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Abstract: This study explores the perceptions of artificial intelligence (AI) within the creative sector of
the United Arab Emirates (UAE) based on 13 semi-structured interviews and a survey with 224 par-
ticipants among media professionals and their stakeholders. The findings indicate considerable
enthusiasm surrounding AI’s potential to augment creativity and drive operational efficiency, a
perspective that the study’s participants share. However, there are also apprehensions regarding
job displacement and the necessity for strategic upskilling. Participants generally regard AI as an
unavoidable technological influence that demands adaptation and seamless integration into daily
workflows. The study underscores the disparity between the UAE’s government-led digital trans-
formation objectives and the actual implementation within organizations, underscoring the urgent
need for cohesive strategic alignment. The findings caution that the absence of clear directives and
strategic planning may precipitate a new digital schism, impeding progress in the sector.
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1. Introduction

How is the future of artificial intelligence (AI) perceived in the Arab region? This
question was posed by a recent report commenting on the perception of AI in the Arab
region [1], and one finding was the dominance of Western perception of development and
progress attributed to the use of technology. Another emergent theme was the perspective
of automation as a potential remedy to the inequality in the region [1]. The report has only
covered a small part of a rich but underrepresented research topic, and this study addresses
this gap by investigating how AI is perceived, specifically focusing on the creative sector
in the United Arab Emirates (UAE). It investigates whether media professionals and their
stakeholders perceive AI as a positive force or a technological threat.

Focusing on participants’ perceptions, this study offers insight into a nuanced under-
standing of the relationship between technology and cultural practice. Thus, the study
sees technology not as a mere product of engineering but as a manifestation of cultural
values and assumptions intricately woven into the fabric of society by its creators, who
are deeply influenced by cultural contexts. Indeed, technologies are not developed in a
vacuum; they result from choices made by individuals and groups operating within specific
economic, social, and cultural frameworks. The evolution of AI underscores a dynamic
field that continually adapts and evolves, reflecting the profound and ongoing influence
of the computer as a central figure in the narrative of new media and as a pivotal element
in our collective technological mythos [2]. The ongoing debates about the feasibility and
ethics of creating truly intelligent machines highlight the persistent intrigue and contro-
versy surrounding AI [2]. This discussion underlines the importance of examining the AI
discourse as an academic exercise and a call to critically reflect on how these technological
narratives influence and shape contemporary digital technology and culture discourse.
Such examinations are crucial for understanding the cultural dimensions of our techno-
logical future and encouraging a more nuanced engagement with the implications of AI
in society, especially in the Global South. This oversight highlights the need for greater
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diversity in the global discourse about what AI is and what it should become, emphasizing
that narratives from marginalized regions can offer valuable insights.

AI is defined here as the digital technology that can be utilized to perform tasks that
typically require humans [3], and this study aims to explore how AI is perceived in the
UAE, shedding new light on the specific factors that shape this perception. In so doing, it
fills a major gap in the present research, which usually focuses on the English-speaking
world [4] while neglecting AI narratives in non-Western countries. The selection of the UAE
was due to several reasons: first, the UAE was the first Arab country to set up a Ministry of
AI in 2017; second, it has poured many resources into the digitization of several sectors,
including the creative sector; and third, the UAE seeks to promote itself as the technology
hub of the MENA region.

The main research question is: how is AI perceived in the UAE’s creative sector, and
to what extent is this technology perceived as an enabler or disruptor of creativity?

2. AI Narratives: Literature Review

The above-mentioned report by Dihal et al. [1] presents insights gathered during a
workshop focused on AI narratives within MENA, bringing together a diverse group of
artists, technologists, academics, and journalists. The report underscores the powerful
role that narratives surrounding intelligent machines play in shaping the development,
adoption, reception, and regulation of AI, bringing much-needed attention to the region
often marginalized in Western-dominated discussions about the future of AI. Indeed, there
has been a limited exploration of cultural theories in the study of technological discourse in
the Arab region, which underscores the necessity for deeper investigation into frameworks
like culture industry and cultural globalization [5]. This calls for critically evaluating
and validating Western theoretical frameworks while recognizing the distinct cultural
and Islamic contexts shaping the Arab world’s technological landscape. For instance,
Alfaqeeh et al. [6] discussed the influence of Arab culture on managing an innovative
work environment in an exploratory study conducted in the UAE, concluding that Arab
cultural traits have an impact on innovation in the workplace. Specific traits include high
collectivism, which, on the one hand, emphasizes group cohesion and cooperation, and on
the other hand, can also reduce individual motivation to innovate; high power distance,
which creates bureaucracy and limits communication, negatively affecting innovation;
and poly-chronicity, which involves multitasking, leading to a lack of focus and reduced
work quality.

In the media and creative realm, AI is set to significantly alter content creation and
consumption, impacting several key areas, including automation. For instance, AI is rev-
olutionizing content production within media outlets by automating and standardizing
routine tasks such as composing basic news reports and conducting initial interviews. This
automation significantly reduces journalists’ time and effort expenditure, allowing them to
focus on more complex and investigative tasks [7]. Beyond simple automation, AI applies
intelligent analysis to vast datasets, parsing through social media trends and interactions
to uncover patterns that can lead to more precise and insightful journalistic narratives.
Another key area is the potential to enhance digital media experiences and how users inter-
act with digital media platforms. Using sophisticated algorithms, AI systems personalize
content delivery, tailoring news and information to individual preferences based on past
behavior and expressed interests [7]. Finally, one of the most critical applications of AI in
media is its role in identifying and combating fake news, although it can also be used as a
tool to generate the same fake news.

A study by Al Adwan et al. [7] examined the impact of AI utilization on future anxiety
among media professionals in Egypt, France, and the UAE, employing a quantitative survey
across the three countries. It concluded that there is a significant correlation between AI
employment in media and professional future anxiety, highlighting the use of AI for source
verification, efficiency in news coverage, and the ChatGPT application. Unexpectedly,
professionals in the UAE claimed to be more resistant to using AI, while those in Egypt
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claimed to focus on the potential of algorithmic journalism. In general, media professionals
in France, Egypt, and the UAE arguably share similar anxiety levels about the future due
to AI technologies in media, embracing such techniques as verifying information accuracy
and enhancing news coverage efficiency, with ChatGPT being a notable application.

