent variable EI is 0.559. On
mediator ATE, its value is 0.570, which means that the model’s variables’ total impact
shows a good relationship.

5. Discussion: Entrepreneurial Intention and Open Innovation

Drawing the motivation from the theory of planned behavior, this study aims to
test the role of perceived creativity disposition and entrepreneurship on students’ en-
trepreneurial intentions. In addition, the moderating role of perceived university support
in the relationship between perceived creativity disposition and EI is tested. Given the
growth of new businesses worldwide, entrepreneurship is now seen as a solution to socio-
economic growth [61]. However, college students’ intention to start a business has steadily
increased, but it has not yet reached the level needed to solve youth joblessness. This is
why areas with the highest unemployment rates have seen an increase in entrepreneurs
in recent years, particularly across the country [7,62]. In this context, the open innovation
(OI) approach was introduced, involving students, teachers, graduates, and companies
in decision-making. As a result, motivation, learning, and professional outcomes can be
improved [63]. This issue has hardly been functional in prior literature despite being a
chance for advanced education. Therefore, the introduction of open innovation (OI) for
students, faculty, and stakeholders (universities and companies) will be a motivation and
additional benefit [64].

Further, the results also confirm the influence impact of perceived creativity disposi-
tion on entrepreneurial attitude and intention. According to Amabile [19], creativity results
from different behavior qualities and combinations of sociated creative skills. These find-
ings support the hypothesis proposed in earlier studies [9,24]. The results of H1 showed
that PCD has a substantial and positive effect on EI. So PCD is a predictor of EI. The PCD
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is self-determination, and its impact on the EI effect is prominent because a creative mind
has more ideas to start a project. A significant decision is to start a new company, most
likely to succeed if you have inbuilt qualities. It is expected that creative temperament of
students can be accompanied by creative thinking capacity, creative process, and creative
product. Actually, a person’s level of creativity can be taught and improved [65], although
it is not acknowledged to what level that creativity can be enhanced. Although the degree
to which imagination can be enhanced is uncertain. Therefore help from the university
will lead to innovation through several resources [66]. This study also analyzes the link
between PCD, ATE, and EI. The study itemized creativity within ATE concept and also
within the concept of intention. Results showed that PCD is linked to ATE, and ATE EI
is explained by ATE. It means that H2 and H3 were also supported by the study and
supported in the literature [67]. In other words, those individuals who are creative will
be more inclined toward entrepreneurship [68]. The reason for this association is that
self-confidence has a positive impact on attitude. If you have a positive attitude, you have
high chances and self-confidence to start a new venture. Entrepreneurs can raise awareness
of entrepreneurial roles, sustain a positive and encouraging attitude, stimulate creativity
and innovation, and lift common sense to execute the action plan. Governments can also
promote successful entrepreneurship cases, create a social environment that welcomes
innovation, and stimulate entrepreneurial attitudes [28,69].

As the PCD demonstrated a critical and positive effect on EI via ATE, H4 was also
supported. The Smart-PLS bootstrapping results indicate that ATE mediates the association
between PCD and EI. The PCD affects the EI through the ATE, and the ATE also affects the
EI. It stated the partial mediation effect. These findings can conclude that PCD can improve
students’ self-confidence and attitude. H5 examines the moderating role of perception of
university support on the relationship between PCD and EI. In Table 5, the interpretation
and summary of the outcome are presented. Through the test of moderation hypotheses
through the data set of business students, it was found that perception of university support
was relevant to EI development. During the studies and university, it is easy to develop
strong intentions and divert the intentions toward entrepreneurship. Some researchers
have pointed out that in the developing world, entrepreneurship obstacles for graduates
include an appropriate climate and business support. Various studies have confirmed that
entrepreneurship will contribute significantly to economic growth if the entrepreneur has a
supportive environment [70,71]. This will help the students start the business at the end of
their educational career rather than looking for a job.

Therefore, advance entrepreneurial education with university support refers to ed-
ucational curriculums that develop and enhance entrepreneurial creativity, realization,
knowledge, and expertise to become a successful entrepreneur. Over the last few years, the
benefits of incorporating open philosophy into knowledge-based collaborative learning
have been extensively argued in the literature but have not yet reached the preferred point.
Social innovation in education is made possible by the model of cooperation [72]. In this
regard, while recent empirical reviews have shown a positive relationship between partici-
pation in entrepreneurship education programs and the development of entrepreneurial
intentions, there is still insufficient evidence to support or refute this claim [62,73]. Open
innovation (OI) in the industrial sector has drained additional interest than other areas, for
instance, services. This is primarily reflected in the educational environment [63].