Finally, one recent global survey [8] highlighted the varying levels of concern and opti-
mism regarding generative AI across different regions. Notably, Middle Eastern employees
exhibited relatively low levels of concern about the impact of AI on their jobs, with only 25%
of employees in the Middle East expressing worry over AI’s implications, a stark contrast to
the over 40% seen in some European regions. In fact, the sentiment toward AI in the Middle
East is predominantly optimistic, with a notable 58% of employees expressing positive
views about the technology. This rate of optimism places the Middle East just behind India
and Brazil in terms of positive outlook toward AI, while significantly ahead of countries
like the United States, the Netherlands, and Japan. Despite this optimism, workers are
calling for regulatory measures regarding AI and mitigating the digital disruption caused
as a result of implementing AI.

3. Theoretical Framework: Digital Disruption in the Creative Sector

The discourse around technological innovation may be characterized by utopianism
or dystopianism, shaping our understanding of new media technologies and positing
technology as a beacon of hope for societal advancement or as a harbinger of doom [9].
However, the impact of technology can be more nuanced, influenced by a combination of
technological, economic, and regulatory conditions. These forces collectively shape the
media industries, their outputs, and the broader societal context in which these technologies
are embedded. The reality is that technology alone does not drive change; it is deeply
intertwined with cultural and societal dynamics.

Furthermore, as technologies are integrated into daily life, they are often adapted or
modified, reflecting ongoing social processes that continuously redefine technology’s role
and significance within culture. This bidirectional influence underscores the techno-cultural
nature of technology, emphasizing that while technology can influence culture, it is also
invariably shaped by it, implied in the concept of technological imaginary [10] about the
complex ways individuals and societies imagine and engage with technology. This includes
practical interactions and the myriad expectations, hopes, and fears that people project
onto technological artifacts. When we engage with technology, whether using it or merely
contemplating its use, we imbue it with meanings and possibilities, often extending beyond
its immediate functionality. These imaginings, whether they align with or contradict the
actual uses of technology, play a crucial role in shaping how technologies are perceived
and integrated into cultural practices. In essence, the interaction between technology and
culture is dynamic and ongoing, with each continuously informing and reshaping the other.

The impact of digital technology in non-Western regions, such as the Arab world,
highlights a significant digital divide, particularly in terms of digital skills. This imbalance
raises urgent questions for researchers and governments regarding how digital technology
contributes to the global digital divide and reinforces the dominance of American tech com-
panies in the digital sphere [11]. For instance, the UAE’s modernization efforts, a significant
undertaking, have transformed the nation into a modern powerhouse with a diversified
economy. These efforts, including constructing essential infrastructure, were propelled
by the discovery of oil, increasing each emirate’s capacity to attract foreign investment
and expand international trade. Today, the UAE is a modern nation, firmly integrated into
the global market [12]. This form of urban branding is prevalent across the Arabian Gulf,
emphasizing the synergy between urban development and place marketing [13]. Dubai,
for one, is often celebrated as an international brand that epitomizes diversity and serves
as a nexus for a variety of services, ethnicities, and media channels [14]. However, the
rapid expansion of Gulf cities has spurred tensions between economic growth and social
adaptation, propelling a swift Westernization of urban spaces. This transformation is most
visible in the enthusiastic adoption of advanced technologies, which are becoming symbols
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of Gulf futurism, manifesting in ambitious architectural projects, grand museums, and the
realm of digital art [13]. However, it is still crucial to shift away from the traditional view
of technology as a neutral force for advancement and freedom, which often promotes the
Western or American model as the ideal standard for the Arab region to follow [11].

It is important to remember that the argument in favor of innovation often inadver-
tently disempowers those it aims to assist by implying a global shortage of technological
resources, creative vision, and agency. Consequently, it reinforces the notion that innovation
should be the exclusive domain of [Western] experts and researchers, thereby diminishing
local participation and self-determination in shaping technological futures [15].

Meanwhile, digital companies adopt a solutionist approach, which involves creating
technological fixes for problems often generated by their own products. Morozov’s [16]
critique highlights this cycle, where companies first introduce platforms that may lead to
addictive behaviors and then propose additional technology-based solutions to mitigate
these issues. For instance, firms develop applications that track users’ digital activities
and suggest modifications to foster healthier engagement patterns [17]. Morozov [16]
argues that this belief system simplifies complex social phenomena, reducing them to
problems that can be solved with the correct algorithm or app, potentially overlooking
more profound societal implications and the need for more substantive changes beyond
technological interventions. This techno-solutionism narrative embodies the ideology that
technology, particularly AI, is the panacea for complex social, economic, and environmental
challenges. This perspective is marked by an over-reliance on technology, emphasizing tech-
based solutions while underappreciating human judgment, creativity, and conventional
methods. This mindset can diminish the perceived necessity for human intervention and
expertise in areas increasingly dominated by technology, and it often overlooks deep-rooted
structural and systemic issues, opting instead for superficial tech-based remedies [17].

This study is designed to explore the perceptions of digital technology, particularly AI,
within a prominent technological center such as the UAE. Its primary objective is to clarify
the prevalence of a techno-solutionist narrative.

4. Materials and Methods

Empirically, the study is based on triangulated methods combining quantitative (sur-
vey) with qualitative (interview) methods. It draws on semi-structured interviews with
13 participants from across the cultural sector in Sharjah and a survey among 224 employees
and stakeholders in five different media and cultural institutions in Sharjah. The emirate of
Sharjah was selected because it has not only emerged as the Cultural Capital of the UAE
but has also been crowned as the Cultural Capital of the Arab World. The promotion of
Sharjah as the Cultural Capital of the Arab World by UNESCO in 1998 has been further
endorsed by its recognition as Islamic Cultural Capital in 2014 and Arab Tourism Capital
in 2015 [18–20].

The following Table 1 is an overview of the anonymous participants/interviewees:
The purpose of conducting interviews for this research is to converse with a purpose

where the researcher and the informant become conversational partners. Due to its nature,
the interview allows researchers to have the freedom to ask for more information and
the informant to explore their own thoughts more deeply and reflect on their answers
while articulating their ideas. Semi-structured interviews were conducted to ensure a
high level of flexibility and the richest data [21]. The primary goal was to gain insights
into the participants’ attitudes, opinions, and perceptions and to explore the participants’
attitudes and opinions by asking open-ended questions while encouraging discussion to
obtain a deeper understanding justifying the participants’ attitudes. An interview guide
was developed drawing on relevant previous studies such as Reese [22], focusing on the
following themes:

• The extent of participants’ optimism/pessimism with regard to AI
• The extent of their understanding of AI as a concept and practice
• Whether media professionals have engaged with AI as users or content creators
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• How they evaluate their adoption of AI in their lives (as users/producers)
• How they foresee the role of AI in the creative sector (e.g., unemployment, disruption,

efficiency, creating more jobs)
• How they foresee the future of AI in the UAE, the region and the world
• The ethical challenges they see in the adoption of AI
• The challenges of AI in the creative sector (e.g., not enough people with technical skills)
• How they see AI, overall, e.g., as a force for good/evil.

Table 1. Overview of participants.

No. Nationality Agency/Position

P1 Emirati Sharjah Broadcasting Authority

P2 Non-Emirati Sharjah Broadcasting Authority

P3 Emirati Digital Content Creator, Freelancer

P4 Emirati General Manager of a production company

P5 Emirati Creative Project Manager

P6 Emirati Digital Artist and Motion Designer, Freelancer

P7 Emirati Director of a production company

P8 Emirati Co-Founder of a creative agency

P9 Emirati Director of a major media platform

P10 Non-Emirati National Network Communication

P11 Non-Emirati National Network Communication

P12 Non-Emirati National Network Communication

P13 Non-Emirati National Network Communication

Interviews were conducted in Arabic between January and July 2024 and transcribed
verbatim. Prior to conducting the interviews, the authors sought and obtained the approval
of their institution’s ethics committee, and consent and information sheets were sent to
each participant. The authors translated excerpts of interviews into English and used them
in the following analysis section.

The interviews were analyzed thematically, distilling the main narrative from each
script, and acknowledging that narrative practices shape our understanding of experiences,
transforming perceptions and events into coherent stories. For this, the scripts were
analyzed using MAXQDA.

Initially, the researchers aimed to collect data through interviews only, but some
interviews revealed conflicting tendencies that the researchers sought to explore on a larger
scale, preferably with a larger sample size in a survey.

The interviewees were recruited using snowballing sampling from the first author’s
professional contacts. As for the survey participants, they were recruited via the above five
creative organizations in Sharjah, UAE. Each organization was asked to share the survey
link with their employees and with some of their stakeholders, particularly freelancers.

A survey was then distributed to the leading media organizations in Sharjah, which
were asked to share it with their stakeholder groups. The survey was open from 12 June
to 1 August 2024, and we collected 224 valid answers. A link to the survey template is
included in the Data Availability Statement below. The survey intentionally included
several open-ended and closed multiple-choice questions to delve deeper into certain
responses. The participating organizations were as follows:

1. Sajaya Young Ladies of Sharjah, a government entity
2. National Network Communications, a private PR agency
3. Media Office of the Supreme Council for Family Affairs, a government entity
4. Sharjah Broadcasting Authority, a semi-government entity
5. Press and Play agency, a private creative agency
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The themes of the survey were also drawn from Reese [22], which focused on general
attitudes toward AI, the perceived impact of AI on society, the future outlook of AI, and its
role in the labor market and specifically in the media sector. In total, 224 responses were
collected, answering 46 questions, of which a few were open-ended. Not all answers to
these open questions were provided, however, as some respondents preferred not to do so.
For the sake of brevity, only a few themes will be discussed below.

To enhance the reliability of the findings, several measures were taken. First, prior to
implementing the survey, we conducted a pilot test to ensure that the survey questions
were clear, relevant, and suitable for the target audience. The survey was distributed to a
small sample of stakeholders within the creative sector in the UAE (n = 5), which allowed
us to gather preliminary feedback on the structure, wording, and overall usability of the
instrument. Based on the feedback, minor adjustments were made to improve clarity
and ensure that the questions were interpreted consistently. Second, experts in digital
media communication were consulted during the questionnaire development phase to
ensure that the questions accurately captured the research objectives. Third, the survey
was administered using a structured format via SurveyMonkey to ensure all participants
responded uniformly to the same questions. Finally, we calculated Cronbach’s alpha for
key multi-item constructs to assess the internal consistency of the survey; the analysis
indicated that the Cronbach’s alpha for the entire questionnaire was above 0.60, suggesting
an acceptable level of reliability.

Descriptive statistics were employed to analyze the survey data, summarizing the
respondents’ characteristics and the distribution of responses. Measures such as frequencies,
percentages, and correlations were used to describe the central tendencies within the dataset,
enabling an understanding of the overall patterns and trends in the responses.

Moreover, this study takes a holistic narrative approach in analyzing open-ended
questions and interviews to highlight the underlying cultural narratives surrounding
artificial intelligence and its use in the UAE. The choice of narrative theory is based on
the belief in narrative in opinion formation [23,24], such that forming a narrative can
facilitate understanding and coping with new technologies. Narrative here is defined as an
account of social reality based on one or more storylines with actors, attribution of roles
and responsibilities, and causal relations [25,26].

While we do not claim generalization of findings, given the novelty of this study,
we believe it still provides some valuable insights for future research on this under-
researched topic.

5. Results
5.1. Defining AI

When asked to define what constitutes AI, the data from the survey offers valuable
insight into public perceptions and awareness of AI technologies, indicating a spectrum
of familiarity with different AI applications, with some technologies being more readily
acknowledged as AI than others. For instance, the most widely recognized example of AI
was virtual assistants, such as Siri and Alexa. This high level of recognition likely arises
from the prevalent use of these technologies in everyday life, where they are frequently
employed for simple tasks such as setting reminders, answering questions, and controlling
smart devices. The frequent interaction with virtual assistants has rendered them a familiar
and accessible representation of AI for many individuals. These data also indicate that
public recognition of AI technologies varies depending on their visibility and familiarity.
Interactive and visible technologies such as virtual assistants and robots are more likely to
be recognized as AI, while less interactive ones like recommendation algorithms and spam
filters are less readily identified as AI by the public.

To further explore how respondents perceive AI, they were asked an open-ended
question to define AI in their own words. Notably, the respondents provided diverse
definitions for AI, reflecting varied understandings and perceptions. Reflecting on all
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answers, we divided the answers thematically, grouping them into the following categories
of attributes or themes:

1. Technology and automation: Many definitions emphasize AI as technology that
automates tasks, performs human-like functions, or simplifies complex operations,
showing an understanding of AI as a tool for efficiency and automation. Examples of
this definition include these statements: “Robots doing some human tasks”, “AI is a
means to ease technological tasks and reduce the time taken to perform them”, “AI
aims to ease life from a technical view and solve several problems and crises”, “it can
do anything you can imagine”, and “it is a new technology that is used to make work
more efficient in all sectors”.