6. Conclusions and Study Contribution

The conclusion recommended that there was a positive relationship between perceived
creativity disposition and entrepreneurial intention. Moreover, the ATE has a significant
mediating effect between perceived creativity disposition and entrepreneurial intention.
Considering all the stakeholders responsible for the development of entrepreneurs, based
on the determinants of Pakistani university students’ entrepreneurial intentions, we can
better understand how EI is produced and how the viewpoint and suggestions of potential
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entrepreneurs affect their entrepreneurial intentions. The study demonstrated the role of
PCD in influencing personal attitudes to increase business goals.

Further, the perception of university support has a vital role in increasing intention
and creativity. PUS can provide a stable platform to take the initiative. This study also
encourages universities to take over various capacities to initiate and encourage young
graduates to start businesses. Therefore, some scholars have suggested that the developing
world’s challenges are developing graduate entrepreneurs and providing adequate and
supportive environments that will lead to entrepreneurship growth. The university envi-
ronment can create unique conditions that inspire students’ creative trends and enthusiasm
for entrepreneurship, especially recognizing how these key factors can improve the inten-
tion to see entrepreneurship as a career choice. Universities should pay more attention
to the development of entrepreneurship ecosystems within institutions, introduce or add
training programs or courses that cover different aspects of entrepreneurship, and organize
seminars on successful companies run by students or graduates in other countries. This will
provide students with the knowledge and skills they need to facilitate business formation
and management. Students will also learn how to address better the challenges of starting
a business and the obstacles common to new businesses and increase their tendency to start
a business. Finally, communities and student families should be encouraged to provide
active support.

The study should be of interest to researchers, professors, and supporters of en-
trepreneurship because it clarifies the interaction between the little-exploited concept of
the tendency to perceptual creativity and the perception of university aid in the general
development of entrepreneurial ideas. To increase students’ willingness and ability to start
their businesses, governments and policymakers should focus on fostering the innovative
spirit and cultural value of business activities and creating an environment in which this
positive vision of entrepreneurship can be disseminated. Besides, they should make more
efforts to fund business incubators and reconsider the microfinance programs currently
available to graduates on graduation. It is also hoped that this research would direct
future studies to investigate the interplay of personal characteristics and environmental
circumstances in improving entrepreneurship.

Further, this research presents its contributions in terms of theory, methodology, and
practice. Theoretically, this research moves toward the use of TPB to bring forward valuable
knowledge relevant to PCD, EI, ATE, and PUS. It adds new findings to the theories by
modeling the previously analyzed relationship between PCD and EI.Significantly, this will
enable stakeholders responsible for entrepreneurship innovations to have a clearer picture
of how EI is produced and how potential venture initiators’ expectations influence their
intention to grow a project.Besides, in a unique research setting (developing country), its
novelty brings to the approaches in its implementation. There are exceptionally under-
studied areas of research on entrepreneurship and entrepreneurial intentions in developing
countries. Therefore, the study strongly stresses that, in entrepreneurship intentions, the
proposed theoretical framework contributes to knowledge adding the factor of perception
of university support.

7. Limitations and Directions for Future Research

This study has a few limitations, as many other studies. The initial restriction is related
to choosing the sample. For this research, the sample consisted of business students only.
It is thus proposed that future research should integrate students from various educational
backgrounds and countries. The second limitation is the timeframe since this research
was cross-sectional. It does not, therefore, provide a specific relationship of cause and
effect between PCD and EI. Mixed-method research will indicate a better understanding
of the influence of PCD on EI. Third, the study focused on entrepreneurial motive, which
is the critical factor influencing the number of individuals starting businesses. Despite
the benefit of concentrating on entrepreneurial intent, new company start-up rates are
affected by other factors. Finally, we simply investigated the conclusion of PCD in one of
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the developing countries; thus, it is possible to perform a multi-country analysis to provide
more generalized results. Besides, a creative atmosphere and association with possibilities
may also alter the actions of a person. It is also recommended to study in multicultural
countries, such as Austria, Iran, or Bangladesh.
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