2. Human-like capabilities: A significant theme involves AI mimicking human intel-
ligence, decision-making, and problem-solving, indicating a perception of AI as an
extension of human capacities executed through machines. One example is this com-
ment: “AI is the simulation of human intelligence processes by machines, especially
computer systems. These processes include learning, reasoning, and self-correction”.
Another participant stated: “My knowledge of AI began early in my life, and this
topic has always interested me. Since I was young, I have been fascinated by how
human brains work and infer information, and how to imitate these capabilities using
computers and software”.

3. Practical applications: Descriptions often mention practical applications, such as facil-
itating daily tasks, enhancing work processes, and providing solutions, showcasing
AI’s utility in various domains. Examples of this definition include the following
statements: “Different tools that help in automating tasks”, “It’s an application that
gives you solutions”, and “Tools that help in easing the work process”.

4. Cognitive functions: Responses also focus on AI’s cognitive aspects, like visual
perception, speech recognition, and language translation, suggesting a recognition
of AI’s broad capabilities beyond mere task execution. Examples of such a definition
include these statements: “Programs or software that are designed to think like
humans”, “intelligence that mimics human intellectual capacities”, and “machines
that are designed to think and behave like [a] human”.

These responses depict a clear perspective on AI, largely centered on the participants’
belief in AI as a powerful tool capable of efficiently performing human tasks, such as
automation, and offering innovative solutions. This perception also highlights a form
of technological solutionism, wherein AI (and digital technology in general) is seen as
a universal remedy for numerous problems. This viewpoint is further elaborated upon
below, especially in the participants’ optimistic outlook regarding AI.

The participants were also asked about their outlook on using AI in the labor market
and whether AI can aid their work, replace humans, or create more jobs (Figure 1). The
data exhibit a more complex scenario, presenting a mixed and somewhat unclear picture of
participants’ views on the future of the labor market. For example, the data indicate that
77 respondents who believed that AI would lead to job creation also expressed a significant
level of concern, with 66 respondents expressing worry about the impact of AI on their jobs.

This suggests that even among those who are optimistic about the potential for AI to
create jobs, there remains a significant level of anxiety about the immediate effects of AI on
their current employment. Also, among those who disagree or strongly disagree with the
idea that AI will create jobs (43 and 9 respondents, respectively), there was a relatively bal-
anced level of workplace fear. Specifically, 69 respondents who disagreed with job creation
were concerned about workplace AI. This indicates a correlation between skepticism about
AI-driven job creation and heightened fears about job security. Respondents who neither
agreed nor disagreed with the notion of AI-driven job creation (69 respondents) showed
moderate workplace fear (62 respondents). This group represents a significant portion of
respondents who may need clarification about the future impact of AI. Their ambivalence
likely reflects a wait-and-see attitude, where they are still determining whether AI will
ultimately positively or negatively impact jobs. Interestingly, among those who strongly



Informatics 2024, 11, 82 8 of 16

agreed that AI will create jobs (26 respondents), workplace fear was significantly lower
(19 respondents). This suggests that strong optimism about AI’s potential to create jobs
may mitigate concerns about its negative impacts on the workplace. Respondents in this
category may feel more confident in their ability to adapt or benefit from AI-driven changes.
Finally, those who strongly disagreed with job creation due to AI (9 respondents) exhibited
the lowest level of workplace fear (8 respondents). This group might consist of individuals
who either do not expect AI to significantly affect their jobs, or are confident in their job
security regardless of AI advancements.

Informatics 2024, 11, x 8 of 16 
 

 

 
Figure 1. Optimism versus pessimism about employment. 

This suggests that even among those who are optimistic about the potential for AI to 
create jobs, there remains a significant level of anxiety about the immediate effects of AI 
on their current employment. Also, among those who disagree or strongly disagree with 
the idea that AI will create jobs (43 and 9 respondents, respectively), there was a relatively 
balanced level of workplace fear. Specifically, 69 respondents who disagreed with job cre-
ation were concerned about workplace AI. This indicates a correlation between skepticism 
about AI-driven job creation and heightened fears about job security. Respondents who 
neither agreed nor disagreed with the notion of AI-driven job creation (69 respondents) 
showed moderate workplace fear (62 respondents). This group represents a significant 
portion of respondents who may need clarification about the future impact of AI. Their 
ambivalence likely reflects a wait-and-see attitude, where they are still determining 
whether AI will ultimately positively or negatively impact jobs. Interestingly, among 
those who strongly agreed that AI will create jobs (26 respondents), workplace fear was 
significantly lower (19 respondents). This suggests that strong optimism about AI’s po-
tential to create jobs may mitigate concerns about its negative impacts on the workplace. 
Respondents in this category may feel more confident in their ability to adapt or benefit 
from AI-driven changes. Finally, those who strongly disagreed with job creation due to 
AI (9 respondents) exhibited the lowest level of workplace fear (8 respondents). This 
group might consist of individuals who either do not expect AI to significantly affect their 
jobs, or are confident in their job security regardless of AI advancements. 

When asked an open-ended question about measures to mitigate AI’s adverse impact 
on their employment, a significant portion of respondents (31) emphasized the im-
portance of regulating AI as a key strategy. Examples of answers include: “Regulating the 
work of artificial intelligence in a way that prevents it from replacing individuals”, “Strict 
regulations”, “AI can mention the name of the person who feeds it with instructions to 
produce a certain image, I mean, it should give the person the [copy]rights to the idea”, 
and “Legalizing this technology is a necessity. I do not call to limit its use, but to work 
side by side with humans so that the technology does not become a reason for cutting off 
livelihood and livelihood”. 

This suggests widespread concern that AI could have detrimental effects on the job 
market without proper oversight. These respondents likely see government intervention 
as crucial in establishing guidelines and policies to ensure that AI is deployed responsibly, 
safeguarding employment, and preventing potential exploitation. 

Another common theme, identified by 23 respondents, is the need for a combination 
of training and regulations, and this perspective reflects an understanding that regulation 
alone will not be enough to address the challenges posed by AI. Workers must also be 

0 10 20 30 40 50 60 70 80 90

Agree

Disagree

Neither agree nor disagree

Strongly agree

Strongly disagree

optimism vs pessimism about the job market

Workplace Fear Job Creation

Figure 1. Optimism versus pessimism about employment.

When asked an open-ended question about measures to mitigate AI’s adverse impact
on their employment, a significant portion of respondents (31) emphasized the importance
of regulating AI as a key strategy. Examples of answers include: “Regulating the work
of artificial intelligence in a way that prevents it from replacing individuals”, “Strict
regulations”, “AI can mention the name of the person who feeds it with instructions to
produce a certain image, I mean, it should give the person the [copy]rights to the idea”,
and “Legalizing this technology is a necessity. I do not call to limit its use, but to work
side by side with humans so that the technology does not become a reason for cutting off
livelihood and livelihood”.

This suggests widespread concern that AI could have detrimental effects on the job
market without proper oversight. These respondents likely see government intervention as
crucial in establishing guidelines and policies to ensure that AI is deployed responsibly,
safeguarding employment, and preventing potential exploitation.

Another common theme, identified by 23 respondents, is the need for a combination
of training and regulations, and this perspective reflects an understanding that regulation
alone will not be enough to address the challenges posed by AI. Workers must also be
provided with the necessary training to adapt to the changes AI brings to the workplace.
Examples of this theme include the following statements: “It is recommended that people
get more training about AI so they will be able to adapt to the changes in their jobs in
which they will use AI more on a daily basis”, and “Its use should be gradual and begin by
studying the labor market to define who will be affected by AI and directing students to
the disciplines that can be filled with AI skills”. This approach highlights the importance of
protective measures and proactive strategies, recognizing that empowering workers with
new skills is as essential as regulating AI’s use. Moreover, a smaller group of respondents (9)
suggest that limiting the use of AI in certain jobs could help protect employment. This
view likely stems from concerns that AI could replace human workers in specific roles,
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leading to job losses. By advocating for restrictions on AI’s application in these areas, these
respondents hope to preserve jobs that might otherwise be at risk.

Finally, some respondents highlighted the importance of raising awareness about AI’s
impact on employment, hiring experts, providing training, and elevating individuals’ roles
to adapt to AI-driven changes. Examples of such answers include the following statements:
“To try to educate people to develop themselves in the use of artificial intelligence and also
in areas that do not need intelligence”, and “Raising awareness, education, and spreading
the culture of managing the digital skills of each individual instead of depreciating human
value”. These statements point to the need for clearer guidelines regarding AI skills and
how to train workers to use them.

The belief in AI’s ability to enhance “efficiency” was repeated in another open-ended
question where participants were asked to reflect on how AI might affect their current jobs
(Figure 2).
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On this, the vast majority believed that AI would impact their current jobs by in-
creasing efficiency, reflecting a techno-solutionist view that shows a strong confidence in
technology as a solution provider.

Zooming in on the media and entertainment sector, and how specifically it may be
affected by AI, content creation emerged as the foremost area of impact, closely followed
by advertising and marketing (Figure 3). Additionally, there was a consensus regarding the
significant influence of AI on content curation, recommendation, and user interaction.

To further explore this idea of “content recommendation” or personalization, the
respondents were asked whether “AI personalization improves experience”. A substantial
majority of respondents (117) agreed that personalization enhances their experience, in ad-
dition to a notable proportion of respondents who strongly agreed with this statement (38),
further reinforcing the overall positive reception of AI personalization. In general, this
indicates a strong positive sentiment toward using AI in tailoring media services to indi-
vidual preferences to enhance user satisfaction and engagement. Following this, a large
number of respondents (44) neither agreed nor disagreed with this statement, indicating a
level of neutrality or ambivalence. This group may recognize the potential benefits of AI
personalization, but might not have experienced it sufficiently to form a strong opinion,
or they may have mixed experiences with AI personalization, leading to a more cautious
or indifferent stance. On the other hand, a smaller group of respondents disagreed (17) or
strongly disagreed (8) with this statement, indicating that while there is some skepticism
about the benefits of AI personalization, it is relatively limited compared to the overall pos-
itive sentiment. Those who disagree may have concerns about privacy, data usage, or the
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accuracy of AI personalization, leading them to question its overall value, as discussed be-
fore. Overall, the data suggests that AI personalization is generally perceived as a positive
feature, with the majority of respondents agreeing that it improves their experience.
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Additionally, the majority of respondents also believed that AI use in the creative sector
would lead to greater diversity in media offerings, reflecting, again, a general optimism
about using AI in the creative sector (Figure 4).
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Moreover, a majority of respondents expressed optimism about AI’s potential to en-
hance creativity in fields such as movies, music, and games. Specifically, 34.82% strongly
agreed, and 45.98% agreed, totaling 80.80% who believe that AI will positively contribute
to creative endeavors. This overwhelming support suggests that respondents view AI as
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a tool that can push the boundaries of creativity, perhaps assisting in complex creative
tasks, or providing previously unimaginable innovative solutions. A small proportion
of respondents were neutral (12.95%), indicating widespread acceptance of AI enhancing
creativity with little uncertainty. Fewer respondents disagreed (4.91%) or strongly dis-
agreed (1.34%), implying minimal skepticism about AI’s role in enhancing creativity. Such
views revealed that people are generally more open to AI enhancing creativity than being
comfortable with AI generating content such as news articles, books, or music. Those
who disagreed (or were neutral) may have shown this uncertainty or ambivalence about
AI-generated content because they may have concerns related to AI-generated content’s
quality, authenticity, or other ethical implications (such as copyright issues; see below).
This difference in attitudes may arise from the perceived variation in stakes between aiding
creativity and fully automating creative processes. While AI is considered a valuable tool
that can assist and expand human creativity, there is less comfort with AI replacing human
creativity altogether, particularly in areas closely linked with human expression, cultural
significance, and ethical considerations. It is also important to note that viewing AI as an
enabler (or generator) of creative content might justify the fear of it replacing human jobs.

5.2. Creativity and Efficiency

An in-depth analysis of interviews conducted with media professionals shed light on
the multifaceted approach toward AI within the industry. Perspectives varied, encompass-
ing an optimistic outlook on AI’s efficacy and its potential to enhance efficiency, alongside
concerns regarding future implications. For instance, several participants acknowledged
that AI can enhance work quality and provide new opportunities, suggesting that those
who embrace new tools and methods will be better positioned to succeed in a competitive
landscape. For instance, P7 encapsulated this urgency by stating, “The world is moving
forward, and we must keep up. . . but we have a problem in the Emirati media, which is
already behind [other countries]. We need a leap to catch up with others”. She stressed
keeping pace to avoid losing out in the AI race. Similarly, P9 expressed concern that
if she does not embrace AI, she will be perceived as “old-fashioned”, emphasizing that
technology must be embraced rather than resisted. P5, a filmmaker, saw AI as a valuable
tool in his work, and expressed fear that failing to keep up may undermine his professional
credibility. Moreover, professionals thus feel compelled to train themselves independently.
P6 remarked, “We don’t necessarily need formal education for AI, but we do need to put
in the effort to organize its training. Many individuals, including myself, take it upon
ourselves to learn. For instance, I didn’t know how to create prompts in ChatGPT, so I
searched for instructional videos on Google”.

P8 supported this notion, suggesting that the private sector should spearhead AI
development rather than the state: “The private sector is the driving force of the world. We
see phones developed by private corporations, not states, and platforms where we spend
half of our day are owned by the private sector, not governments”.

On the other hand, participants emphasized the narrative of efficiency in using AI and
the belief that AI can substitute an entire team, reflecting concerns about the devaluation of
professional skills and the potential oversimplification of complex creative processes. P7
noted, “AI has definitely made our work easier”. Moreover, P13 and P12 highlighted the
significant role AI can play in enhancing efficiency within the UAE’s creative industries,
and P12 stressed that AI can streamline tasks, improve productivity, and provide innovative
solutions. Furthermore, P11 highlighted a keen interest in AI, particularly ChatGPT, to
enhance efficiency in his creative work; for instance, he described how AI can provide a
research report in a minute, which enhances his productivity. He viewed AI as a tool that
can augment human capabilities rather than replace the creative process entirely. Finally,
P10 recognized the significant role AI can play in enhancing efficiency within the creative
industries of the UAE, but she also emphasized the importance of balancing AI use with
human input to maintain creativity and emotional intelligence. P10 also expressed concerns
about the potential for AI to displace human jobs within the creative industries. While
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she acknowledged AI’s benefits, she highlighted the anxiety surrounding job security and
the need for human elements in creative work to ensure cultural relevance and emotional
intelligence.

Similarly, AI was said to be likely to replace producers who edit sound or switch
cameras between speakers in podcasting. P1 explained that “some people are concerned
about their own prospects because the available jobs in the UAE market now require a
generalist professional with the skills that can replace five people”. This shift toward
multi-skilled professionals reflects a broader trend driven by technological advancements.
In the past, producing a TV bulletin required an editor and several producers; now, a single
editor can manage the entire process using AI. This view was also shared by P6.

P11, P12, and P13 also pointed to the potential of AI replacing humans. For instance,
P11 observed a trend where companies increasingly depend on AI, reducing the need for
human teams and threatening job security. Likewise, P12 discussed how AI can impact the
role of human creators and the fear it brings regarding job security.

The above highlights AI’s threat to traditional job roles, reflecting broader societal
concerns about technological unemployment. For instance, P3, a young content creator,
said jokingly, “I believe that if development continues at this pace, in five years, we may no
longer need editors or photographers; they will become content creators themselves”.

On the other hand, P11 emphasized that AI cannot replace the nuanced understanding
and creativity that human professionals bring to their work. He pointed out that AI
lacks the cultural and experiential depth required to create truly authentic content, and
he believes that while AI can assist with tasks, the essence of creative work comes from
human experience and cultural knowledge, which AI cannot replicate (“Culture is a lived
experience... You can’t replicate that. That has to come from the source, and we are
the source”).

P7 also emphasized this sense of techno-solutionism, highlighting how AI technology
can provide solutions to complex problems, often emphasizing efficiency and innovation
over traditional methods (“Initially, I honestly didn’t believe in AI at all, in all aspects, I
felt it was just a hype. But by 2023 or 2024, I realized that we are compelled to keep up,
whether we like it or not”). This, again, emphasizes the perception that staying current
with technology is necessary for survival in such a competitive sector.

P5 also acknowledged AI as an unavoidable evolution in the technological landscape.
He spoke of AI not just as a tool, but as a necessary advancement that must be embraced to
remain competitive and efficient in today’s fast-paced environment (“If we worked with
the old system and didn’t keep up, we wouldn’t be able to do our work as we do now, and
it would delay us”), reflecting a strong belief in the inevitability of AI’s integration into
daily workflows. P5 also saw AI as a crucial component for maintaining relevance and
efficiency, reinforcing the idea that adopting AI is not just an option but a necessity.

Thus, media professionals are divided into those who resist AI to protect their jobs and
those who embrace it to enhance their competitiveness, while their clients may be skeptical
about AI, fearing it undermines the value of the content they purchase, and indicating a
lack of mutual understanding among all stakeholders.

In summary, the urgency of adaptation to AI technologies is underscored by partici-
pants who warn that adherence to outdated methods will lead to falling behind, particularly
in the face of global competition. With their advanced experience and quality, overseas
competitors place additional pressure on local small businesses to innovate and remain
competitive. This narrative reflects a sense of technological determinism, where the progres-
sion of technology is seen as an inevitable force driving industry change, and technological
advancements drive changes in job requirements and industry standards. The media
market in the UAE has shifted toward valuing professionals with multiple skills, including
proficiency in AI for editing and recording, and this shift, driven by the efficiency and
capabilities that AI and other technologies bring to media production, exemplifies how
technology is perceived as a tool to reduce the need for large teams and complex logistics.
Additionally, the themes of techno-solutionism, or the belief that technological advance-
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ments, especially AI, can provide comprehensive solutions to complex problems, were
evident in several responses. For instance, P3’s optimism about using AI reflected their
hopeful outlook on how these technologies can enhance their work in content creation. She
viewed AI as a crucial component of modern content creation, allowing for more efficient
and effective processes. This reflects techno-solutionism, where technology is seen as the
key to solving industry challenges (“Every creator needs to know how to integrate AI”).

6. Discussion

The narrative discussed in the above sections paints a nuanced picture of how AI is
perceived in the creative sector in the UAE and society at large. The participants and inter-
viewees are overwhelmingly optimistic about AI’s functionality in automating mundane
tasks, and most see AI as synonymous with “efficiency”. They also agree that AI is an
inevitability as a new technological force that must be addressed, as doing so might cause
the country to miss out on a competitive edge.

As revealed by the data, participants rely on individual initiatives to enhance their AI
skills. This may involve experimenting with new AI tools online or subscribing to platforms
like ChatGPT or other AI platforms. This aligns with the fact that the UAE tops the Arab
region regarding individual subscriptions to online courses. In fact, according to data from
the global education provider Coursera [27], the UAE is ranked first in the Middle East and
North Africa for skill proficiency. Learners here tend to focus on developing IT skills for
digital transformation roles, which are expected to grow significantly. Nonetheless, 82% of
UAE learners seek additional training to gain more confidence in their careers, highlighting
the importance of further skill development [27].

The drawback is that a new form of digital divide may emerge among various groups
of media professionals or different segments of society. This could lead to a situation
where those who invest in training and updating their digital skills are rewarded, while
those who invest less time, money, or effort in developing similar skills need to catch
up. Another downside is that the specific AI skills required for the industry may need
to be clarified and expanded to acquiring new advanced computers or video cameras or
using new applications for voiceovers rather than agreeing on a set of skills that need to
be developed concurrently. For example, a broadcasting company could create a training
and upskilling program that includes a variety of applications and digital skills that every
employee, depending on their department, needs to master, and this set of skills is updated
regularly. Clearly, many institutions already provide training on newly purchased systems
or applications, but this is insufficient to ensure that their employees are equally adept
at updating their skills in using AI in their specific fields, such as video editing, sound
mastering, content creation, story development, research, or idea generation. In other
words, as highlighted by this study’s participants, there is a need for clear guidelines for
this type of upskilling, and simply allocating a training budget is insufficient. Employees
must know what they need to learn, why it’s important, and how to apply their new
knowledge to their daily tasks.

The study’s ultimate contribution lies in examining the digital divide [28]. The preced-
ing sections underscore that relying solely on data about internet access cannot accurately
depict how individuals acquire and sustain digital skills or the professional outcomes they
attain. This observation is particularly pertinent in the Global South, where digital progress
is often predominantly measured through internet access data. In reality, the complexities
underlying this progress demand thorough exploration and debate.

In addressing the digital disruption discussed in the theoretical framework above,
this study challenges the simplistic view of technology’s impact on media industries as
either entirely positive or negative. Instead, it acknowledges technological change as just
one of the many factors influencing media industries. The study also underscores the
significance of training a new labor force by emphasizing the need for multidisciplinary
skills encompassing digital media production, data analytics, and emerging technologies.
Additionally, it advocates for implementing a comprehensive guide with specific milestones
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to foster the development of digital talents, including strategies for continuous learning,
networking opportunities, and mentorship programs.

In summary, while the UAE boasts a digitally proficient workforce eager to embrace
AI technologies, the full potential of this digital engagement can only be realized through
strategic organizational changes. This includes the development of clear policies, compre-
hensive training programs, a strategic alignment with national objectives, and an overhaul
of internal communication strategies. These steps will ensure that digital technologies
are integrated effectively and equitably, supporting a unified and strategic approach to
digital transformation across the UAE. The findings also highlight a potential risk arising
from the disparity between state leaders’ top-down dissemination of the digital vision and
the mid-layer tactical process needed to actualize this vision. The responses indicate that
although there are abundant individual training initiatives, they need to be orchestrated by
a strategic plan aligned with the industry’s goals.

7. Conclusions

The findings suggest that although there are individual efforts to integrate AI tech-
nologies, there needs to be more strategic alignment with the overarching goals of national
digital transformation initiatives. This mismatch could contribute to widening the digital
gap, highlighting the critical need for clear directives, comprehensive training programs,
and collaborative endeavors across the industry to leverage AI’s capabilities in the creative
sector fully.

To effectively address these dual perceptions, organizational leaders must develop
clear milestones by articulating specific, achievable AI integration goals that align with the
organization’s strategic objectives and the employees’ ability to adapt to new technologies.
Finally, they should cultivate a supportive culture by fostering an organizational culture
that supports learning and adaptation to new technologies rather than merely introducing
them as quick fixes. The overall aim, in short, should be to address the cultural and
communicative aspects necessary for successful AI integration.

This study sheds much-needed light on the perception of AI in the Arab region, a
rather underrated research topic. The Arab region is part of the Global South, where most
young people are allegedly technology-savvy [29]. Unfortunately, people in this part of the
world are seen as located outside the knowledge economy and often represented as mere
consumers of new technology rather than innovators, which calls for more attention to the
vast potential of this region to produce new technology, new ethics, and an understanding of
this technology [30]. Finally, the study contributes to the digital divide debate [31], shedding
light on the subtle divide even in a well-connected technological hub like the UAE.

To our knowledge, this is the first academic study about imagining AI in the UAE,
and so the analysis provides new insights for future studies. However, there are inevitable
limitations, too, as the study was limited to a few selected sectors and thus cannot be gener-
alized to all sectors in the UAE. Also, the study focuses on the UAE, which is committed to
advancing its AI technology, and the findings may not be generalized to other countries in
the region, with no similar commitment, although it can be replicated in other GCC states
known for their high connectivity and commitment to utilizing digital technology, such as
Saudi Arabia.

Author Contributions: This paper is based on AH’s PhD dissertation. Conceptualization, A.H. and
N.M.; methodology, A.H.; validation, A.H.; formal analysis, A.H.; data curation, A.H.; writing—
original draft preparation, A.H.; writing—review and editing, N.M.; visualization, A.H.; supervision,
N.M. All authors have read and agreed to the published version of the manuscript.

Funding: This research received no external funding.

Institutional Review Board Statement: The study was conducted and approved by the Institutional
Ethics Committee of the University of Sharjah, UAE, reference number REC-23-10-07-01-PG, date 10
December 2023.

Informed Consent Statement: Informed consent was obtained from all subjects involved in the study.



Informatics 2024, 11, 82 15 of 16

Data Availability Statement: Interview data cannot be made available due to privacy and legal
restrictions. The survey template is available via this link: https://www.surveymonkey.com/r/K8
ZB925 (accessed on 17 September 2024).

Conflicts of Interest: The authors declare no conflicts of interest.

References
1. Dihal, K.; Hollanek, T.; Rizk, N.; Weheba, N.; Cave, S. Imagining a Future with Intelligent Machines: A Middle Eastern and North

African Perspective; The Leverhulme Centre for the Future of Intelligence: Cambridge, UK, 2021; pp. 1–27.
2. Natale, S.; Ballatore, A. Imagining the thinking machine: Technological myths and the rise of artificial intelligence. Convergence

2020, 26, 3–18. [CrossRef]
3. Deloitte. Creator Economy in 3D Maximizing Opportunities Between Platforms, Brands, and Creators; Deloitte: New York, NY,

USA, 2022. Available online: https://www2.deloitte.com/content/dam/Deloitte/us/Documents/creator-economy-in-3d.pdf
(accessed on 21 June 2024).

4. Kapania, S.; Siy, O.; Clapper, G.; Meena SP, A.; Sambasivan, N. “Because AI is 100% right and safe”: User Attitudes and Sources of
AI Authority in India. In Proceedings of the CHI Conference on Human Factors in Computing Systems (CHI ‘22), New Orleans,
LA, USA, 29 April–5 May 2022; ACM: New York, NY, USA, 2022. [CrossRef]

5. Durugbo, C.M.; Al-Jayyousi, O.R.; Almahamid, S.M. Wisdom from Arabian creatives: Systematic review of innovation manage-
ment literature for the Gulf Cooperation Council (GCC) region. Int. J. Innov. Technol. Manag. 2020, 17, 2030004. [CrossRef]

6. Alfaqeeh, K.; Hossan, C.; Slade, B.W. Influence of Arab culture on managing an innovative work environment: An exploratory
study in the United Arab Emirates. Int. J. Bus. Innov. Res. 2019, 19, 232–250. [CrossRef]

7. Al Adwan, M.N.; El Hajji, M.; Fayez, H. Future anxiety among media professionals and its relationship to utilizing artificial
intelligence techniques: The case of Egypt; France: And UAE. Online J. Commun. Media Technol. 2024, 14, e202425. [CrossRef]

8. Group, B.C. Middle East Workers Among the Least Worried About Generative AI. Available online: https://www.consultancy-
me.com/news/6421/middle-east-workers-among-the-least-worried-about-generative-ai (accessed on 20 September 2024).

9. Havens, T.; Lotz, A.D. Understanding Media Industries, 2nd ed.; Oxford University Press: New York, NY, USA, 2017.
10. Ferrari, E. Technocracy meets populism: The dominant technological imaginary of Silicon Valley. Commun. Cult. Crit. 2020, 13,

121–124. [CrossRef]
11. Mellor, N. Arab Digital Journalism; Routledge: London, UK; New York, NY, USA, 2023.
12. Hanieh, A. Capitalism and Class in the Gulf Arab States; Palgrave: London, UK, 2011.
13. Fabbri, R. The Contextual Linkage: Visual Metaphors and Analogies in Recent Gulf Museums’ Architecture. J. Archit. 2022, 27,

372–397. [CrossRef]
14. Govers, R.; Go, F. Place Branding: Glocal, Virtual and Physical Identities, Constructed, Imagined and Experienced; Springer:

Berlin/Heidelberg, Germany, 2016.
15. Dourish, P.; Mainwaring, S.D. Ubicomp’s Colonial Impulse. In Proceedings of the 2012 ACM Conference on Ubiquitous

Computing (UbiComp ’12), Pittsburgh, PA, USA, 5–8 September 2012; ACM: New York, NY, USA, 2012.
16. Morozov, E. To Save Everything, Click Here: The Folly of Technological Solutionism; Public Affairs: New York, NY, USA, 2013.
17. Nachtwey, O.; Seidl, T. The Solutionist Ethic and the Spirit of Digital Capitalism. Theory Cult. Soc. 2024, 41, 91–112. [CrossRef]
18. Radoine, H. Cultural resilience in contemporary urbanism: The case of Sharjah. UAE Int. Dev. Plan. Rev. 2013, 35, 241–260.

[CrossRef]
19. Madichie, N.O.; Madichie, L. City brand challenge 101: Sharjah in a globalised UAE context. Int. J. Bus. Glob. 2013, 11, 63–85.

[CrossRef]
20. Picton, O.J. Usage of the concept of culture and heritage in the United Arab Emirates—An analysis of Sharjah heritage area. J.

Herit. Tour. 2010, 5, 69–84. [CrossRef]
21. Daymon, C.; Holloway, I. Interviews. In Qualitative Research Methods in Public Relations and Marketing Communications; Routledge:

London, UK; New York, NY, USA, 2011; pp. 166–185.
22. Reese, B. The Fourth Age: Smart Robots, Conscious Computers, and the Future of Humanity; Atria Books: New York, NY, USA, 2018.
23. Davies, S.; Macnaghten, P. Narratives of mastery and resistance: Lay ethics of nanotechnology. NanoEthics 2010, 4, 141–151.

[CrossRef]
24. Macnaghten, P. Researching technoscientific concerns in-the-making: Narrative structures, public responses and emerging

nanotechnologies. Envrion. Plan. 2010, 41, 23–37. [CrossRef]
25. Czarniawska, B. Narratives in Social Science Research; Sage: London, UK, 2004.
26. Riessman, C.K. Narrative Methods for the Human Sciences; Sage: London, UK, 2008.
27. Coursera. Global Skills Report. Available online: https://www.coursera.org/skills-reports/global (accessed on 17 September

2024).
28. Van Dijk, J. The Digital Divide; Polity Press: Cambridge, UK, 2020.
29. Radcliffe, D.; Abuhmaid, H. How the Middle East Used Social Media in 2020; New Media Academy: Dubai, United Arab Emirates,

2021.

https://www.surveymonkey.com/r/K8ZB925
https://www.surveymonkey.com/r/K8ZB925
https://doi.org/10.1177/1354856517715164
https://www2.deloitte.com/content/dam/Deloitte/us/Documents/creator-economy-in-3d.pdf
https://doi.org/10.1145/3491102.3517533
https://doi.org/10.1142/S0219877020300049
https://doi.org/10.1504/IJBIR.2019.100075
https://doi.org/10.30935/ojcmt/14426
https://www.consultancy-me.com/news/6421/middle-east-workers-among-the-least-worried-about-generative-ai
https://www.consultancy-me.com/news/6421/middle-east-workers-among-the-least-worried-about-generative-ai
https://doi.org/10.1093/ccc/tcz051
https://doi.org/10.1080/13602365.2021.2018479
https://doi.org/10.1177/02632764231196829
https://doi.org/10.3828/idpr.2013.16
https://doi.org/10.1504/IJBG.2013.055316
https://doi.org/10.1080/17438730903469813
https://doi.org/10.1007/s11569-010-0096-5
https://doi.org/10.1068/a41349
https://www.coursera.org/skills-reports/global


Informatics 2024, 11, 82 16 of 16

30. Srinivasan, R. Beyond the Valley. How Innovators Around the World Are Overcoming Inequality and Creating the Technologies of Tomorrow;
The MIT Press: Cambridge, MA, USA, 2020.

31. Van Deursen, A.J.; Van Dijk, J.A. The digital divide shifts to differences in usage. New Media Soc. 2014, 16, 507–526. [CrossRef]

Disclaimer/Publisher’s Note: The statements, opinions and data contained in all publications are solely those of the individual
author(s) and contributor(s) and not of MDPI and/or the editor(s). MDPI and/or the editor(s) disclaim responsibility for any injury to
people or property resulting from any ideas, methods, instructions or products referred to in the content.

https://doi.org/10.1177/1461444813487959

	Introduction 
	AI Narratives: Literature Review 
	Theoretical Framework: Digital Disruption in the Creative Sector 
	Materials and Methods 
	Results 
	Defining AI 
	Creativity and Efficiency 

	Discussion 
	Conclusions 
	References

